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MC's New Small Car— 


The Morris Mini-Minor and the Austin Seven are British 
ons to the small-car field. They are expected to reach the 
The four-passenger economy units are rated at 34/horsepower and are 120 


pn. 1. 


Dtor 


's Corp.'s latest addi- 
» $. 


market shortly after 


hes long and 53 inches high. Pictured here is the Morrjs Mini-Minor. The Austin 
ven differs only in grille and nameplate. (Story on Page 35 





ore Plants Start o 


By John E, Walsh 
Staff Writer 


PRODUCTION of ’'60 models is| #8Sembly, Th 


scheduled to be stepped up con- 


| Pontiac said |no 
yet been set for start of new-model 


ported for 


iderably this week on a much| Models. 


vider front. Ford Motor Co., last} 
bf the makers to wind up ’59 model 
putput, completed its buildout pro- 

am last Friday. 

New models are due to begin roll- 
g off the lines in most Chrysler 


orp. plants and at American Mo-| showed 9,120 
uick is slat- | and 209 Edsels 


Mtors today (Aug: 31). 


d to get under Way tomorrow | 


Sept. 1) and Cadilldc has sched-| 24 at Ford di 


ed a Sept. 8 start. | 
Of the estimated £7,805 passen- 
| Ser cars turned out ‘last week in 
| plants across the coyntry, almost 
6,500: were new model. 
Chevrolet accounted} for 2,800—all 
Hof them the new compact Corvair. 
‘It was an increase of nearly 400 
Jover the previous week s 2,407 units. 

o* 


} TUDEBAKER-PA 
ed its new-model pace to 3,176 
cars, compared with only 725 in the 
previous seven-day peripd. 
Assembly of the_ new Plymouth 
began last week in tHe St. Louis 
plant, and a spokesman said the 
initial production wag \expected to 
total 300 units. 
. Imperial, which | 
_ new-model run two Weeks ago, 
_ was scheduled to tu out 200 
units last week. In thd previous 
week only six Imperjals were 
produced. 














-ARD boost- 





nched its 


Spokesmen for Oldsmbbile ana} 





Top Car: 


New-car registrations f. 
mths, plus 23 states for 


Make 
Chey, 
Ford 
Pontiac 
Plym. 
Olds. 
Rambler 
Buick 
Mercury 
Cadillac 
Dodge 
Stude. 
Chrysler 
Edsel 
DeSoto 
Lincoln 


197,471 
174,042 
211,567 
206,223 
203,872 
187,441 
141,040 
81,036 
718,999 
716,762 
71,938 
33,829 


175,619 — 
84,272— 
147,482— 5 
74,702— 8 
71,032—10 
72,149— 9 
22,150—14 
34,152—11 
22,888—13 
27,733—12 
15,986—15 
Imperial 8,75i-—16 


| 


ORD MOTOR 

mated 11829 
during the 
28,603 the wdek 
down of the firm 


60s; 


definite date had 


same status was re- 
tandard Chevrolet 


produced an esti- 
passenger cars 


earlier, A break- 


’s final 59 models 
ords, 2,000 Mercurys 


Passenger-car output ceased Aug. 


sion plants in Ches- 


ter, Pa.; Mahwah, N. J., and Chi- 


(Continued 


Page 37, Col, 


1) 





Ford La 


Finanei 
GMAC-Ty 


nches 
Unit 


e Setup 


To Offer Insurance 


By Kennet 

Sta 

ESPITE man 
it wouldn’t be 
Co. has moved al 
up its own finang 
incorporating Fa 
Co. 
The move was 
two after the Se¢ 
oly subcommitte¢ 
Feb. 15 any act 
would prohibit 
facturer from op 
unit. 


Ford announce 


C. Kelley Jr. 


Writer 
y predictions that 


done, Ford Motor 


head with setting 


ing subsidiary by 
rd Motor Credit 


made a day or 
mate antimonop- 
b postponed until 
ion on bills that 
Any auto manu- 
erating a finance 


id no details on 





when its financing. arm would begin 


buying auto paper or just how 
much of a financing operation is 


planned in the ne 


ar future. 


Ford Credit apparently will be 


By John K, Teahen Jr. 
Staff Writer 

Ae the parade of new- 

model announcements is sched- 
uled to start in 30 days, dealers 
across the country are exhibiting 
few signs of “cleanup panic,” an 
Automotive News check reveals. 

Dealers are steadily cutting 
into the mountain of unsold ’59 
models that had reached an all- 
time high of 992,000 at the begin- 
ning of this month. 

Profits are slim in many areas, 
but dealers seem pretty generally 
agreed that this year’s cleanup is 
proceeding in an orderly fashion. 
Many retailers will carry ’59s into 
the new selling season, but they 
do not appear too concerned about 
it. 

In fact, the steel situation could 
make those holdovers quite valu- 
able. 

ca ~ *” 

NEW YORKER summed it up 

this way: “The state of mind 
of the dealer body at cleanup time 
might be called the most important 
item in the entire setup, and deal- 
ers here seem most optimistic.” 

On the factory front, press 
agents are putting the finishing 
touches on the annual avalanche 
of photographs and news and 
feature material. with which the 
public and the press are bom- 
barded at new-model time. 

Ford will tell the nation about the 
Falcon this week as Henry Ford II 
and Chairman Ernest Breech dis- 
cuss the car with newsmen via two- 
way closed-circuit television. Pic- 


back until mid-September, 

Stories and pictures of the new 
Pontiac will appear the week of 
Sept. 20, while details of Oldsmo- 
bile, Chevrolet, Corvair, Cadillac, 
Imperial, Dodge, Ford and Buick 
are scheduled for release the week 
of Sept. 27. 

ah cS a 

HE week of Oct. 4 will be an- 

other busy one with details of 

the Dodge Dart, Studebaker, Ram- 
bler, Rambler American and Edsel 
scheduled to be released to the 
press. 

Lincoln, Plymouth, Mercury, 
Rambler Ambassador, Chrysler 
and DeSoto are on the docket for 
the week of Oct. 11, while Valiant 
will conclude the press announce- 
ments the final week in October. 

As mentioned, the above dates 
are the times at which details of 
the 1960 models will appear in 
newspapers and other media, Pub- 
lic introduction in dealer show- 


after the press date. 
ca * ak 


the cleanup is orderly in the 


+ San Francisco Bay area with some! 


tures of the Falcon will be held ‘ 





rooms usually is one to seven days} 
4 ’ |metal aircraft body and served a 


EPORTS from the field indicate | 


Cleanup Pace Onde 
On Eve of 60 Debuts; 





vertising is not as extreme a 
past years although it has been 
souped up a bit for the cleanup 
season, 

San Francisco dealers aren’t 
especially concerned about model 





Corvair Engine 
Started Chevrolet 
On a Long Trail 


4 = engine which will power the 
Chevrolet Corvair already has 
stirred up competitive advertising 
campaigns — simply because it is 
placed in the rear of the new com- 
pact car which will bow in October. 

But more fascinating than that 

was the decision to build such a 

daring powerplant — an alumi- 

num, flat, six-cylinder air-cooled 
engine. 

This is an engine outside the 
experience of American makers, yet 
its performance has Genera] Man- 
ager Ed Cole doing handstands as 
he describes it to dealers. 

Then there was the problem of 
how to build it. This took Chevro- 
let engineers across the seas to 
confer with Porsche engineers in 
Stuttgart, and then to Hamburg to 
learn the intricacies of low-pres- 
sure permanent-mold castings from 
veteran craftsmen. 

For details of the story behind 





the Corvair engine, see page 14 of 
this issue. 


fmrryover, and some are deliber- 

ely holding onto a few. 

n Atlanta, the cleanup started 
sTowly, but it is improving and 
profits are “as good as can be ex- 
pected.” Makes which have been 
moving slowly all year find today’s 
profits the same as they were six 
months ago—low. 

Few dealers expect to carry over 
any '59 models, and most retailers 
say that stocks now are unbalanced 
with shortages of popular models, 
convertibles, special colors and six- 
cylinder units. 

* + 

EW YORK dealers say sales are 

satisfactory, but they note that 
it’s difficult to estimate profits dur- 
ing the cleanup because of factory 
incentive programs, In many in- 
stances, these bonuses can turn 
near-cost sales into profitable 

transactions. 

Few dealers will comment 
about wild trading, but advertis- 
ing has been quite tame in com- 
parison with recent cleanups. 

A few weeks ago, New Yorkers 
had expected to sell out before the 
new models arrive, but it now ap- 
pears that most will carry over some 
merchandise. However, they don’t 
seem to be especially worried about 
- * * * 

LOS ANGELES observer notes 

that dealers’ cleanup problems 

are directly related to management 
efficiency. 

“Sharp managers have inventor- 
ies well under control,” he said, 
“and will enter the ’60 model year 

(Continued on Page 34, Col, 3) 





Wilkie Views... 





What About Compacts? 


Epitror’s Note: David J. Wilkie, retired auto editor of the Associated 
Press, is one of the most perceptive observers ever to cover the auto- 
motive beat. We are happy to announce that “Wilkie Views” will be 
a regular feature of AUTOMOTIVE News. 


By David 


AUTOMOTIVE and aeronautical 
engineer, inventor, newspaper col- 
umnist, artist, pianist and philoso- 
pher—that was the late William 
Bushnell Stout. 

The genius of mop-haired Bill 
Stout had so many facets he be- 
came a sort of Twentieth Century 
Leonardo da Vinci. He established 
the first commercial airline in this 
country, developed the first all- 


term as president of the Society of 
Automotive Engineers. 

I pick Stout to inaugurate this 
series of columns because of a 





Rambler, 


Inside Automotive News 


Pension fund a tax-cutter, Page 8. 
Valiant eye 1960, Page 2. 


J. Wilkie 


single sentence in his philosophy: 

“Blessed is that idea whose day 
has come!” 

That was Bill’s way of saying 
major progress in all things— 
social, economic, industrial, politi- 
cal and otherwise 
—comeg when so- 
ciety is ready for 
it. Mass produc- 
tion brought the 
automotive indus- 
try, he said, be- 
cause society was 
ready for it. 

o * 8 


THE STOUT 
Philosophy is 
about to be put 
to an interesting D. J. Wilkie 
test. The year ahead will determine 
how ready the nation’s people are 
for a great outpouring of smaller 
automobiles. 


There will have to be a great 





set up much like General Motors 
Acceptance Corp, and the financing 
Subsidiaries of other major manu- 
facturers. The Ford unit will pro- 
vide insurance, although the details 
(Continued on Page 4, Col, 1) 


market for smaller cars if General 
Motors, Ford and Chrysler are to 
recapture the multiple millions of 
dollars they have invested in their 
(Continued on Page 4, Col, 4) 


Mise. 1770,639 
Total All Makes 
3,244,149 2,491,614 
Further details on Page 30. 


To polish or not to polish, Page 15. 
Howse passes vehicle safety bill, Page 3. 
Position of independent dealer, Page 2. 
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No Dealer Woes Seen... 





AMC Expects 8% Bite 
Despite Big 3 Rivals 


By Pete Wemhoff 
Editor, Automotive News 
LOOMFIELD HILLS, Mich.— 
Ruling the roost as “compact 
car champion,” American Motors 
officials do not expect the Big 
Three compacts to be serious chal- 
lengers in 1960. 

In fact, at a press preview of 
1960 models here last week, AMC 
chiefs predicted that the Rambler 
would garner 8 percent of 1960 sales 





Roy Abernethy 
compared with 6.05 percent in 1959. 
This would mean about 550,000 sales 
versus 350,000 in 1959. 

“Our American will be priced 

just below the Corvair, Falcon 


George Romney 


and Valiant,” said President 
George Romney, “while our Ram- 
bler Six will be priced just above 
the Big Three compacts. That 
should give our strong dealer 
organization a chance to go to 
town.” 

Where will the extra customers 
come from for the 1960 compacts? 
Romney feels the bigger cars of 
the Big Three will suffer. 


* * * 


N THE dealer front, Vice-Presi- i 


dent Roy Abernethy expects no 





Business Gains 
Continue, But 


Money Tightens 


RUSINEss news continued gener- 
ally favorable last week, despite 
the steel strike. But there were re- 
newed indications that the money 
market is getting tighter. 

While losses were being noted 
in the steel industry, related firms 
and areas which are heavily de- 
pendent on steel-making, the 
rest of the economy was march- 
ing ahead. 

For instance. the Aluminum 
Assn. reported that primary alu- 
minum production set a record at 
179,194 tons in July, the month 

that steel output hit the skids as 
the strike set in. Aluminum output 
reached 167,323 tons in June and 
118,541 tons in July of last year. 
+ + ~ 


ye Commerce Department re- 
ported that the Gross National 





trouble on Rambler duals with Big 
Three lines. 

“While 30 percent of our dealers 
are dualled with Big Three cars, 
this group accounts for only 15 
percent of our sales,” he pointed 
out. “Moreover, we are not dualled 
with any Ford or Chevrolet dealers 
and only a small number of Plym- 
outh dealers, although some of 
these dealers have separate Ram- 
bler setups. Most of our duals are 
with Oldsmobile, Buick, Pontiac 
and Mercury dealers.” 

Romney forsees a substantial 
increase in industry sales next 
year and pointed out that AMC 
is in a better position on steel 
than other makers at present. 
“We started stockpiling steel last 
December,” he said. 

The restyled Ramblers, with the 
addition of several new models in 
the American and Rambler lines, 
will make their public debut about 
Oct. 14, Dealer presentations will be 
made in the next few weeks in 
San Francisco, Miami, Chicago, Mil- 
waukee, Detroit and Atlantic City. 

Abernethy said AMC’s merchan- 
dising slogan for 1960 will be: 
“New Standard of Basic Excel- 
lence.” 
+. * * 

OY D. CHAPIN JR., AMC’s au- 

tomotive vice-president out- 
lined the company’s recent history, 
pointing out that 
AMC is in excel- 
lent financial con- 
dition, has solved 
its internal prob- 
lems and has 
many years’ ex- 
perience in build- 
ing compact cars. 

He rapped the 
“prophets of 
doom” who “only 
four years ago 
generally agreed 
place in the 


Roy D. Chapin Jr. 
there was no real 
American auto economy for smaller 
cars.” 

Chapin pointed out that Ram- 








Coming Sept. 14... 





of the market. 





Dealer Guide to Imported Cars 


Imported cars, having passed through successive sales stages of 
invasion, breakthrough and expansion, are entering a new phase 


Competition has come to the import field and, with skyrocketing 
numbers of the small cars on the road, problems of service and of 
handling used units have developed. 

Important aspects of the imported-car market will be analyzed 
in the Sept. 14 issue of Automotive News, Highlights will include 
dealer census figures, reconditioning and marketing tips, prices, 
penetration studies, advertising and promotion plans, service and 
parts stories, a list of distributors and feature articles. 








Chrysler Geared to Build 
880 Valiants a Day 


By Joseph M. Callahan 
Engineering Editor 
—— extensive changes in 
Chrysler Corp.’s 1960 manufac- 
turing plans were outlined last 
week by Rinehart S. Bright, group 
auto manufacturing vice-president. 

Bright revealed that the two- 
shift capacity for the Valiant will 
be 880 a day. 

Bright, who supervises 75,000 peo- 
ple, 42 plants and 31 profit centers, 
said that “our 
job is to produce 
the cars they 
want, to deliver 
them on schedule 
and of suitable 
quality.” 

Thechanges, 
which he describ- 
ed as “more ex- 
tensive this year 
than in other 
years,” resulted 
in the complete 
renovation of six million square 
feet of floor space in 14 plants. 

Behind these changes are the 
broadening of the Chrysler Corp. 
lines to include the Valiant and the 
Dodge Dart, plus Chrysler’s switch 
(except for the Imperial) to a unit- 
ized body with a stub frame, 

* + + 


R. S. Bright 


A=— the major changes are 
the following: 





(Continued on Page 33, Col, 3) 


1. Completion of the St. Louis 








(Continued on Page 38, Col, 1) 
* * ” 
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Look Surveys Buyers . . 





6.4: Million 


NEW YORK.—Based on consum- 
er buying intentions as of May, 
Look magazine has estimated the 
auto industry will sell between 6.4 
and 6.7 million cars for public and 
commercial use in 1960. 

The estimate, developed by the 
magazine’s 23rd national auto 
and tire survey, is the highest 
since 1950, Look pointed out. Of 
the total sales, Look predicted up 











Business B t 
Automotive News Economic Index — 
98.4 Percent of Last Week 
107.4 Percent of Like Week Last Year 
Percent of 
Percent of Like Week 
Last Week Last Year 
Auto Production ............... 31,741 43.7 121.5 
Truck Production .............. 14,670 132.7 167.5 
Auto Registrations—year to date.. 3,244,149 aaa 130.2 
Truck Registrations—Year to date. 496,872 roe 134.4 
Steel Production—tTons ......... 321,000 95.8 19.0 
Lumber Production—Board feet... 240,469,000 96.4 96.9 
Paperboard Production—Tons.... 320,743 98.5 108.2 
Soft Coal Output—tons ........ 7,150,000 104.4 88.9 
Oil Refinery Output—Boarrels .... 49,013,000 101.7 102.0 
Electric O #—Kilowatt hours.... 14,003,000,000 102.6 112.1 
Barometer Freight Car Loadings 332,582 103.1 96.3 
Department Store Sales Index .. 132 100.8 106.5 
Stock Market Price Index....... 430.9 99.5 122.4 
U.S. Government Spending 
—Fiscal year to date ......... . $12,804,195,000 eats 103.2 
Commercial and Industrial Loans $28,766,000,000 100.3 aeckes 
See sepestte TEN saab ueesane $30,750,000,000 100.0 101.5 
rices—Average........ $1,028 99.9 109.9 
Business Failures ................ 263 97.8 96.7 
Common Common 
Stock Aug. 26 Aug. 19 1959 Range Stock Aug. 26 Aug. 19 1959 Range 
AMC....... 45Y_ 42Y_ 49%4-25Y% ERS 54 51% 57%-39% 
Chrysler... 66% 63% 72%-50% Mack...... 444%, 43%, 49%-32Y, 
Ford....... 79% 76% 81%4-50% ay ait: 12 11% 15%- 9% 
OM i...... 55 © 53% 58%-45 White...... 54% 52% 60 -40% 
(Aug. 31, 1959) 











Sales Eyed 


to 5.7 million units will be bought 
for private use. 

In an attempt to differentiate be- 
tween the compact and import-car 
image in the consumer’s mind, the 
magazine said the compact auto is 
associated more frequently with 
serious, conservative, stable and 
rural characteristics. 

Compacts were ‘tops in these 
categories: As a car for new young 
families, conservative people, 
white-collar worker, country folks, 
successful executives and older 
families. 

But the imports received a 
higher tally in these groupings: 
As a car for suburban and city 
residents, single young people 
and modern lively folks, 

Auto prospects most frequently 
associated the compact and import 
cars with these three categories: A 
car for those who own another 
auto, for people who can’t afford 
bigger cars and for going shopping. 

Look said the survey also indi- 
cated that aithough the Big Three 
will be competing with some of 
their current makes, they should 
provide even stiffer competition for 


the Rambler, Studebaker, Lark and 


imports. 

Regarding the consumer’s auto 
shopping habits, Look said the 
results indicate the prospect has 
made up his mind as to the make 
of car he wants before ever visit- 
ing a showroom. 

The survey showed 68 percent of 


those who bought cars in 1958-59} > 


visited only dealers selling the 
make they finally purchased; 54 
percent went to one dealer, the one 
who sold them, and another 14 per- 
cent visited other dealers selling 
the make eventually purchased. 
Only 32 percent of the new-car 
buyers called on dealers selling 
other makes, Look said. The aver- 





(Continued on Page 35, Col, 1) 


assembly plant which has been 
tooled for a daily capacity of 960 
Plymouths and Dodges for the 
south and southwest markets. This 
plant has 1% million square feet of 
floor space. 

2. Expansion of the Detroit Plym- 
outh plant to accommodate the 
body building facilities formerly at 
the Detroit Mack plant, The stub 
frames and some stampings now 
will be made at the Mack plant. 

3. The Dodge plant in Ham- 
tramck, Mich., has been substan- 
tially revised for the production 
of the Valiant and the Dart. A 
total of 1,300,000 square feet will 
be devoted to production of the 
Valiant. 

4, Rearrangement of the Detroit 
Jefferson plant so that Dodges can 
be produced, as well as the DeSotos 
and Chryslers. The Dart and other 
Dodge models will also be produced 
at the regional assembly plants in 
Los Angeles, Newark, Del., and St. 
Louis. Be lah Taal 


THER plants where major 

changes have taken place in- 
clude the Trenton (Mich.) Engine 
plant, the Kokomo (Ind.) transmis- 
sion plant and the Indianapolis 
plant, where the company recently 
established its Electrical Equip- 
ment division. 

In a reference to the Indianapolis 
electrical plant, Bright said, “We 
have room for more expansion at 
this plant if we can’t get the com- 
petitive prices we need from our 
outside electrical] suppliers.” 

An important innovation in 
Chrysler’s 1960 manufacturing 
program was the opening of the 
Clairpointe plant which will serve 
as a pre-production pilot plant 
for the development of new- 
model techniques and equipment. 

Supervisory personnel from each 
of the assembly plants will be 
brought to the Clairpointe plant, 
which is a part of the Detroit Jeff- 
erson plant, for instruction and de- 
velopment of a complete set of 
operating instructions and for 
checking of components. 

* *” * 


ETWEEN 500 and 600 employes 
have been turning out 10 cars a 
day at Clairpointe. Bright said that 
pilot pre-production assembly for- 
merly had been done at several 
plants, but that this system will 
best assure that the initial cars 
will be satisfactory, 
Bright said that Chrysler Corp. 
now has a two-shift capacity of 
6,300 cars a day. 








Inside the '60 VW— 


Among the new features of the 1960 
Volkswagen is this safety steering wheel 
with a recessed hub. The ‘60s also will 
have softer rear springs, easier-closing 
doors and better defrosting. Changes in 
seating and upholstery have been pro- 
vided. 





Schwartz States 
Territory Stand 


Lays Security Drive 
To ‘Self-Interest? Group 


Eprror’s Note: The position of 
non-franchised automobile deai- 
ers on territory security was 
stated forcefully the other day 
by A. H. Schwartz, Pittsburgh, 
president of the National Inde- 
pendent Automobile Dealers 
Assn., at the convention of the 
Georgia Independent Automobile 
Dealers Assn. in Savannah. Below 
are ee oo _ text: 


N CONDUCTING the affairs of 

a trade association . there is 
a constant danger of overlooking 
the rights and interests of others 
while concentrating on the promo- 
tion of our own objectives. The 
greatest danger facing America to- 
day stems from this over-emphasis 
on self interest. 

Our internal conflicts can be 
far more damaging and ruinous 
to this country than any threats 
posed by a foreign power. Since 
the general public, the consumer, 
indeed the great majority of our 
citizens, are not directly associ- 
ated with the self-interest or pres- 
sure groups which are constantly 
seeking and getting special privi- 
leges, we are today witnessing a 
government of the majority but 
by and for minority groups, 

The excesses, malpractices and 
abuses of privileges by some mem- 
bers of the labor, farm, and busi- 
ness groups, large and small, are 
robbing our freedoms, diluting our 
money and sapping our strength. 

+ * oa 


As AN example in our own indus- 
try, the retail automobile in- 
dustry, a well organized and well 
financed self-interest group has re- 
cently had no less than four bills 
introduced seeking exemptions 
from the present anti-trust laws for 
the purpose of enabling certain 
automobile dealers and others to 
effectively reduce or eliminate in- 
line competition between automo- 
bile dealers operating in different 
geographical areas. 


On behalf of the NIADA, it wass 


my privilege recently to appear as 
a witness, along with our executive 
vice-president and two other 
officers, before a Senate subcom- 
mittee to present testimony in op- 
position to these four so-called ter- 
ritory security bills. 

I submit for your examination 
the 193-page report of these hear- 
ings before the subcommittee on 
automobile marketing practices 
of the Senate Committee on In- 
terstate and Foreign Commerce. 
Let me briefly summarize for 

you what this report reveals. It is 
a record of the efforts of an aggres- 
sive, articulate, politically sophisti- 
cated self-interest group, attempt- 
ing to gain by new legislation 
(Continued on Page 33, Col, 1) 


Kudner to Handle 
Renault’s Ads 
On Radio, TV 


NEW YORK, — Renault, Inc. 
which claims to be the largest ad- 
vertiser in the U. S. imported-car 
field, has selected 
Kudner Advertis- 
ing Agency, Inc. 
to handle its ex- 
panded radio - TV 
advertising pro- 
gram starting in 
the last quarter 
of 1959, Jack C. 
Kent, general 
sales Manager, 
announced. Kud- 
ner served as 
Buick’s ad agency Kent 
until it was replaced last year by 
McCann-Erickson. 

“Kudner was selected because 
of its extensive experience in the 
field of automobile advertising,” 
Kent said. “Renault’s growing im- 
portance in the automotive mar- 
ket is indicated by the fact that 
nearly 50,000 Renaults were sold 
in the first seven months of 1959, 
more than in all of 1958, We feel 
it decidedly to our advantage that 
our greatly enlarged TV campaign 
and our new radio campaign is in| 
such experienced hands. 

“Needham, Louis & Brorby, 

(Continued on Page 37, Col, 4) 





J.C, 





am. eek Oe oe a ee oe ic 


rms - 


—s 


Sé 


SC 


SA 
CC 
SA 











AUTOMOTIVE NEWS, AUGUST 31, 1959 

















A & Dealer Forum 








2 
up ne e 
* | by Robert M. Finlay 
a y 
WS 
day 
‘gh, VER hear of door-openers for go in today and save! Don’t 
de~ phone callers? Or phone-lifters miss it ... the spring sales 
— for telephones? spectacular at your Southern 
bile Many a dealer has wondered why California Chevrolet Dealer... 
low a salesman, who knows that dem- now in progress. 

onstrations lead to sales and phone rae, oo 

calls lead to demonstrations, still is} Plan Explained 
s of reluctant to lift the phone and [HE agency then produced 
re ig | Start the process rolling. phonograph records for sales 
king Eisaman-Johns, Hollywood ad- | meetings which were sent to in- 
hers vertising agency, took note of | dividual dealerships, These explain- 
ymo- this human reaction in preparing |eq to dealers and sales personnel 
The a campaign for the Chevrolet |the purpose of the campaign and 
a to- Dealers of Southern California, | the reasons for the humorous ap- 
1asis | and found that many salesmen | proach, The records closed with a 

4, actually have a fear of picking | strong pitch for the salesmen to 
be up the phone. take advantage of the door-opening 
ous As a result, the agency planned| commercials. 
ats a campaign specifically designed to The agency reports that this 
nce support telephone prospecting by| led most of the 2,700 Chevrolet 
ner, | the salesmen, This series, by the! salesmen in the area to set up 
our way, has just been awarded third! more appointments and sell more 
oci- prize in the 1959 Advertising Agen-| Chevrolets. 
res- | cies of the West Competition (radio| put it added, candidly, that there 
itly =| category). . .% are always some salesmen like 
ivi- Brodley, second voice in the fol- 
ae How to Tie In lowing commercial: 

Fest step was a series of radio-| MAN 1: Beatuket aoeae . 
and TV spots to alert listeners to| san 9. Right! a ee 
1em- | the fact that they might be receiv-|)7 44) 7: And we're both behind our 
pusi- | ing a call from a Chevrolet sales- : sclenhhene selli cam- 
are | man. Then, rather than trying to ai 100 dodaichat yg, # nt? 
our | Shake a “go-to-work” stick eee MAN 2: Right! P ties 

salesmen, the agency reasone a : 4 
- it would be more effective to josh| MAN 1: aap eon people ce ome 
dus- } the salesmen into using the phone/ 4,417 ». poet aaehe Pan called? . 

in- | through a humorous treatment. | ran 1: Right—when I told them 
well Light, dramatized situations were about the special deals 
3 re- | used involving a fictitious salesman during our giant telephone 
bills | phoning a prospect, like this: campaign, they made their 
tions | SOUND: PHONE RINGS TWICE decisions to come in and 
s for | PHONE OFF HOOK buy! 
tain | BURGLAR: (LOW-TOUGH) Yeh?|MAN 2: Didja tell ‘em we need 
. = Who is it? used cars? 
ymo- | SALESMAN: Hello there, Mr. Frit-|MAN 1: Of course! (CHANGE) 
rent ter? I'm a Southern California sce a mo | people 
Chevrolet salesman—I hope I’m MAN 2: You oon’ tne ‘ to right 
was#=. not breaking into your evening at , ike Up Co rig 
ir as —heh, heh .. . MAN 1: Yes. 
utive | BURGLAR: “Breaking” in? Who) wan 2: Well uh—let’s see—uh— 
her told you about this job? none! 
com- | SALESMAN: What? MAN 1: None? 
| OP- | BURGLAR: Look—I’m a burglar. I; MAN 2: Uhh—yeh! 
ter- don’t want nobody tipped off. | MAN 1: You mean to say, in all 
ion | SALESMAN: Well, I want to tip eee ee 
a you off on something. No box r ‘enh ave been. on is 
ag tops or labels to save—all you a Sage, 7 Oe 
save is money, In the vernacu-| haven't made one call? 
ices : , ; MAN 2: Well . er 
In- lar, dig Chevy's spring sales MAN 1: Can ou ffer me one 
Bol spectacular! . a Be . 
é valid — legitimate — logi- 
for | BURGLAR: Yeh. cal reason for not phoning 
It is | SALESMAN: The new Chevy is a anyone? 
gres- hot car. MAN 2: Of course! 
1isti- | BURGLAR: I wouldn’t have one no| MAN 1: What is it? 
oat other way (CHUCKLE). MAN 2: I'm chicken iit 
a 


le 


Inc., 


SALESMAN: Convertibles, Impal- 
as, station wagons. Say, I could 
put you in a Wagon... 

SOUND: (SIREN RING THEN 
DOOR OPEN. SCUFFLE). 

SALESMAN: Hello! Hello! 

COP: Officer Brown speakin’. 

SALESMAN: What happened to 
the burglar? I just said I could 


t ad- 
j-car 


put him in a wagon and... 
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COP: Never mind .. . that’s where 
we're puttin’ him right now! 
SALESMAN: (THOUGHTFUL) Oh. 
7 Better make a note to call him 
again in about... 
Six months!!! 

TAG: You TOO may get a call 
from your Chevy salesman! 
But don’t wait for the call... 




















Tos auto industry would have 
few problems if every salesman 
was a Self-starter. Yet how many 
are? So it is up to sales manage- 
ment to take account of human 
failings and try to do something 
about them. This is the job of mak- 
ing the most of what you have. 
Another approach is that of a 
dealer who seeks out better mate- 
rial to start with and sets stand- 
ards for them to improve by. We'll 
tell you something of his program 
next week. 


Neb. Sets Parleys 


On Loan Law 


OMAHA—The Nebraska New 
Car Dealers Assn. has scheduled a 
series of statewide meetings at 
which the new time-sales law will 
be explained. The law goes into ef- 
fect Sept. 27. 

Meeting dates and locations are: 

Sept. 14, Omaha and Norfolk; 
Sept. 15, Alliance; Sept. 16, Sidney 
and North Platte; Sept. 17, Grand 
Island, Sept. 18, Lincoln. 


McKay Will Filed for Probate 


SALEM, Ore.—The widow of the 
late James Douglas McKay, former 
Secretary of the Interior and a 
Salem dealer, will receive an an- 
nual income of $25,000 a year under 
terms of his will filed in Marion 
County Probate Court. She also re- 
ceived all of his stock in Douglas 











McKay, Inc. (Cadillac-Chevrolet). 


Beetles Delay Simcas, 
Chrysler Asks $100,000 


HOUSTON.—Chrysler Corp. has 
filed a suit for $100,000 against 
Alvado Shipping Co., Ltd., charg- 
ing that beetles found aboard its 
S. S. Lodestar caused a costly 
delay in release of 220 Simcas 
shipped from Rotterdam to Hous- 
ton, 

A Chrysler spokesman said the 
U. S. Agriculture Department 
held up release of the cars until 
they and the British line’s ship 
were fumigated. The delay caused 
an inconvenience to dealers and 
Chrysler had to pay for the fumi- 
gation and storage of the cars, 
he added. 





San Francisco Report .. . 





Fringe Benefits Hike 
Service Labor Costs 


By Frank Gawronski 
Staff Writer 

pare benefits and tax pay- 

ments boost the costs per pro- 

ductive hour for experienced me- 

chanics and metalmen in the San 

Francisco area by almost 50 cents, 

according to a report prepared by 

the San Francisco Motor Car Deal- 
ers Assn. 

The hourly rate for mechanics is 





$2.9725, the report says. The work- 
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Cleanup Time for Plymouth Dealers— 


The 91 Los Angeles and Orange County (Calif.) Plymouth dealers have launched a 
$65,000 advertising program aimed at cleaning out dealer showrooms by the time 
new models arrive. Majority of the advertising is going to newspapers, with support- 
ing spots on local radio stations. Lew Jabro, secretary-manager, Plymouth Dealers 
Assn., said preliminary reports on the promotion 
action."" Shown reviewing newspaper advertising and showroom display material are, 
from left, Jabro; Hayes Busch of Stromberger-LaVene-MacKenzie, PDA advertising 
agency; Stan Walker, PDA president; Milt Mackaig (Plymouth-DeSoto). 


aes 


indicate we're going to get a lot of 





WASHINGTON.—The House last 
week passed and sent to the Senate 
a bill requiring that passenger ve- 
hicles purchased by the Federal 
Government be equipped with 
“reasonable” safety devices. 

Passage was by voice vote after 
a motion to recommit was beaten 
265 to 125. 

Safety standards for the Gov- 
ernment vehicles would be estab- 
lished by the Secretary of Com- 
merce not more than a year after 
enactment of the _ legislation. 
They would take effect 15 months 
after being established. 

Government passenger vehicles 
now number about 40,000 sedans 
and 5,700 station wagons. Uncle 
Sam replaces the fleet at a rate of 
10,000 new units yearly. 
The bill was sponsored by Rep. 





Wisconsin Dealers 
Advised of Limits 
Of Sunday Law 


MADISON, Wis.—The new State 
law prohibiting Sunday auto sales 
activity is limited in its effect, auto 
dealers have been advised by the 
Wisconsin Automotive Trades! 
Assn., which sponsored the meas- 
ure. 


U. S. Vehicle Safety Bill 
Gets 265-125 House OK 


Kenneth Roberts, Alabama Demo- 
crat who heads the House Safety 
subcommittee. It is opposed by the 
auto makers and Federal agencies. 

Rep. Richard Bolling, Missouri 

Democrat, said that if safety 

features are provided on Govern- 

ment vehicles “the result may 
well be that it will hasten the 
day when such safety features 
become standard equipment on all 
passenger-carrying motor vehi- 
cles offered for sale to the public.” 

An opponent of the bill, Rep. 
John Bennett, Michigan Republi- 
can, claimed it “will put the Fed- 
eral Government in the business of 
designing and engineering automo- 
biles . .. I don’t think the Secretary 
of Commerce is any better equip- 
ped to design a car than the auto- 
mobile companies.” 

Before passage, an amendment 
was adopted exempting Govern- 
ment-leased vehicles from provi- 
sions of the bill. 


ers also receive fringe benefits of 
$140 per year in group insurance, 
$190 for holidays, 
and from one to 





LABOR three weeks vaca- 
FRONT tion at $118.90 per 
week. 











The total produc- 
tive hour costs for employes in the 
one, two and three weeks’ vacation 
categories are, respectively: $3.3060, 
$3.3741, and $3.4444. 

The metalmen’s base pay, ac- 
cording to the association, is 
$3.0975 per hour, Fringes and 
taxes boost the productive cost 
for one, two and three weeks va- 
cations to $3.4376, $3.4376, and 
$3.5815, respectively. 

Amos T. Crowl, association man- 
ager, said the report was based on 
52 forty-hour weeks at straight 
time wages. No allowances were 
made for unapplied time; sick leave, - 
time off for voting or “numerous 
other non-productive-time items.” 

In St. Louis, Ed Hayward, ex- 
ecutive vice-president of the great- 

er St. Louis Automotive Assn., re- 
ports that the cost of the associ- 
ation’s new five-year contract with 
the Machinists and Teamsters 
Unions is “over one cent less per 
hour than the average cost for the 
last nine years.” 

He said the contract was made 
possible “only by reason of the 100 
percent solidarity of all dealers 
who locked out both unions.” 

+ oe * 


Seniority Clause Approved 
HE strike was called June 8 
against seven association mem- 

bers and resulted in a lockout by 

all but five of the remaining dealer 
members, The strike-lockout ended 

Aug. 17 when both unions returned 

to work at all dealer shops. 

Briefly, the settlement included 
wage increases of 10 cents the 
first year, 7% cents the second 
and third years, and five cents 
the fourth and fifth years. 

A pension will become effective 
in the 37th month of the contract 
and will cost $17.35 per month per 
employe for both unions. The 
dealers also agreed to three weeks 
vacation after 15 years and an in- 
crease of three cents per hour in 
the machinists health and welfare 
fund. 

The dealers also secured an im- 
proved seniority clause and an ‘in- 
telligent procedure’ to handle flat 

rate time claims by a time study 
equally effective for the unions and 
dealers, according to Hayward. 

The agreement also calls for both 
sides to drop any unfair or illegal 
practice charges. This is said to be 
the first five-year contract ever 
granted by the Machinists Union. 





Fire at Van Daam 
BUFFALO, N. Y.—A two-alarm 
fire destroyed the interior of Van 
Daam Motors, Inc. (Plymouth), at 
Delaware and- Hertel, ruining 10 
automobiles and causing damage 





estimated at $150,000. 








The law prohibits only the buy- 
ing and selling of motor vehicles | 
on Sundays. It does not prohibit | 
any other sales or service activity. | 

Thus, dealers who operate serv-| 
ice and repair departments or serv-| 
ice stations can continue to do so, 
even if their offices, cash registers 
and records are in the showroom or 
car display areas of their premises, | 
according to Louis Milan, executive 
secretary of the trade association. | 

Because the sponsoring auto| 
dealers were united behind the pro- 
posal, it went through the Legisla- | 
ture with relatively little difficulty. | 

Since its enactment, however, the 
law has caused considerable dis- | 
cussion among persons who believe 
that it may be a precedent for fur- 
ther legislation to control retail 


| 





business operations. 


On the House... 





least, more thoug 


year, company tal 





Wemhoff 


association, participated last week 


advisory committee . . 





If new-model press previews continue to be held 
in hot August, as it looks now for a few years at 


ing them in air-conditioned spots. Newsmen have 
sweltered through sevefal previews already this 


tion-and-answer sessions have been cut. Result has 
been shallower news stories and frayed nerves... 
AMC President George Romney, 
mentioned as a possible Michigan governor candi- 
date in 1960 because of his recent interests in the 
state’s school and taxation problems, declares he's 
not a candidate for any political office... 
Random shots: Engineering work is being done on the 1964-65 
DeSotos; future GM Motoramas appear out the window; Buick re- 
turns to “portholes” for 1960 ... Jim Gorman, manager of Missouri 


aimed at strengthening nation’s traffic courts . . 
ation has added 57 new members for state group, 82 for NADA... 

North Dakota association is aiming for 450 members this year... 
Ed Flandro, NADA director from Idaho whose firm copped first prize 
last year, has been named chairman of a Brand Names Foundation 
. New Missouri law, providing $500 fines for 
bait advertising, went into effect last week. 


10 
Ne 


< 


ht will have to be given to hold- 
ks have been trimmed, even ques- 


who has been 


in the White House’s conference 
. Minnesota associ- 


—Pete Wemuorr, Editor, 
Automotive News 
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New Setup to Offer Insurance .. . 





Ford Launches Financing Unit 


(Continued from Page 1) 


of the insurance setup have not 

been worked out. 
* * * 

O. YNTEMA, Ford financial 

* vice-president, will serve as 
chairman of the finance company. 
Robert S. Olson has been named 
president and J. B. Lackey is vice- 
president. 

Olson was with Universal CIT 
for 20 years, rising to vice-presi- 
dent and manager of the Twin 
Cities division. In 1956, he joined 
General Acceptance Corp. and was 
named vice-president in charge of 
the automotive sales financing di- 
vision. 

He joined Ford in May as 


stance, was $295 million on last 
Dec. 31. 

Ford had $643 million in cash 
and marketable securities on hand 
on June 30. The company will not 
comment on any plans for borrow- 
ing in the near future. 

a - * 

5 ieee $25 million that Ford will 

put into the finance company 
will be supplemented by funds bor- 
rowed by the finance company. 
Just how much can be borrowed 
and at what terms remains to be 
seen. 

The cost of borrowing money has 
been high in recent months and 
all indications are that it will go 
higher later this year. 


With the Ford announcement, 
there was speculation that Chrys- 
ler might also enter the finance 
field. The company expressed an 
interest in financing when the 


director of the “dealer financing 
office.” This office first studied 
the problems of auto financing 
and then formed the nucleus of 
the finance company. 


cial Credit’s auto paper is from 
Ford dealers. 

Ford was in the financing busi- 
ness once before—from 1928 until 
1933 when its Universal Credit 
Corp. was sold to CIT Financial 
Corp. Ford maintained a working 
agreement with the CIT affiliate 
until 1938. 

The Government brought pres- 
sure to get all auto makers out 
of the financing field in 1938. 
Ford severed its ties with CIT 
just as Chrysler did with Com- 
mercial Credit. 

However, General Motors resist- 
ed the Government’s efforts and 
was allowed to keep GMAC. Ford 
and Chrysler were later freed from 
the consent decrees under which 
they got out of the financing field. 

In announcing formation of the 
finance company, Ford said Robert 
C. White would serve as treasurer; 
Thomas E. Brown, controller, and 


First Imperials Leave Plant— 
First havlaway load of '60 Imperials left 








the Imperial assembly plant in Detroit last 


week under wraps. Last check before the truck pulled away from the plant was to 
make sure the canvas covers were firmly in place. The Imperial plant was the first 
of Chrysler Corp.'s plants to start production of the ‘60 models. All other Chrysler 
plants went back into operation last week. 








Lackey has been with the Ford 
finance staff for some time and has 
most recently been assistant direc- 
tor of the dealer financing office. 

* * * 

ORD announced in January that 

it would enter the financing 
field. The announcement was fol- 
lowed immediately by the introduc- 
tion of Senate bills that would 
outlaw auto maker-finance tieups. 

The Senate antimonopoly sub- 
committee, headed by Senator Estes 
Kefauver, Tennessee Democrat, 
held hearings on the bills. The pro- 
posals were opposed by Ford and 
General Motors and supported by 
most independent finance com- 
panies. 

After the hearings, a long 
period of inaction set in. Ford 
and subcommittee sources said 
that Ford finally approached the 
subcommittee, urging some final 
action. 

The subcommittee decided that 
no final action was possible at this 
time and set the Feb. 15 date for 
a final vote. However, the subcom- 
mittee told Ford that efforts to 
start the Ford finance company 
would not be considered an action 
of disrespect to the subcommittee. 

In the final analysis, Ford is en- 
tering the business, knowing that it 
may be forced out if the bills 
become law. But reports from 
Washington indicate that the bills 
never will be enacted. 
* * * 

IHHOSE who doubted that Ford 

would ever enter the finance 
business had a number of reasons 
for the opinion, in addition to the 
pending Senate bills. Two main 
points were: The costs of starting 
a finance company from nothing 
are high. Market conditions will 
give the young finance company 
rough going for some time. 

Launching the finance company 
comes at a time of peak expense 


for Ford. There is the high cost|”, 


of introducing new models, made 
even higher this year by the intro- 


duction of a totally new car—the 


small Falcon. 

The cost of introducing the 
Edsel has been put at $250 mil- 
lion. Industry sources say $1 bil- 
lion is being spent by the Big 
Three on all three compact cars. 

Ford has just completed negotia- 
tions to run up its interest in Ford 
of Canada“*from about 25 percent 
to about 75 percent. This represents 
an outlay of about $150 million. 

Ford Credit will have an original 
capital of $25 million. All of the 
$100 shares will be owned by Ford. 
However, this $25 million repre- 
sents only a small part of the 
money needed for a major finance 
company. Net worth of General 
Motors Acceptance Corp., for in- 


Senate bills were being discussed in 
Washington: 

A Chrysler spokesman said the 
company is continuing its studies 
of customer and dealer needs in 
the finance field. No decision has 
been reached on whether to start 
a finance company and it is not 
known when a decision will be 
made, he said. 

Commenting on the Ford move, 
Robert L. Oare, chairman of As- 
sociates Investment, said: 

“Dealers are and should be in- 
dependent businessmen. As such, 
their interests and those of the fac- 
tory do not always coincide, It is 
for this reason that we believe a 
dealer’s business is better served if 
he does business with an independ- 
ent finance agency, rather than a 
factory controlled one. 

* * * 


HEN, too, as the record shows, 
there is a grave danger of 
misuse of power when a finance 
company is controlled by a fac- 
tory.” 
There was no comment on the 
Ford announcement from other fi- 





nance companies. Universal CIT 
gets one-third to 40 percent of its! 
auto business from Ford dealers 
while about one-third of Commer- | 


James L. Parris, secretary. White 
and Brown are from the dealer fi- 
nancing office. Parris is from the 
legal staff. 

The Ford Credit board will in- 
clude Yntema; Olson; Lackey; 
Henry Ford II; Ernest R. Breech; 
W. T. Gossett, Ford general coun- 
sel; A. R. Miller, Ford controller, 
and J. E. Lundy, treasurer. Gos- 
sett will be general counsel of the} 
finance company. } 


| new Corvair, Falcon and Valiant 
GM Gift to Finance 


models. 
Cancer-Exhaust Study 


The new smaller or “compact” 
ye i f 

DETROIT.—A grant of $50 cars have been a bigger topic o 
to the Sloan-Kettering Institute 


discussion in recent months than 
to determine whether automotive the planned changes in the stand- 
exhaust gases are related to can- 


ard models. But the Big Three 
cor tm femeams was anneuncea | ™* not at all certain the new 
: y y fitabl 

last week by General Motors. eran ing ee | ee 
éjaes ae Bh agg Nobody doubts that the new cars 
tars collected from automotive | Wi! sell in substantial volume. But 
exhaust gases under a variety of | there is wide difference of opinion 
operating conditions. Tar sam- jas to Farad where the volume will | 
ples extracted from representa- . 

tive city atmospheres also will be Some industry authorities like to 
studied in an effort to identify | say it will come at the expense of 
the effect of automotive exhaust 


Wilkie Views... 











Is the U. S. Market Ready 
For the Compact Car? 


(Continued from Page 1) 


If this thinking applies to the 
Thunderbird, it will apply also to 
other cars in that price class. 

” * 


* 
UNINTENTIONALLY, this may 
sound like a sales pitch for the 


| new smaller cars. But it points up a 


fact—for the most part sales of 
the new “compact” cars will come 
out of the already established mar- 
ket. The new vehicles are not going 
to create an entirely new market. 

The “percentage of penetration” 
formula for determining the exact 
buyer appeal of various car makes 
and models will be more important 
than ever in the coming model 
year. Authoritative industry 
sources are predicting 1960 calen- 
dar year sales volume of 6.9 million 





| will come largely from the market 
of air pollution. | for standard-size Chevrolet, Ford | 

| and Plymouth models. | 
} + * * 


the import market. Others say it 
gases in relation to other sources 








Chesebrough’s Hopes High .. . 


IF IT IS to be taken from the 
| fast-burgeoning import-car sales, it 








FRENCH LICK, Ind.—The man 

with the “discretionary dollars” to 
spend will be the most sought- 
after individual in the U. S. in 
1960, according to 
Harry E. Chese- 
brough, general 
manager of Plym- 
outh-D e S 0 t o- 
Valiant. He fore- 
cast what could 
be the auto in- 
dustry’s second- 
highest selling 
year if these con- 
sumers like the 
‘ ’60 models. 
H. Chesebrough Chesebrough de- 
fined “discretionary dollars” as 
those spent for products and serv- 
ices after basic necessities have 
| been satisfied. He pointed out that 
|there will be a great competition 
|for “the man of discretion” on the 
|part of many industries, and the 
'one to move out in front will be 
the one which practices the most 
aggressive, alert and original sales 
tactics. : 

“We not only have to face the 


added competition from other 
| members of our own auto indus- 











Late Report... 





"52s off $6. 





Used-Car Market 


The overall average price of used cars sold at wholesale auctions 
eased off again last week, according to Automotive News’ index. 
The total was $1,028, off from the previous week’s $1,029 and the 
third consecutive drop in the index. 

Late models bucked the overall trend, with ’59s rising $7 and 
58s $19 after the previous week’s slumps of $54 and $40, respec- 
tively. The softest model groups were ’57s, off $6, and ’56s, off $3. 
Older models were spotty, with ’55s up $3, ’54s off $5, 53s up $1 and 


At representative auctions, the average consignment was 233.1 
units and the sales ratio 67.99 percent. 


| must be remembered GM, Ford and 
|Chrysler have a sizable interest in 


°60 Dollar Chase Seen | 

















try,” Chesebrough said, “but also 
the makers of boats, hi-fi equip- | 
ment, aircraft and other products, 
exotic in nature. 

“To meet this challenge, we have | 
made our 1960 cars a lot more en-| 
ticing to these holders of ‘discre-| 
tionary dollars’ than a swimming) 
pool, a trip to Europe or a family | 
airplane,” 

The auto executive pointed out 
that most of the “discretionary dol- 
lars” are in hands of the $7,500- 
and-over income group and the 
rapid growth of the number of per- 
sons in this bracket is making it a 
dominant one in the country. 

Chesebrough said 1960 “promises 
to be a tremendous and exciting 
year.” He said that “it will be a 
time when the new car prospect 
will have the largest array of auto- 
mobiles ever offered and at a time 
of fierce competition in the indus- 
try. 

“However,” he added, “with 
Plymouth, DeSoto and the new 
economy car, Valiant, this divi- 
sion has products to satisfy the 
desires of 96 percent of the Amer- 
ican automobile buying public.” 
Chesebrough spoke of the gen- 

erally-expected “boom of the Six- 
ties,” but cautioned that “even 
through the general trend is an op- 
timistic one, the industry cannot 
become complacent and expect that 
the soaring projections for the next 
year have some mysterious power 
to make themselves come true. 

“On the contrary, the future has 
to be earned, not just predicted,” 
he said. 

The general manager addressed 
some 250 area, regional and district 
sales representatives of the newly- 
formed division, who were given a 
preview look at ’60 Plymouth, De- 
Soto and Valiant cars during a 








three-day series of meetings here. 


that import-car market. GM and 
Ford have been importing substan- 
tial numbers of their own foreign- 
built cars. Chrysler bought into 
the French Simca organization and 
has reported steadily advancing im- 
port sales. 

If the new smaller cars of GM, 
Ford and Chrysler are to sell in 
heavy volume, that volume wil] be 
attained by inroads into several 
segments of the presently estab- 
lished market. 

In addition to the Big Three’s 
own imported models, the lower 
priced standard size car market, 
the used-car business and some 
new makes not in the lower price 
area also will give up some vol- 
ume to the compact makes. 

One of my longtime fellow chron- | 
iclers of the automotive industry, | 
who shares a Thunderbird with his | 
wife, said recently: 

“If I can make a_ reasonable 
deal for my Thunderbird, I’m going 
to sell it and buy two of the new 
smaller cars.” 

His present car, of course, is 
not a low-priced one. Its list price 
probably would cover the cost of 
two of the new smaller vehicles. 








units. Approximately 500,000 im- 
ported cars are included in the 
figures. 


That suggests a decline of 
nearly 100,000 units in the indi- 
cated import total, compared 
with 1959. The assumption appar- 
ently is that Corvair, Falcon and 
Valiant sales will cut that deeply 
into the import-car sales. 

The figures, both for the overall 


|U. S. market in 1960 and the share 


to be garnered. for foreign-built 
cars may represent sound estimates 
of the demand that lies ahead. But 
I question that the Corvair, Falcon 
and Valiant models will take any- 
thing from the sales volume in this 
country of the smaller, foreign- 
built cars that make up the real 
volume of import-car sales. 

The major portion of that volume 
has come in makes delivering in 
the United States for under $1,700. 
The American-made smaller cars 
will be larger than the heavier- 
selling imports, but they will also 
cost considerably more. 

* * * 


AND, DESPITE the many the- 
ories that have been advanced in 


|efforts to explain the sensational 


growth in demand for foreign cars, 
lower initial cost and economy of 
operation have been major factors. 

I am convinced GM, Ford and 
Chrysler were forced into develop- 
ment of their smaller models by 
protests of American car buyers 
against the steadily increasing 
price and size of the so-called low- 





Fiat Chiefs See 
Compacts Exiling 
‘Fast Buck’ Cars 


SALT LAKE CITY.—The Big 
Three compact cars due to go on 
the market this fall will kill the 
foreign cars that came to the U, S. 
for the “fast buck.” 

So declared Dr, Giuseppe Calvi, 
New York, general manager of 
Fiat Motor Co. in the U. S., and 
Guido Foggini, Los Angeles, Fiat 
Western division manager, visiting 
here last week. 

Dr. Calvi said sales of imports 
which have set up service and parts 
centers and are backing their prod- 
uct will not be hit too hard by the 
American compact cars. 


er-priced American cars—in brief, 
| against the disappearance of our 
| own really low-priced bracket. 

What has happened, in effect, 
is that America’s major auto 
builders are re-establishing a 
lower-price field with an only 
| slightly smaller vehicle, built to 
sell at a lower price. 

The new U. S.-built smaller cars 
|represent a compromise between 
|the standard Chevrolet, Ford and 
Plymouth models on the one hand 
| and such imports as Volkswagen, 
|Renault, English Fords, Simca, 
| Fiat, Hillman and others in their 
price and design field. 

Whatever the initial price tags 
}on the new U. S. smaller cars, two 
| or three years hence those 
| will match the list prices of the 
| lowest-priced standard 1959 Chev- 
| rolet, Ford and Plymouth models. 


tags« 





GET-UP-AND-GO 


TV GUIDE’s primary audience owns more cars and uses more gasoline than that of 
any other weekly or biweekly magazine. And 66% of TV GUIDE’s total U.S. circu- 
lation is concentrated in the top 10 states for new car sales. Clearly, TV GUIDE 
sells best where you sell best . . . and it reaches an audience with real get-up- 
and-go. Best of all, you can reach that audience at minimum cost. . . for TV GUIDE 
delivers 427 car-owning families per dollar. No other magazine can put your 
television advertising into print more effectively ...or economically! 


7,250,000 circulation guarantee effective October 31, 1959 


TV 





Interest around the world focused on Akron, Ohio, and the 
22nd All-American Soap Box Derby—interest that reached 


Thousands cheer fever pitch as 170 young champions flashed across the finish line 


at Derby Downs in the greatest amateur racing event in the world! 


. 
More than 75,000 friends, relatives and Derby racing fans 
ae A 4 Ag P 3 ‘ 
world-famous A i merican jammed Akron to cheer their favorites through a series of 
breathtaking elimination heats. And these 75,000 were 
joined in spirit by hundreds of thousands of people around the 


Soap Box Derby! world—testimony to the Derby’s wide, far-reaching appeal. 


The biggest thrill of the day, of course, went to top winner 
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SUT ees 
— 


Jimmy Dean, popular TV singer, wins the Oil Can trophy. W. G. ee | 


Power, Chevrolet advertising manager, makes the presentation as | 
other celebrities—Art Carney and Wendell Corey—look on. 


ws . S —~ bw 





Mr. K. E. Staley, Chevrolet general sales manager, 
presents the $5,000 College Scholarship award to the 
22nd All-American winner, Barney Townsend, at the 
Banquet of Champions, attended by over 1,700 guests. 


Derby Champions from Venezuela, the Philippine 
Islands and West Germany display their racers to 
fellaw champions at Derby Downs, site of the 
“Greatest Amateur Racing Event in the World.” A 
record field of 170 boys participated this year. 
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the 13-year-old Barney Townsend of Anderson, Indiana. But smoothly as one of the sleek, boy-built racers. And we look 
hed 169 other champs were probably nearly as happy and thrilled forward to working with them again next year on “the 
ine as Barney. For these boys, thanks to the sponsors who made _ greatest amateur racing event in the world.” . . . Chevrolet 
ld! the local races possible, share an experience that may never Division of General Motors, Detroit 2, Michigan. 


be equalled in their lives: the sheer excitement of being a 
ins part of the All-American Soap Box Derby. 


of , _ 

“ Derby sponsors—newspaper, radio and television people, 
pre os 

h civic and fraternal groups and Chevrolet dealers—have 
che 


already received their most enthusiastic thanks from the 
boys themselves. To this, we’d like to add-our own apprecia- 
1er tion for their efforts to run this biggest Derby in history as 


al. 









| “* Once again records were shattered as over 75,000 spectators witnessed the colorful Parade of Champions preceding the 1959 All-American at Derby Downs. The 
s parade included over 2500 people, including the United States Air Force Drum and Bugle Corps from Washington, D.C., and 16 other bands. 


Mr. E. N. Cole, vice president of General Motors and general 
manager of Chevrolet, presents the winner’s trophy to Barney 
Townsend of Anderson, Indiana, while Vice President Richard 
M. Nixon and the Townsend family congratulate the champ. 
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Banker Promotes Plan .. . 





Pension Fund Called 
Dealer Tax-Saver | 


By Kenneth C. Kelley Jr. 
Staff Writer 

PENSION program, which is 

said to enable a dealer to get 
more money for ‘himself out of his 
company while gaining the advan- 
tages of increased employe morale 
at no extra cost, is being set up in 
auto dealerships by Haegen Associ- 
ates, Inc. 

These benefits flow chiefly from 
two facts. Assets, which need not 
necessarily be money, can be trans- 
ferred to the pension fund where 
they can remain very useful to the 
dealership and cut the dealership’s 
taxes at the same time. All earn- 
ings of the pension fund are com- 
pounded with no income tax de- 
ducted. 

The pension plan got its start 
in 1951 when J. Wilbur Haegen 
set up a program for his First Na- 
tional Bank in Sullivan, Ill. For 
the last year and one-half, the Hae- 
gen organization has been setting 
up similar pension plans for other 
companies. 

Haegen now has 45 plans in op- 
eration, About a dozen of them 
are in auto dealerships, chiefly 
in the Midwest, Southwest and on 
the Pacific Coast. 

The basic features of the Haegen 
plan are similar to the features of 
the pension plans used by the na- 
tion's large corporations. Here is 
how the Haegen plan works: 

The dealer decides what he wants 
to accomplish with the program. 
The Haegen organization surveys 


P-D-V Promotes 


Wilson in Sales 


DETROIT.—W. Heartsill Wilson 
has been appointed assistant gen- 
eral sales manager of Plymouth- 
DeSoto - Valiant 
division, accord- 
ing to Edward P. 
Letscher, general 
sales manager. 

Wilson, 39, join- 
ed Dodge in 1953 
as district man- 
ager in the Dallas 
region and was 
assigned to the 
Dodge _ general 
sales manager's 
staff in Detroit in 
November, 1954. In 1955, he was 
named Western new-car sales man- 
ager for Dodge. 

He moved to Plymouth in July, 
1956, as assistant to the sales vice- 
president and was made national 
sales consultant for Plymouth in 
1958. A forceful speaker, he has 
addressed countless auto dealer 
conventions and meetings of adver- 
tising, sales, management and civic 
groups. 








Heartsill Wilson 
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the personnel to be covered by the |: 
plan, the specific benefits to be in-|§ 


cluded and how best to accomplish 
the goal the dealer has in mind. 
* > * 

4 age, sex, years with the 

company and salary of all par-| 
ticipants are checked. Since these 
and several other variables make! 
the plan for each company differ-| 
ent, it is impossible to pinpoint the | 
likely cost of the plan in any one 
company without a study. 

When the study is completed, | 
Haegen presents a pension pro-| 
posal, The dealer is free to accept 
or reject the plan at this point. 
Approval of the Internal Revenue 
Service and state authorities is then 
obtained. 

A typical pension plan for an 
auto dealership works out in this | 
manner: 

The past service of all employes 
is credited to them for future pen- 
sion benefits. Some assets must 
sooner or later be paid into the 
pension fund to back up these cred- | 
its. This is called funding. 

The pensions are frequently fund- | 
ed when they are set up..Each per- 
son’s salary, age, period of service | 
and so forth is examined to deter- 
mine just how much funding his | 
pension will cost. 

- 





Input Amount Set 


ppc! the annual payment to- 
ward each person's pension is 
determined in much the same man- | 
ner. The funding total plus the first 
annual payment for all employes 
make up the amount usually put 
in the pension fund in the first 
year. 

It is in calculating the cost of 
the funding and the annual cost 
that the dealer himself and his key 
employes come out on top. Since 
these people usually have the long- 
est periods of service and highest 
salaries, the biggest funding pay- 
ments and annual payments go to 
their accounts. Ultimately, they will 
get the biggest benefits. 

In making the first payment to 
the pension fund, the dealer who 
owns his own building is in the) 
best position. He puts the building | 
in the pension fund and leases it 
back from the fund. 

One dealer put a $250,000 truck 
center in his fund to start it. This 
will be written off the dealer- 
ship’s books at $25,000 a year for 

10 years, The truck center is 
leased back by the dealership 
which takes care of all mainten- 
ance, taxes and other expenses. 
The dealership rents the truck 
center for $30,000 a year and the 
dealership has an annual payment 
of about $30,000 to build up the 
pension fund. The two $30,000 totals 
plus the $25,000 write off are charg- 
(Continued on Page 37, Col, 3) 
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men in “what's new" ‘for 1960. 





Getting Ready for '60 Models— 

A 1960 car starts its assembly line trip in Chrysler Corp.'s new pre-production pilot 
plant in Detroit. The pliant pre-tests parts, tools, and assembly techniques in a quality 
control program before volume production gets underway. Two side assemblies of a 
car body are being welded to the floor pan in the above photo. All but 21 of the 
employes in this plant are supervisors from Chrysler assembly centers in various parts 
of the U. S. who have come to obtain first-hand knowledge concerning the new tools 
and manufacturing techniques. The supervisors themselves perform the various as- 
sembly operations so that they can return to their respective plants and instruct their 








Last '59 Rambler— 


The final 1959 Rambler—number 374,240 reaches the end of the assembly line in 
| Kenosha, Wis. Production in the model year set an alltime high for American Motors. 
Output in the 1958 model year totalled 162,182 Ramblers. Checking the car's order 
are Joseph Mueller, left, plant manager, and Walter Tobias, assistant plant manager. 









200,000 Prospects to See 
Showings of New Buick 


By Maynard M. Gordon 
News Editor 
| AN effort to give the new 

Buicks another rousing sendoff, 
the division is inviting nearly 200,- 
000 dealer prospects to its lavish 
model announcement show. 

The move, believed by Buick to 
be an industry first, admittedly is 
designed to revive the market en- 
thusiasm which launched the ’'59 
Buick last fall. Buick subsequently 
skidded to seventh place in sales 
behind Chevrolet, Ford, Pontiac, 
Plymouth, Oldsmobile and Ram- 
bler. 

“Dealer prospects in seven of 
our major markets will get in on 
the ground floor of the model an- 
nouncement, instead of having to 
wait until public showings in 
crowded showrooms,” General 
Sales Manager Edward C. Ken- 
nard told Automotive News at 
the Buick press preview in Flint. 


The Buick show involves such a 
large panorama of dancers, roller 
skaters and car exhibits that it 
was to be staged only on arena 
floors of seven cities—Detroit, New 
York, Miami, Chicago, Dallas, San 
Francisco and Los Angeles, The 
tour opened Thursday in Detroit. 

The 90-minute show will be given 
two or three times daily to accom- 
modate dealer groups and invited 
public audiences. Suppliers, news- 
men and local prospects saw the 
extravaganza at Flint’s IMA audi- 
torium, 

+ * ” 
(BNERAL Manager Edward D. 
Rollert and Buick officials sin- 
gled out “poor timing” as one of a 
multitude of factors underlying 
Buick’s disappointing sales this 
year. 

Rollert recalled that the newly 
designed Buick hit the market in 
mid-September and found an im- 
mediate acceptance, only to floun- 
der as a strike hindered deliveries 
and competitors came along with 
cars that turned the public fancy 
away from Buick. 

The new chief of Buick de- 
clined to speculate on other 
causes of his make’s poor 1959 


record. 

“I'd rather look ahead,” he said. 

No doubt existed in Buick pre- 
viewers’ minds, however, that Rol- 
lert had taken cognizance in the 
new models of other ’59 shortcom- 
ings reported by dealers, 

More legroom has been engineer- 
ed into the ’60s by lowering the 
floor 1% inches and reducing the 
height of the Turbine Drive tunnel 
another 1% inches. 

* o* * 
OMPLAINTS that the Buick’s 
couldn’t be recognized as such 
were answered by Rollert’s team 
with return of the hoodside -venti- 
ports and redesign of the side pan- 
els into sculptured lines that give 

a more massive effect. 

Buick also has taken steps to deal 
with service complaints by creating 
a reliability and control depart- 
ment, he announced. 

Rollert said 80 couples were 
given a special private preview - 








of the ’60 Buicks in June, Four 
out of five couples in the group, 
which included owners and non- 
owners, liked the new cars, he 
added. 

A source of '59-model sales that 
cheered up Buick executives came 
under the heading of “owner loy- 
alty.” Rollert said repeat owner 
purchases this past model year rose 
to a “high plateau” in the face of 
adverse commentary about the car 
that resulted in poor sales to non- 
owners. 

In expressing hope for a 20 per- 
cent sales rise next year, Rollert 
carefully avoided any temptation 
to fix a target in the race for sales 
positions. 

“It will take us more than one 
model year to think of winning 
back leadership in the medium- 
price field,” he admitted. 

- co * 
A DAY earlier, Pontiac General 

Manager S. E. Knudsen prom- 
ised that his division would “fight 
to the wire” to keep the medium- 
priced-class lead it gained this 
year. 

Other points made in common by 
Knudsen and Rollert were: 

1. Neither expects the birth of 
new American compact cars to 
shrink the market either for his 
big cars or his GM import—in 
Buick’s case the Opel and in Pon- 
tiac’s the Vauxhall. 

2. Each has a sufficient steel 
inventory to get ’60-model pro- 
duction off to a good start. 

3. Each has discontinued air sus- 
pension because of low demand and 
high cost. 

4. Both will offer economy en- 

(Continued on Page 34, Col, 1) 
” * + 


A Familiar Sight— 


Look familiar? They're the well-known 
Buick ventiports and they're back on the 


'60 models, restyled to match Buick's 
new lines. The 1960 Buick is being shown 
to nearly 200,000 prospects at special 
shows and will be introduced publicly in 
dealers’ showrooms on Oct. 8. The Buick 
Electra 225, top car in the line, will have 
four ventiports on each fender. The other 
Buick series—Electra, Invicta and LeSabre 
—will have three ventiports. 





Willys Building 
Jeeps in Canada 


Windsor Plant Sees 
Increased Market 


By Jack Weed 
Truck Editor 


WINDSOR, Ont.—The first Wil- 
lys Jeep to be built in Canada 
rolled off the lines of the new 
plant recently completed here Aug. 
21. Ceremonies were conducted by 
Guy Campbell, general manager of 
Willys of Canada, and W. S. 
Pickett, sales vice-president for 
Wiilys Overland Export Corp. 

The present production capacity 
of the new plant is set at 20 ve- 
hicles daily. Floor space of the new 
Windsor plant totals about 40,000 
square feet. 

The first vehicle to come off the 
line was the CJ5 Jeep Universal 

model. This will be the only 
type of Jeep produced currently, 
although Canadians can buy 11 
different models, including six 
four-wheel-drive models ranging 
from the CJ5 up to the FC for- 
ward control truck and five two- 
wheel-drive models. 

Some 2,000 Jeeps have been sold 
in Canada this year, according to 





J. F, Ashby 


Guy Campbell 


J. F. Ashby, general sales manager, 
who said sales were 46 percent 
ahead of the first seven months of 
1958. 

He estimated that sales will 
double next year, because of the 
built-in-Canada feature, and looked 
forward to tripling of sales in 1962. 

List price of the CJ5 Universal 
Jeep in Canada is $2,062 f.o.b. 
Windsor. 

Plans call for production here 
of the CJ6é and CJ-3B models 
and Jeep trucks in 1960, in addi- 
tion to the CJ5. 

Other officers of Willys of 
Canada are R. M. Rennie, control- 
ler; J. D. Van Meenan, production 
manager; J. G. Doer, assistant gen- 
eral sales manager and sales promo- 
tion manager; Harry K. Ross, serv- 
ice manager, and H. Norman Gunn, 
parts manager. 

It is expected that the opening 
of the Canadian plant will open up 
sales opportunities in several for- 
eign spots not now covered ade- 
quately, notably British Honduras 
and the Bahamas. : 


Big Boost Noted 
By Polk in Trade 
Of Older Autos 


DETROIT.—Greater buying ac- 
tivity among owners of older cars 
has contributed considerably to the 
increase in new-car sales this year, 
according to R. L. Polk & Co. 

An eight-month analysis of trade- 
ins reveals that the sharpest in- 
crease in trading activity has been 
among owners of five and six-year- 
old cars, Polk said. 

These two groups have been buy- 
ing new cars at a 62 percent greater 
rate than in 1958, the firm added. 

Here is a rundown of trading 
activity by year models: 


Increase in 
New Car 








Age of Buying Rates 

Car (1959 over 
Traded 1958) 

RINE O MII: 4 <cinccsca\caveashesacaceoeicnne 24.2% 
RRS ears 34.0 
EE ee ere 32.9 
WD © i sacnctsacecsnesssccsaceonce 44,2 
Se | Ree eneearon et 62.4 
RMI IIE 5c cksscaisabsssnencnsseass 62.8 





Sayrne Opens After Blast 

ROSEBURG, Ore.—vVolkswagen 
dealer Jack Sayrne, whose show- 
room was one of many buildings 
wrecked or damaged by the ex- 
plosion of a truckload of dynamite, 
is back in business. He said 30 of 
his cars were damaged by the 
blast. 
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FIRST AGAIN... 
BY AN EVEN 








BIGGER MARGIN 





In the Race for Automotive Linage...The Chicago Sun-Times 
(first in passenger car advertising a year ago) now zooms even 
farther ahead. After six months it’s the Sun-Times first in com- 
bined classified and display linage (1,504,594)... first in linage 
gains (20.0%). 


Far Back in the Pack: Chicago American with 488,779 lines; Chi- 
cago Daily News, 670,965 lines; Chicago Tribune, 1,308,505 lines. 


CHICAGO SUN-TIMES 


FIRST IN CAR ADVERTISING LINAGE AND GAINS FOR THE FIRST SIX MONTHS OF 1959 
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A DYNAMIC NEW SYMBOL , 





bringing you dynamic new diesel truck economy 


Volvo’s complete line of direct fuel 
injection diesels range from 90 hp to 
185 hp with weight capacities from 
22,000 GVW to 68,000 GCW. These 
six cylinder overhead-valve four- 
cycle direct fuel injection diesels were 
specifically engineered to fulfill the 
tasks for which they were designed— 


they are adaptable to every trucking 
job from van pick-up to tandem trail- 
er, from dump-truck to concrete mixer. 


Conceived with traditional Swedish 
respect for economy, manufactured 
with the world respected excellence 
of Swedish craftsmanship and top 


quality steel, the Volvo line is priced 
at an initial cost that is competitive 
in every respect. 


Volvo diesels have been consistently 
delivering the goods from the Arctic 
Circle to the Union of South Africa 
. . . have been rolling off the Volvo 
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| ON THE AMERICAN HIGHWAY... 














‘| in three models, 90 hp. to 185 hp. 


assembly line for over 30 years. Thus The finest, most rugged carriers On the road today= 


Volvo enters the American market 
with complete confidence, offering 
American fleet operators the kind of 
proven payload economy and effi- 


ciency that has long been demon- 
strated all over the world. 





products of superb Swedish craftsmanship and engineering. 


VOLVO Import Inc., Truck Division, 357 Wilson Ave., Newark 5,N. J. @ Selective dealerships available — Write for complete details 
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So They Want Better Cars 
And Economy, Too 





| 42 IS interesting to note that during the showing of some 
medium-priced 1960 models this year, the makers saw 
little effect on their lines from the new compact cars the 
Big Three makers will offer. 


The accent was on the increasing demand for better 
things—including the “superior, full-sized cars.” This, of 
course, is a healthy attitude, and it provides a good selling 
key to déalers. . 


But even while sighting an increasing demand for better 
products, the makers of medium-priced cars also took note 
of a lingering concern, even among the well-heeled, over the 
cost of doing things. Folks seem to have been stung by the 
economy bug. There is a tendency to resist high prices. 


And, of course, the men at American Motors, led by the 
forceful George Romney, have done a fine job in selling cars 
that are more compact and more maneuverable. 


So you will note that, while the medium-priced makes 
will accent better things in 1960, they also look trimmer, 
cleaner and more maneuverable. 


And just to appeal to those on an economy kick, they 
offer economy engines which use regular gasoline and get 
more miles to the gallon. 


One thing is certain about the American public, and only 
one—it doesn’t stand still. Its desires are constantly shift- 
ing, and its desires are often contradictory. It well may 
insist on economy at the same time it is demanding better 
products. 


So be ready to sell in both directions next year. 
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Coming 
Events 


Dealer Conventions 
Sept. 45—Maine Automobile Dealers 


Automotive Cartoon 


Of the Week 








Assn., Samoset Hotel, Rockland, 
Sept. 13-15—Wyoming Automobile Deal- 
ers Convention, Casper. 


Sept. 14-15—Minnesota Automobile Dealers 
Assn., Hotel St, Paul, St. Paul, 
Sept. 20-22—3é6th Annual Convention, New 








York State Automobile Dealers, The 
Concord, Kiamesha Lake, N. 


AUGUST DALEes MEETING 





Ze 
Sept. 20-22—Colorado Automobile Dealers 
Colorado 





Assn., Broadmoor Hotel, 

Springs. OPERATION u 
Sept. 22—Kentucky Automobile Dealers . 

Assn., Kentucky Dam Village, Gilberts- C \e EAN- 

ville, Ky. 
Sept. 20-22—New Jersey Automotive Trade 

Assn.,_ Hotel Chalfonte-Haddon Hall, 

Atlantic City. A ConTAcT O40 CUSTOMERS 


Sept. 21-22—Wisconsin Automotive Trades 
Assn., Schroeder Hotel, Milwaukee, 


Sept. 27-28—New Hampshire Automobile e. RECHECK PRosPEects 















\y 








Dealers, Mount Washington Hotel, 

Bretton Woods, N. H. 

Oct. 11-13—Automotive Trade Assn. of 

Virginia, John Marshall Hotel, Rich- 

mond. 

Oct. 17-19—Texas Independent Automo- fi 
bile Dealers Assn., Hilton Hotel, San 

Antonio. 

Oct, 18-20—Florida Automobile Dealers 

Assn., Hotel Robert Meyer, Jackson- 


ville. 

Oct. 20-2i—Federation of Automobile 
Dealer Assns. of Canada, Montreal. 
Oct. 25-26—Oklahoma Automobile Deal- 

ers Assn. Hotel Tulsa, Tulsa. 
lov. I mnecticut Automotive Trades 
Assn. Statler-Hilton Hartford 
Nov, 15-17—Mississippi Automobile Deal- 
ers Assn., Buena Vista Hotel, Biloxi. 
Nov, 21-23—Arkansas Automobile Dealers 
Assn., Hotel Arlington, Hot Springs. 








Dec, 2—Utah Automobile Dealers Assn., 
Utah Hotel Motor Lodge, Salt Lake 





ity. 

Jan. 17-19—National Independent Auto- 
mobile Dealers Assn., 13th Annual 
Convention, Eden Roc Hotel, Miami 
Beach, 

Jan, 30-Feb, 3—National Automobile Deal- 
ers Assn., Washington, D. C. 

Feb. 14-15—Louisiana Automobile Dealers 
Assn., Roosevelt Hotel, New Orleans. 

Apr. 24-26—Automobile Dealers Assn. of 
Alabama, Buena Vista Hotel, Biloxi, 








Miss, 
le es " "Operation Clean-Up'—I wish those salesmen would 
oF. 2-12—Paris Auto Show, Grand Palais, pract a 7 eer 








Oct. 9-25—Texas State Fair Automobile 
Show, Dallas. 





— Letterbox 


Oct, 21-25—International Foreign & Sports 
Car Show, Commonwealth Armory, Bos- 


ton. 

Oct. 21-31—44th Motor Show, Earls Court, 
London, England. 

Oct. 24-25—International ‘'500" Motor 
Sports Show, Veterans Memorial Audi- 
torium, Des Moines. 

Oct, 31-Nov, 1!—4Ist International Motor 


Show, Turin, Italy. used if you so request. 
Auto Show, 





‘Heart and Soul ...... 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 7, Mich. 


- 








Nov, 11-15—Baton 
Baton Rouge, La. 

Nov, 12-22—San Francisco Imported Car 
Show, Brooks Hall, San Francisco. 

Nov. 13-22—Los Angeles Auto Show, Pan 
Pacific Auditorium, Los Angeles. 

Nov. 14-2i—Philadelphia Auto Show, Phil: 
adelphia. 

Nov. 21-29—Cleveland Auto Show, Public 
Auditorium, Cleveland. 

Nov, 30-Dec, 5—Denver Automobile Show, 
Denver Coliseum, Denver. 

Dec. 1-6—Tampa Auto Show, Fort Homer 
Hesterly Armory, Tampa. 

Jan. 8&-10—Birmingham Auto Show, Bir- 
mingham, Ala. 

Jan. 9-16—Pittsburgh Auto Show, Hunt 
National Guard Armory, East Liberty, 
Pittsburgh, 

Jan. 9-16—Toledo Auto Show, Sports Arena 
and Exhibition Hall, Toledo. 
Jan. 9-17—Buffalo Auto Show, 

Avenue Armory, Buffalo. i 

Jan. 16-24—52nd Annual Chicago Auto 

Show, International Amphitheatre, Chi- 


cago. 

Jan. 20-24—Lincoln Auto Show, Pershing 
Municipal Auditorium, Lincoln, > Neb. 

Jan, 24-28—International Foreign & Sports 
Car Show, Dinner Key Auditorium, Mi- 


ami, 
Feb. 6-14—Detroit Auto Show, Artillery 


Armory. : 
Feb. 10-13—Automotive Service Industries 
Assn, Show, Coliseum, New York, 


Rouge 


She Loves Model A, Too 

I so enjoyed Robert M. Lienert’s 
article on the Model A. I truly be- 
lieve the Model A established Ford 
in the hearts of our countrymen. 

We were a husband-wife team 
with a Ford deal here (Ocean City, 
N. J.) from 1921 until his untimely 
death in 1953, and my fondest mem- 
ories are of selling Model As, 

I recall parking one on Market 
St. in Philadelphia one afternoon 
for a short period. Coming out to 
get into the car, we were surprised 
by a man crawling out from under 
the car. 

“Just making sure he (Henry 
Ford) changed the springs,” the 
man explained. 

It was all fun. Now numerous 
customers from the old days, think- 
ing of today’s automotive problems 
(yes, hoods, transmissions, high 
costs and upkeep), look at me long- 
ingly and say: 

“Mrs. Kurtz, do you remember 
that Model A you sold me for ......... ? 
(It gets less with time). Best car I 
ever owned.” 

Well truly, maybe it was. Cer- 
tainly we had more fun launching 
and selling the Model A than any 
other model. We even named our 


Maston 


General 

Sept. 14-17—National Farm, Construction, 
and Industrial Machinery Meeting, Pro- 
duction Forum and Display, Milwaukee 
Auditorium, Milwaukee, 

Sept. 16-17—Annual Meetings, American 
Die Casting Institute and Die Castin 
Research Foundation, Edgewater awe 4 
Hotel, Chicago. 

Sept. 25-27—Detroit Section, SAE, Green- 
brier Hotel, White Sulphur Springs, 
West Va. 











The Big Stories 


34 Years Ago 


Action on the tax revision bill, which will make a material reduc- 
tion on so-called luxury taxes on automobile products, will be expe- 
dited by the Senate Finance Committee, Senator Curtis promised in 
Washington. 

Spokesmen for Dodge Brothers denied rumors that Dodge will 
merge with other automotive interests. 


20 Years Ago 


Sealed-beam headlamps, developed cooperatively by auto makers 
and lamp firms, have been adopted by the industry for 1940 models. 


10 Years Ago 


There has been “considerable improvement” in the condition of 
new cars coming from the factory, but dealers complain that delivery 
preparations still take twice as much time as before the war. 

—From Automotive News Files 











small Florida home 
yes, after the Model A. 


I truly got a good chuckle out 
of your Model A writeup— Mrs. 
Epwarp G. Kurtz, 811 Seventh St., 


Ocean City, N. J. 
* cd * 


Foreigncarmania 


Now economy 
Has come upon us, 
We'll trade our Cadillac 
For a Taunus. 


You can roll along 

In your Rolls-Royce, 
But a little Simca 

Will be our choice. 


We'll get along— 

And I mean really— 
If we invest in 

An Austin-Healey. 


And put up just 

As sporting a swagger 
As we ride in 

Our little red Jaguar. 


With the finance firm 
We are noninsolvo 

As we meet the payments 
On our Volvo, 


And in our Hillman 
We've plenty of space 
Where you can’t find 
A parking place! 


In traffic jams 
We do not stall 
As we slip in and out 
In our Vauxhall. 


And with an MG 

We're no gasoline shopper— 
We fill her up 

With a medicine dropper! 


We drink as we please 

From the flowing flagon— 
The police can’t see us 

In our Volkswagen! 


Let others have cars 
That are twice as big— 
We don’t find a Triumph 
Infra dig! 


With gas and insurance 
And taxes so high— 
In our foreign car 
We'll still get by! 
—J. H, Reev 


“Model A”— 


“. 

















REASONS WHY VACUUM POWER BRAKING 
IS FIRST CHOICE ON TRUCKS 


WEIGHING 
STATION 











WITH BENDIX HYDROVAC* LEADING ALL OTHER MAKES COMBINED 


When it comes to power braking, the overwhelming choice 
on trucks is vacuum power, with Hydrovac leading all other 
makes combined. 

You can bet your bottom dollar that: such overwhelming 
preference is based on solid reasons. For example: 

By saving dead weight, vacuum power can add several 
hundred pounds to payload, and earn extra dollars, as ton- 
miles build up. 


Bendix tivision South Bend, wo. 


In addition, there is the vital safety stand-by of instantly 
available physical braking, instead of ‘‘no power, no brakes!’’ 

Then, with vacuum power there is less first cost and less 
expense for maintenance, and it is completely free of com- 
pressor drain on engine power. 

Any way you look at it, it will pay you to make Hydrovac 
Vacuum Power Brakes your choice for the best in power 
braking .. . for the most-in value. *REG. U.S. PAT. OFF. 


“Bendix” 
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Engineering - Production - Materials 


A Monthly Section Describing and Interpreting Technical Developments 








by Joseph M. Callahan 





When to Change Oil? 
‘Oilprint’ Tells You 

MUCH needed method 

for quickly and easily 
analyzing a car’s motor oil 
is now being tried out in a few 
East Coast gasoline stations by 
Shell Oil Co. 

For the first time, a motorist will 
be able to learn almost immediately 
what condition his engine oil is in, 
so that he can decide whether or 
not to change it without going to 
a laboratory. 

Automotive and oil engineers 
agree that mileage and run- 
ning time are not entirely suit- 
able measures of the service life 
of motor oil because of varying 
running conditions. Shell’s meth- 
od permits maximum engine pro- 
tection plus optimum use of the 
oil. 


Knowledge of the condition of 
one’s motor oil is of special value 
at present because of the widely 
conflicting recommendations for 
oil-change intervals now being 
made by the auto and oil com- 
panies. The recommendations range 
from “once every 5,000 miles” by 

(Continued on Page 15, Col, 1) 





Engineering New Products 
Page 22 

















Production Methods Face Big Test... 





Corvair Engine’s Inside Story 


By Joseph M. Callahan 
Engineering Editor 

reer inside story of how Chevro- 

let’s Corvair engine is being 
produced is one of 1959’s most sig- 
nificant stories. It involves a con- 
troversy over production methods 
that has been seething in the auto 
and aluminum industries for the 
last year. 

After a long campaign, the alu- 
minum industry has finally per- 
suaded the auto industry to pro- 
duce a car with an aluminum 
engine. But now aluminum’s 
advocates in both industries are 
involved in the dispute as to 
“how should an aluminum engine 
be built?” 

This controversy involves many 
people who have no direct interest 
in the success or failure of the Cor- 
vair because they feel that alumi- 
num’s long-range future in the auto 
industry will materialize only if alu- 
minum components can be made as 
cheaply as grey iron components. 

* * a 


ND Chevrolet’s daring answer 

has the experts in both indus- 
tries sitting on the edge of their 
chairs, because the choice of cast- 
ing method may well prove or dis- 
prove aluminum’s economic feasi- 
bility. 

The decision as to how the Cor- 
vair’s engine should be produced 
was particularly tough for Chevro- 
let General Man- 
ager Edward N. 
Cole and his en- 
gineers because 
all of their exper- 
ience has been 
with grey iron 
engines and work- 
ing with alumi- 
num is consider- 
ably different. 

Of course plen- 
pes ty of advice was 
+ Cole offered, but the 
engineers were probably correct in 








For Quicker Data... 








A NEW and improved program 
for testing Ford Motor Co. cars 
for durability and performance is 
now taking shape, according to 
Phil H. Pretz, Ford’s director of 
testing operations. 

In talking with Automotive 
News, Pretz said, “What we want 
to do is to carefully analyze and 
evaluate the failures that we’re 
getting at our three proving 
grounds and to correlate this in- 
formation with the warranty and 
policy claims of our past models.” 

Pretz said this correlation, or 
lack of correlation, between the ex- 
perience of Ford’s customers and 
the experience of his 800-man test- 
ing staff will show how effective 
and worthwhile the current test- 
ing is. 

To implement this program, he 
will soon receive about 45 produc- 
tion-built ’60 model Fords which 
will be put through a wide variety 
of exhaustive tests as quickly as 
possible. He will also have to be 
provided with warranty and policy- 
claim information much sooner 
than he and other testing directors 
have been supplied in the past. 

* 
“ LOT of people will say this 
isn’t new,” he commented, “but 
to my knowledge it hasn’t been 
done before in this way, and I’ve 
been in this testing racket quite 
awhile.” 

Pretz’s energetic appearance 





Ford Revamps Testing 


and his habit of flying his own 
plane around the country and to 
the three Ford proving grounds 
he supervises belie the fact that 
he has about three decades in the 
auto industry, including 13 years 
at Cadillac and several years 
with Chrysler Corp. 

Declaring that the objective of 
all automotive testing at the prov- 
ing grounds and in the laboratories 
is to get a correlation between “our 
testing” and the customers’ experi- 

(Continued es pom 2, Col, 1) 





Engine 'Teardown'— 


Phil H. Pretz, Ford Motor Co.'s director 
of testing operations, scrutinizes -compon- 
ents of a dismantled. engine that had 
been operated thousands of hours at 
Ford's proving: ground in Romeo, Mich. 





assuming that selfish motives were 
behind some of the advice. 

It was generally believed that 
the castings for the flat, six-cyl- 
inder, air-cooled engine would ei- 
ther be produced by die casting 
(shooting the molten aluminum 
under high pressure into dies) or 
by permanent-mold casting (man- 
ually pouring the molten metal 
into molds and letting gravity do 
most of the work). 

Manufacturers of die-casting ma- 
chinery naturally recommended the 
die-casting system, But General 
Motors had had some unhappy ex- 
perience in die casting aluminum 
and the process required highly ex- 
pensive and somewhat untried (be- 
cause of the size of the castings) 
die-casting equipment. 

* * * 


Cheaper at First 


THE other hand, some alu- 
minum company officials 
strongly urged that the engines be 
made by permanent-mold castings. 
But there was some suspicion 
that this advice was motivated 
largely by the belief that this sys- 
tem, which is cheaper initially but 
costs more in the long run for 
mass production, was the only one 
that could then be sold to the con- 
servative auto industry. In other 
words, this was a way “to get the 
show on the road.” 
However, the Chevrolet process 
engineers, who have been and 
will continue to burn the mid- 





night oil, decided to look around 
and see what other manufactur- 
ers with possibly similar prob- 
lems were doing. 

Immediately suggested was the 
engine for the Porsche, which is 
amazingly similar to the Corvair’s 
engine. Although the Porsche en- 
gine has four cylinders rather than 
six, it is mounted in the rear; it is 
of the pancake type, and it is air- 


cooled. 
oe ok a 


EVERAL Chevrolet engineers 

immediately journeyed to Stutt- 

gart, Germany, where the Porsche 

is produced, (Stuttgart is the De- 

troit of Germany.) One of the first 
* * 


* 





Model for Corvair— 


The aluminum, pancake-type, four-cyl- 
inder, air-cooled Porsche engine that 
closely r bles the gi in Chevro- 
let's new Corvair. The major difference is 
that the Corvair engine has six cylinders. 








questions asked was “How do you 
produce your engine?” 

The Porsche engine is produced 
by low-pressure permanent-mold 
casting—a method that is a com- 
promise between die casting and 
permanent-mold casting, The 
molten metal is forced upward 
into a mold from a melting pot 
which has 5 to 15 pounds of pres- 
sure per square inch at all times. 

The air pressure automatically 
forces the molten metal upward 
through a pipe into the mold, This 
system eliminates most of the 
gates (points of entry for the 
metal) and risers (small accumula- 
tions of metal that flow into the 
mold as the aluminum begins to 
chill and shrink). 


* * * 


Remelting Reduced 


INCE only one gate and a small 

riser is necessary, the amount 
of metal that must be remelted (a 
large and expensive problem when 
making aluminum castings) is 
greatly reduced. 

All this is accomplished by slow- 
ly filling the mold and by keeping 
the mold hot. But this increases 
the chill time (the period for each 
casting to solidify) and the speed 
of production is greatly reduced. 

Low-pressure permanent-mold 
castings usually requires chill 
times of three, four or five min- 
utes. When you figure in the 
time for other steps in the opera- 

(Continued on Page 23, Col, 1) 





A Touchy Issue: To Polish or Not 


NE of the most heated battles 

of the year has been over the 
question of whether the new acry- 
lic lacquers and super enamels 
need polishing. 

Conversations with more than 
a score of automotive, paint and 
polish experts, studies of paint 
panels exposed for long periods 
in Florida and the careful scru- 
tiny of Society of Automotive En- 

gineers papers produce no con- 
clusive answer. 

There is, however, general agree- 
ment on a number of facts that 
can cast considerable light on the 
matter. 

For example, there is widespread 
acknowledgement that the acrylics 
which were applied to all General 
Motors cars in 1959 and the super 
enamels which all other U. S. cars 
used in 1959 are far superior to the 
old lacquer and enamels. 

Both of these finishes retain their 
gloss much longer than the previ- 
ous finishes and both are many 
times more color fast. Both are 
more resistant to paint’s worst en- 
emies—sun and water. 

* * * 

BONUS feature of GM’s Magic- 

Mirror or Lucite finish is that 
it permits the use of richer metal- 
lic and other paints that were not 
usable previously because the acry- 
lic binder in the new paint is more 
suitable for handling metallic pow- 
ders and pigments in combinations 
never before used. E 

The harder finish of both new 

paints makes it more difficult for 

road scum, industrial dust and 
chemicals, tars, salt, tree sap, 
insects and bird excretion to cling 
to a car’s body. Nevertheless, 
this dirt still accumulates after 

a time on any finish and there’s 

probably no better way to re- 

move this material than with a 

good cleaner. 

Of course, regular washing of a 
car has been and continues to be 


one of the best beauty treatments 
for any finish. 

Many experts from the car, paint 
and polish companies also agree 
that a flat statement that a partic- 
ular paint never needs polishing 
can be questioned on the grounds 
that a number of variable factors 
affect the finish of almost every 
car differently. Among these var- 
iables are: 

1. Is the car in a region along 
either of the coasts or the Gulf 
of Mexico? Salt-water air is ex- 
tremely corrosive. 

2. Is the car in a state such as 
Florida with its long periods of in- 
tense sunshine? 

OK * LJ 


IS THE car in an industrial 
* area or any area in which the 





air is laden with excess dirt, chem- 
icals or other harmful solvents? 

4. Is the car kept in a garage 
part of the time? . 

5. What is the color of the paint? 
Whites, blacks and the metallics 
generally can use a little more care 
than other colors. Some of the new 
metallics often require some polish- 
ing to keep up their gloss, 

It’s generally agreed that black 
is the most difficult color to main- 
tain and several paint and polish 
engineers commented that if a 
black paint will stand up and re- 
spond favorably to cleaning, any 
other color will. 

The tendency to chalk, which is 
the result of the paint binder dis- 
solving and leaving the pigment 
exposed, is much less prevalent 
in the acrylic lacquers and super 

(Continued on Page 15, Col. 2) 








Engineers 


wear. 


e 
Cadillac, maybe Olds) 


Even Cadillac sold 50 





@ Two research programs may bring lifetime muf- 
flers closer. A Detroit engineering company is 
working on an aluminum muffler designed to cost 
little more than present mufflers. Bettinger Corp. 
has applied ceramic coating to low alloy steels and 
tested mufflers successfully for 100,000 miles of 


Air suspension has gone on the shelf (except at 
. Other makes blame lag- 
ging sales, merchandising costs, inability to get 
marked improvement in ride over steel springs. 


sions this year. Oldsmobile says it may have new 
system ready by January. 


Air conditioning for convertibles? Oldsmobile Gen- 
eral Manager Jack F. Wolfram has it in his con- 
vertible, says that in summer “it’s kind of nice to 
have the cool air rushing around your legs.” 


Showcase 


percent fewer air suspen- 
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TURNINGS 


‘Oilprint’ Tells You 











When to Change Oil | 


(Continued from Page 14) 


some auto makers to “every 1,000|manner and causes the insolubles 
miles” by the oil industry. |to pile up at the barrier. 
- Re Oil contaminated by antifreeze 
OMMENTING on his company’s | 4lso has definite characteristics 
testing system, one Shell offi-|Which can be i I ‘ r 
cial said, “Some of our people felt | Paring the oilprint with pictures in 


that this system might reduce oil | the manual. ' : 
sales if brought into wide use, but To combat acid corrosion in an 


it was decided to let the chips fall| engine, alkaline additives have 
where they may. If the tests show| been widely used in recent years. 
the need for an oil change only| The Shell test determines the 
every 4,000 miles, let them change! @lkalinity in an oil by the color 
it every 4,000 miles.” of the halo which appears around 
He said the test method was in-| pa as aa of ae eee 
itially offered about five years ago aogetiedl “’ 
to a nember of commercial fleets| fluid has been applied. 


who at first used it enthusiastically, aoe po gehen nd ‘ie oe 


but later dropped the system be-| - . 

| tral oils that have almost lost their 
— ~ on and we be- | alkalinity and blue-green for alka- 
yore oe ee line oils. These colors are very 





about how long their oil change in- 


identified by com-| 


mediately adjacent to the inner 
dark spot and that the outer 
fringes be ignored because mis- 
leading colors may show up there. 
Since the color appears outside the 
| initial oil spot, carbon and other 
| opaque contaminants do not in- 
| terfere with the proper interpreta- 
tion. 

Furthermore, it’s essential that 
a color be noted in one minute 
since the hue may change as it 
ages, thus producing an erroneous 
reading. However, a valid reading 
of the oilprint can be made even 
if the color indicator is applied 
several hours after the oil spot 
was made. 

The dispersancy quality of an 
oil is determined on the chroma- 
togram by observing how well 
the oil carries its dark insoluble 
burden as it gradually migrates 
toward the edge of the paper. 

An oil with good dispersancy will 
carry its burden for a considerable 
distance, while one with poor dis- 
persancy will quickly drop its bur- 
den and only clear mineral oi] will 





tervals should be. Nevertheless, 
Shell officials still feel that it’s a 


|bright when the oil is strongly) migrate. Intermediate patterns 
| acidic or alkaline, decreasing in in-| Will develop with oils of intermedi- 
| tensity as these characteristics be-| ate dispersancy. Very often, an oil 


very sound way to evaluate the | -ome less pronounced 
ae ge nt a dure ta based To obtain the best results, its ad- 
- th fact hm e teda s ‘in be- |Visable to use the color indicator 
So a tees : btnnd of |in a comparatively clean atmos- 
SS Se a | phere. It is sensitive to concentrat- 
additive depletion and oil con- | 24 cigaret smoke, acidic or alka- 
tamination, since the mineral oils | line atmospheres ond to some types 
themecives hardly ever Goterter- lof rubber. The filter paper surface 


ate. | . 
Calted the Ghell ADC. Cltprint| MOUS Set Se Wuces wan Ge 
Analysis, the method consists of _— . 2.% 


producing a chromatogram or oil-| F 

print by placing a drop of oil on a| Other Precautions 
piece of neutral] filter paper. After | 
the oil is allowed to spread for | 
60 seconds, it is compared to other 


reading be made in the area im- 


with good dispersancy will produce 
a spot with a relatively light center 
surrounded by a dark fuzzy band. 
| Even after the analysis has been 
|made and the observations have 
been verified, it’s still necessary to 
|make a decision as to when the 
oil should be changed. Shell recom- 
mends that the oil be changed as 
soon as its dispersancy is lost 
because then the contaminants be- 





| 
| 


gj also important that the color} gin coagulating, resulting in a dirty 


engine and a clogged filter. 





oilprints in a manual, thus identi-| 
fying the oil’s characteristics. || A Touchy Issue... 
Shell will urge its station attend- | 
ants to practice the procedure un-| 
til they can give a fairly accurate | 
analysis of the oil by merely tak- | 
ing a quick look at the oilprint, | 
thus giving motorists more confi- | 
dence in the method. 
i i |}enamels. White is usually the first 


Points Out Leaks | color to chalk, however. 
yum simple, yet surprisingly | NOTHER important variable is 
- thorough test analyzes the oil how well the owner wants to 
in regard to its alkalinity (or acid-| keep his car looking. Some people 
ity), its dispersancy (ability of the| are concerned about the appear- 
additives to keep the contaminants| ances of their car when it’s two, 
broken into small, non-harmful/| three and four years old, and some 
pieces) and its contamination (the | aren't. 
amount of antifreeze, water, soot, | All of these variables have to 
dirt and metal in the oil). | be evaluated before there can be 
Besides telling the motorist when| a simple answer to the question: 
he should change his oil, the test} “How much, if any, cleaner and 
often will point out specific defects) wax should be used on a car?” 
in his engine. For instance, it can| If a cleaner is used, there is con- 
detect glycol in the crankcase oil, | Siderable logic for using a wax on 
indicating a leak in the cooling sys-|@ finish after a time, because the 





tem. 

For a good, quick analysis of 
the oil it’s necessary to take a 
small drop of oil—about as much 
as can be carried on a pin’s 
point — from the dipstick and 
drop it on the filter paper, keep- 
ing the print horizontal until 
wetness has disappeared. 

However, the basic appearance 
of an oilprint is not affected by the 
size of the droplet or the tempera- 


ture of the oil. It is important to| 


operate the engine immediately 
prior to the sampling so that the 
oil will be well mixed and repre- 
sentative. 

After wetness has disappeared, 
the oilprint can be analyzed for 
contamination by comparing it to 
a “scale of grays,” ranging from 
jet black (for badly contaminated 
oil) to a very light gray. The in- 
soluble contaminants are usually 
lead compounds or soot. If jet black 
spots appear, it’s usually indicative 
of engine maladjustment, such as 
an over-rich gas mixture. 


* ob * 


HE presence of water in oil 

produces a spot with a fairly 
light center and a thin, dark, well- 
defined ring whose outer edge may 
have fine filaments of dark color 
extending outward. Apparently the 
water forms a barrier in the filter 
paper which keeps the insolubles 
from penetrating in the normal 


Jaycees Honor Kerr 
SHELBY, O—Dodge dealer 
Richard Kerr has received the 
Junior Chamber of Commerce Dis- 
tinguished Service Award as Shel- 
by’s outstanding young man of the 
year. 


; enamel 


|'wax will make it easier for the 
|cleaner to remove the dirt. There 
is considerable agreement that this 
|is the primary function of waxes 
with the new paints—rather than 
for the protection of the finish. 

W. H. Suter, a Ford division 
paint technical specialist, said at 
|}an SAE meeting last March: “Pol- 
ishing is ‘a treat instead of a treat- 
|}ment.’ A coat of polish will make 
|it easier to clean traffic film, in- 
| dustrial fallout, tree sap, etc., from 
| your painted surface, and therein 
jlies its value, rather than to pro- 
long the life of the enamel.” 

* ok * 


‘'E ADDED: “TI do not by any 
means wish to imply that super 
is the answer to all our 
problems—the one great discovery 
we have been looking for. We are 
still searching for that chip-resist- 
ant coating that will cling to door 
edges and resist flying stones. We 
still want materials that are not 
so dependent upon reducing sol- 
vents that we must use. Small area 
repairing is still a tedious opera- 
tion.” 

A characteristic of the acrylic 
lacquer is that it takes some 
time for all the solvents to es- 
cape and during this time it is 
harmful to. polish the finish. Or- 
iginally, it was reported that this 
solvent-escaping period lasted for 
several weeks after painting. But 
now duPont officials say the 
paint can be polished as early 
as four days after painting. 
However, it’s vitally important 

that any wheel buffing of the finish 
be done with care, because too 
much pressure or too much heat on 
the acrylics will destroy their gloss. 
Polishes with aromatic hydrocar- 


To Polish or Not 


(Continued from Page 14) 


some high-test gasoline will soften 
acrylic lacquer. 

An important factor in the mat- 
ter of polishing, and one that is 
helping polishing-company sales 
stay at a substantial level, is that 
many car owners have a psycholo- 
gical quirk that drives them to pol- 
ish their cars whether they need 
it or not. 

* * * 

INCE the arrival of the new 

paints, new polishes have been 
brought out that have fewer harsh 
abrasives in them and these do 
quite a good job. 

One paint manufacturer, who 
was opposed to polishing the new 
paints, said “these lacquers and 
enamels are so good that even 
polishing can’t hurt them.” 
When an official of duPont, 
which produces both acrylic lac- 
quers and polishes, was asked 
about the need for polishing the 
new acrylics, he said “I wouldn’t 
touch that ‘rhubarb’ with a 10- 
foot pole.” 

A more positive position was 
taken by a polish manufacturer 
who asserted: “No, you don’t have 
to polish these new finishes—you 
don’t have to polish your shoes ei- 
ther. But it’s a good idea to do 
both.” 


VW-Sized Model 
Slated from Opel 


BONN, Germany.—Opel is ex- 
pected to announce momentarily 
that it will begin mass production 
of a smaller car to compete with 
Volkswagen in the growing Euro- 
pean market for vehicles in the 
$1,250 class. 

Prior to World War II, Opel was 
the largest supplier of low-priced 
cars in Germany, if not in Europe, 
but all this was changed when 
the Russians walked off with the 
small-car tools in dismantling the 
GM subsidiary’s Brandenburg plant. 

Many observers feel that the 
Volkswagen’s popularity may wane 
with the introduction of the DKW 
and Opel cars, which would be 
competitive in price and probably 
have more modern styling and give 
better performance. 

Ford of Cologne also is turning 
out a 1.2 liter model which is ex- 











pected to take a share of this mar- 








bons must also be avoided, and 


ket.—Georce L.. Guaser. 





No other trim material offers such easy maintenance. 
Stainless is easy to clean . . . and to keep clean. It never 
needs painting or plating. Never needs protective or 
decorative coatings or films. Stainless steel’s lustrous 
beauty will never fade from sin or weather. It stays 
bright for life despite long use. 

Stainless steel brightwork helps you attract buyers— 
helps you sell competitively—helps you when it comes to 
costs of reconditioning cars for resale. Reconditioning 
of exterior brightwork made from less versatile metals 
is expensive, if not prohibitive. 

Know the stainless steel trim on your product. Then 
use all of the advantages that only glamorous, durable 
stainless steel trim can give you to help you sell. 


REPUBLIC 
STEEL (c 


GENERAL OFFICES ¢ CLEVELAND 1, OHIO 

































AUTO-LITE 


BRINGS YOU 


NBC RADIO 
“NEWS ON THE HOUR 


World’s most complete 
“On the spot” radio news coverage 









with Chet Huntley, David Brinkley 
and other famous reporters 
around the globe 





2 th rae. cat 










REACHING YOUR 
CUSTOMERS WITH 
42 SALES MESSAGES A WEEK 


7 A.M. to 11 PM. 


Monday thru Friday 
Week after Week 


TO HELP YOU SELL 


AUTO-LITE 


SPARK PLUGS BATTERIES 
WIRE AND CABLE 
ELECTRICAL SERVICE PARTS Jia 
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Average Price of Used Cars Sold at Auction 


(Compiled by Automotive News from Auction Reports.) 
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$2,565, $2,250* (ps); conv., $1,920* 
(ps). 
"56 Premiere 4-dr., $1,660* (ps). 
| 53 Capri 2-dr., $480* (ps). 
MERCURY—'57 Turnpike Cruiser 2-dr. 
hardtop, $1,640* (ps); Monterey 2-dr., 
$1,635* (ps); Montclair 2-dr., $1,605* 
| (ps); conv., $1,575* (ps); Commuter 
4-dr., $1,520*. 

56 Montclair 4-dr. hardtop, $1,150* 
(ps); 2-dr., $1,035* (ps); 4-dr., $760* 
(ps); Monterey 2-dr., $815*; Custom 
sport coupe, $500*. 

’55 Montclair conv., $830* (ps); 2-dr., 
$750*; Monterey ‘2-dr., $765*, $625". 

| °54 Monterey 2-dr., $560", $440*, $405. 
| °51 Monterey 4-dr., $115 


OLDSMOBILE—’58 (88) 4-dr. Holiday $2,- 
100°. 

"57 (88) 

| (ps); 

Super 


(ps), $1,885* 
$1,650*; (88) 
$1,850* (ps); 
2-dr, Holi- 


Fiesta, $2,100* 
4-dr. Holiday, 
2-dr. Holiday, 
(98) conv., $1,705* (ps); 
day, $1,500* 
"56 (88) Super 4-dr. 
(ps); (88) 2-dr., $800. 
| ’55 (88) 2-dr. Holiday, $975* (ps); 
| Super 2-dr. Holiday, $950* (ps); 
| 2-dr. Holiday, $835* (ps); 4-dr., 
(ps). 
’54 (98) 2-dr. Holiday, $650* (ps); 
| Super 2-dr., $620* (ps). 


Holiday, $1,135* 
(88) 
(98) 
$750* 
(88) 
53 (88) Super 2-dr., $345*; (98) 4-dr., 
$260* (ps). 
"52 (88) Super 4-dr., $230*. 
PLYMOUTH—’58 Fury (8) 
$1,970*; Savoy (8) 4-dr., 
525°. 
’57 Fury (8) 2- 
Belvedere (8) 
(ps); 


2-dr. hardtop, 
$1,535*, $1,- 


dr. hardtop, $1,650* (ps); 
2-dr, hardtop, $1,485* 
(8) 2-dr., $1,435"; 





Suburban 
Savoy hardtop, $1,240*; 4- 





Prices marked with an asterisk 
indicate a unit equipped with an 
automatic transmission or over- 
drive, and (ps) indicates power 
steering. . 

bal 


LOS ANGELES 


Harold Henry's Los Angeles Dealer Auto 
Auction. Sale every Tuesday, Prices are 
for sale of Aug. 18. 

BUICK—’57 RM 4-dr. Riviera, $1,775* 
(ps), $1,595* (ps); Special 2-dr. Rivi- 
era, $1,575* (ps). 


‘56 Super 2-dr. Riviera, $1,150* (ps); 
Century 4-dr. Riviera, $1,080* (ps); 
Special 2-dr. Riviera, 2 at $910*, 
$780. 

‘55 Special 2-dr. Riviera, $875* (ps); 
Century 4-dr. Riviera, $745* (ps); 
Conv., $715* (ps). 

54 Special 2-dr. Riviera, $595*; Cen- 
tury 4-dr., $490* (ps). 

"53 Special 2-dr., $290*; Super conv., 
$185 (ps). 

’52 Super 4-dr., $160°*. 

CADILLAC—'58 (62) Sedan de Ville, $3,- 
875* (ps), $3,655* (ps), $3,645* (ps); 
4-dr., $3,305* ( 

’57 (60) Special 4- dr., $2,925° (ps); El- 
dorado conv., $2,800* (ps); (62) 2- 


dr., $2,760* (ps); Sedan de Ville, $2,- 
590° (ps), $2,450* (ps). 


"56 (62) Sedan de Ville, $2,200* (ps); 
conv., $1,835* (ps); Coupe de Ville, 
$1,690* (ps). 

’55 (60) Special 4-dr., $1,890* (ps), $1,- 
615* (ps); (62) Coupe de Ville, $1,- 
735* (ps); 4-dr., $1,585* (ps). 

‘54 Eldorado conv., $1,860* (ps), $1,- 
280 * (ps); (62) 4-dr., $1,095* (ps). 

"50 (60) Special 4-dr., $260*; (62) 4-dr., 
$200°*. 

CHEVROLET—’59 Bel Air (8) 4-dr., $2,- 
275* (ps); 2-dr., $1,900*; Bel Air (6) 
4-dr., $2,065*. 

"58 Impala (8) sport coupe, $2,210*, 
$2,200* (pa), $2,180, $2,005; conv., 
$2,100* (ps); Biscayne (8) 2-dr., $1,- 
710*; 4-dr., $1,515*, $1,495; Bel Air 
(8) sport sedan, $1,695* (ps); Delray 
(6) 4-dr., $1,550*; 2-dr., $1, 290. 


"5ST Corvette (8) conv., $2, 380, $2,285*; 


Two-ten (8) station wagon, $1,795", 
$1,770° (ps), $1,660*; Bel Air (8) 
conv., $1,700*%, $1,690* (ps), $1,685*, 
$1, 665°, $1,595* (ps); sport sedan, 
$1,675* (ps), $1,565*; sport coupe, 
$1,650*° (ps), $1,585; 2-dr., $1,505; 4- 
dr., $1,455*; One-fifty (6) 4-dr., $920, 
$900, $740. 

"56 Bel Air (8) sport coupe, $1,200*; 


oo -fifty (6) 4-dr., $655, $625, 2 at 
$61 

"55 Bei Air (8) conv., $925; sport coupe, 
$925; Two-ten (6) Delray, $630; One- 
fifty (6) 4-dr., $585. 





54 Bel Air conv., $600*; 2-dr., $475*; 





Two-ten 4-dr., $490*; 2-dr., $405*; 
One-fifty 2-dr., $645, $435. 

53 Bel Air sport coupe, $500*; 2-dr., 
$400; 4-dr., $305*; Two-ten 2-dr., 
$435; 4-dr., $300. 

"52 Deluxe 4-dr., $195*. 

*51 Deluxe 4-dr., $180; 2-dr., $150, $135. 

"50 Deluxe 4-dr., $165*, $150. 

"49 Deluxe 4-dr., $155; 2-dr., $125. 


CHRYSLEN—’57 (300) conv., $2,800* (ps). 


’54 Windsor conv., $270°*. 
"53 NY 4-dr., $230* (ps). 
DeSOTO—'58 Firesweep Explorer (9 
pass.), $2,325°. 
"57 Firesweep 4-dr., $1,415* (ps), $1,- 
300* (9s). 
"53 Firedome 2-dr. hardtop, $765* (ps); 
4-dr., $290* 
DODGE—’' 55 Royal (8) Sierra 4-dr., $735*. 
"54 Coronet (8) 2-dr., $390. 
"53 Coronet (8) 2-dr. hardtop, $230*, 
$205*. 


"52 Coronet (6) 2-dr. hardtop, $145. 
EDSEL—’58 Pacer 4-dr. hardtop, $1,595* 


(ps). 
FORD—’59 Thunderbird 


(8) $4,200* (ps), 
$4,050* (ps), $3,850* (ps), $3,800* 
(ps), $3,750* (ps), $3,700* (ps); Fair- 
lane 500 (8) 2-dr. Victoria, $2,350*° 
(ps); Galaxie (8) conv., $2,210*. 

"58 Thunderbird (8) conv., $3,350* (ps), 
$3,175* (ps), $3,155* (ps), $3,150* 
(ps); Fairlane 500 (8) 2-dr. Victoria, 
$1,800* (ps); 4-dr. Victoria, $1,785* 
(ps); Fairlane (8) 4-dy., $1,490*, $1,- 


425°. 

"57 Thunderbird (8), $2,610* (ps), $2,- 
600* (ps); Country Squire (8) 4-dr., 
$1,835* (ps); Country Sedan (8) 4-dr. 
$1,675* (ps); Fairlane 500 (8) 2-dr. 
Victoria, $1,650* (ps), $1,585* (ps) 
$1,530* ‘¢ps), $1,500* (ps), $1,385; 
2-dr., $1,460* (ps), $1,400* (ps); Del- 
Rio (8) 2-dr., $1,595*; Ranch Wagon 
(8) 2-dr., $1,525* (ps), $1,400*; Cus- 
tom 300 (8) 4-dr., $1,135", $i, 125°; 
Custom (8) 4-dr., $950*, 

"56 Country Sedan (8) 4-dr, (9 pass), 
$1,305*, $1,300*; (6 pass.), $1,150*; 
Fairlane (8) 2-dr. Victoria, $1,005* 
(ps); conv., $955", $890*; Ranch 
Wagon (8) 2-dr., $930; Custom (8) 
2-dr. Victoria, $790*; Main (8), 2-dr., 
$640°*. 

"55 Thunderbird (8), $2,110* (ps); Fair- 
lane (8) Crown Victoria, $990*; 2-dr. 
Victoria, *$805*; 2-dr., $735*, $700*; 
Custom (8) oe.. $750*, $650; Ranch 
Wagon (6) 2-dr., $645*. 

"54 Crest (8) conv., $560°, $485*; 2-dr. 
Victoria, $475* (ps); Ranch Wagon 
(8) 2-dr., $535; Ranch Wagon (6) 2- 
dr., $450*; Custom (8) 4-dr., $445*. 

*53 Country Sedan (8) 4-dr, (9 pass.), 
$390, $385; Crest (8) conv., $275*; 
Custom (8) 4-dr., $235; 2-dr., $215; 





Main (6) business coupe, $150. 
HUDSON—’55 Hornet (6) 2-dr. hardtop, 
$625°. 
LINCOLN—’57 Premiere 4-dr. hardtop, 


(8) 2-dr. 
dr., $1,140*, $1,035* 
035*, $1,025°*. 

’56 Suburban (8) 4-dr., $1,195", 
Belvedere (8) 4-dr., $835* 
"55 Plaza (8) Suburban 

Plaza (6) 4-dr., $575; 
4-dr., $600. 
'54 Belvedere 2-dr. 
’53 Cranbrook 2-dr., 
$255. 
PONTIAC—’58 Bonneville 
(ps), $2,020*. 
56 Star Chief 2-dr. 
Chieftain 2-dr, Catalina, $890". 
’55 Chieftain 2-dr. Catalina, $720*. 
’54 Chieftain 2-dr. Catalina, $500* (ps). 
'53 Chieftain 2-dr. Catalina, $390* (ps). 
’51 station wagon, $200*. 
RAMBLER—’'57 Custom 
try, $1,645, $1,505; 
Country, $1,525*. 
’55 Custom Cross Country, $930. 
STUDEBAKER—’54 Commander (8) 4-dr., 
$275". 


, $935; 2-dr., $1,- 
$1,185"; 


2-dr., $685; 
Belvedere (8) 


hardtop, $425. 


$310*, $295; 4-dr., 


2-dr., $2,445* 


Catalina, $935*; 


Cross Coun- 
(8) Cross 


(8) 
Super 








MISCELLANEOUS—’58 Ford (8) F-100 
14-ton pickup, $1,200. 

'57 Ford (8) Ranchero, $1,485, $1,450*, 
$1,385*; Chevrolet (6) *%-ton pickup, 
$1,080. 

’56 Ford (6) F-100 %-ton pickup, 2 at 
$825, $770; GMC %-ton pickup, $605. 

’55 Chevrolet (8) %-ton pickup, $685. 

"54 Ford (6) %-ton pickup, $535. 





(Continued on Page 28, Col, 1) 
































ALABAMA »* INDIANA NEW JERSEY NEW YORK PENNSYLVANIA 
INDIANAPOLIS—Indianapolis Auto LAFAYETTE—Syracuse Auto Auction, | 
JOHNSON AUTO Auction, P.O. Box 24007. Wed. 11:00| Minutes from New York City ag — ag) ~ Naa and| CORRY AUTO AUCTION 
itle rotection e ’ 


AUCTIONS 


Lawrenceburg, Tenn.—Tuesday 
Huntsville, Ala.—Friday 
100% Insured—No Registration Fee 








COLORADO 


Denver Auto Auction 
4595 South Santa Fe 
Phone: SU 1-6673, Ed. G. Smith 
Auction Every Friday 
at 11:00 A.M. 
Auctioneers: Geo, Workman—Bill Hauschildt 
Titles and Checks Guaranteed 














CONNECTICUT 


NEW ENGLAND'S OLDEST 
AND BEST 


Dealers Auto Exchange in our 2th year 
of continuous operation. 
Sele every Wednesday - 11:00 A.M. 
SOUTHERN AUTO SALES, INC. 
Warehouse Point, Conn. 














FLORIDA 





Littleton, Colo“? 


A.M. Dual Ring. CHapel 4-9546. 





MARYLAND 


BEL AIR—Bel Air Auto Auction. Ti- 
tles, checks guaranteed. Cars group- 
ed. Thur., 12 noon. Established 1947. 








MICHIGAN 





Aptco 
DETROIT'S 
Oldest, Largest and Very Best 
Wednesday at Noon 


19241 Dix—Toledo Highway—Route 25 
Just 2 mile from Detroit City Limits 
MELVINDALE, MICHIGAN 


PHONE: DUnkirk 3-0150 
Aptco 


MISSOURI 











if You Have Not Visited The Famous 
INTERNATIONAL SPEEDWAY 
Be Sure And Be Here For The 


Sport Car Races 
Sept. 5-6 


And Be With Us TUESDAY, SEPT. 8, 
For The Cleanest Sale In The South! 


FLORIDA AUTO AUCTION 
Municipal Airport, Daytona Beach, Fia. 
Tel: CL 3-0717 
Dealer Owned—Dealers Only 





ST. LOUIS AUTO 
AUCTION BARN, INC. 
3807 Easton Ave. 

St. Louis, Mo. 
Phone Franklin 1-3845 
BIG SALE EACH FRIDAY 


300 TO 400 CARS 

We Issue Our Checks and Insure Titles 
Owned and Operated by 
BILL McCRACKEN and 


ROY McMANAMA 
Twin Ring Selling 








EXCLUSIVELY FOR AUTO DEALERS 


INSURED PICKUP AND 
DELIVERY SERVICE 
MINIMUM RATES 
We issue auction checks— 
Guarantee titles. 

Dual Lane Sale—4 Auctioneers 
Insured By 
AUCTION INSURANCE AGENCY, 
Birmingham, ibama 
EVERY THURSDAY AT NOON! 


ON ROUTE 46 
CALDWELL TOWNSHIP, N. J. 
CApitol 8-0100 for Reservations 











OVER 500 CARS EVERY WEEK 


ting the East's best-known buyers 


NO HOUSE CARS! 


At the Crossroads of the East 


N-A-D-E 


Dual Lane Sale 4 Auctioneers 
Every WEDNESDAY, 11 A. M. 
NATIONAL AUTO 
DEALERS EXCHANGE 





GREATER NEW YORK 

AUTO AUCTION, INC. 

(Exit 31—Merrit Parkway) 
Bedford-Banksville Road, Banksville, 
Sale Every Tuesday——-12 Noon 

Auctioneer—CARL MARKER 


Guaranteed Checks and Titles. 
Phone—BEdford Village 4-3100 





Route 6, C 
| EVERY FRIDAY—1:00 P.M. 
Guaranteed Checks— 
Guaranteed Titles 
| “The friendliest auction with the most ac- 




















NEW YORK STATE'S OLDEST 
NATIONALLY KNOWN 


TIM ANSPACH INC. 


Every Monday — I! O'Clock 
80 car sale average 


All Titles and Checks Guaranteed 














NORTH CAROLINA 


RALEIGH — Mann’s Auto Auction 
Sale, Rt. 5. Ph. 3-1564, Titles & 
checks guaranteed. Mon. 10 A. M. 








PENNSYLVANIA 











tion.” For reserved numbers call Corry 
Auctioneers: Ray Austin, Chuck 
9 Odi Adcock. Owner: George 
Hartley. 
TEXAS 
AMARILLO AUTO 
AUCTION, INC. 
| 3202 E. 10TH Phone: DR 2-9503 


WE PICK UP AND SELL 
FOR LEASING COMPANIES ANYWHERE 
12 Years Fair Dealing 


Auction Checks Issued. 


SALE EVERY FRIDAY 
Reference: American National Bank 
Bobby Clark—OWNERS—Pat Patterson 














COME TO 
> Manheim Auto Auction’s 


$15,000 
14TH ANNIVERSARY 
CELEBRATION 


%& Big CASH PRIZES 
») ke Free CHICKEN BARBEQUE DINNERS 


} PLUS 2 BIG SALES DAYS 
! SEPTEMBER 17-18 


Manheim Auto Auction, Inc. 
Route 72, Manheim, Pa. 
{ Telephone ‘MOhawk 5- -2401 


eee 














LUCA D, the Dealers’ Directory 
to Leading Auto Auctions. 








WASHINGTON 








SOUTH SEATTLE AUTO AUCTION 
10844 E. Marginal Way Seattle 88, Wash. 
Phone PArkway 5-6490 
SALE EVERY WED. 11 A.M. 
HIGH MARKET AREA 
Write for free accurate market reports 
Bill Johnson Bob McConkey 








North-East-South-West 
Automotive News' 


“Leading Used-Car Auction Direc- 
tory" gives directions to top U. S. 
Auto Auctions EVERY WEEK. 


























*e 


ii it 


03 


->Zil idl 


i | 













You can’t lose! First of all, General 
Outdoor’s larger plant size and greater 
individuality of panels give the kind 
of penetration and coverage it takes 
to deliver customers. And what’s 
more, you get audited circulation fig- 
ures to prove it! On all this, and much 


y General Outdoor 


more, you can bet your boots. 

When you buy General Outdoor 
plants, you buy with confidence. 
Promise matches performance—as 
thousands of satisfied advertisers will 
testify. For details, call your local 
GOA office or write to us in Chicago. 

















Covers 1700 Leading Cities and Towns 


‘G7Ssraw tan @lencelere)s Advertising Fc). 
515 South Loomis Street, Chicago 7, Illinois 
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“FORD FAMILY OF FINE CARS CLEARINGHOUSE ¢ NO. 150 OF A SERIES 


ota sser ert 


Rural dealers in the Ford Family of Fine Cars have 
a selling advantage enjoyed by no other automobile 
dealers in the entire industry. The advantage is in 
their “kinship” with the local Ford Tractor and 
Implement Dealer. Ford Motor Company is the only 
major manufacturer which can supply all the power 
needs of the modern-day farmer . . . automobiles, 
trucks, tractors, implements and industrial engines. 
Today, a good many Ford Motor Company dealers 
are taking advantage of this natural business link with 
brother dealers handling other Company products. 


This relationship is becoming increasingly important 





- How one sale leads to anoth 


as a source of sales leads. As a rural dealer in the 
Ford Family of Fine Cars, you know that a satisfied 
owner is a prime prospect for another product of the 
Ford Farm Family and you refer him to your 
*“‘brother’”’ Ford Tractor and Implement Dealer. 


At the same time you benefit when a customer of the 
Ford Tractor and Implement Dealer drives up to his 
dealership in an older model car or truck. He knows 
he has a prospect and refers him to the local Ford or 
MEL Dealer. The customer’s satisfaction with one 
product inspires a confidence that will lead to the 
purchase of other Ford Motor Company products. 





+ 
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er in the Ford Farm Family 


It couldn’t be easier. One sale leads to another and 
everybody profits when you keep the sales in the 
Family ... the Ford Farm Family. 


Another reason why it’s great to be a dealer in the 
Ford Family of Fine Cars. 





FOR THE AMERICAN ROAD; THE FARM; AND INDUSTRY 
FORD * THUNDERBIRD * EDSEL » MERCURY * LINCOLN * 
CONTINENTAL MARK IV * ENGLISH FORD LINE * TAUNUS « 
FARM AND INOUSTRIAL TRACTORS AND IMPLEMENTS ° 
FORD TRUCKS» INDUSTRIAL ENGINES + 
AERONUTRONIC—PRODUCTS FOR THE SPACE AGE 
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Hydraulic Dynamometers 
Developed by Schenck 


Cosa Corp., 405 Lexington Ave., New 
York 17, N. Y., has announced the addi- 
tion of a line of Schenck Hydraulic Dyna- 
mometers. 

These dynamometers feature a rotating 
outer case assembly, high-efficiency power 
absorption characteristics for stability with 
any prime mover; (i. e. combustion en- 
gines, electric motors, pumps, turbines, 
etc.). A one lever adjustment controls tur- 
bine filling and selection of desired brak- 
ing torque, it is said. Different models al- 
low single or two directions of rotation. 





Drafting Machine Features 
Interchangeable Scale 


The Draftette Senior No. 12 drafting 
machine, designed to fold to fit into a 
briefcase and opened to attach to its 
drawing board, a desk or table, has been 
announced by David Miller & Associates, 
Box 572, Beverly Hills, Calif. 

The unit is constructed of aluminum and 
features a one-piece 6-by-9-inch inter- 
changeable scale with specially processed 
white numerals which cannot rub off. It is 
divided into 16ths or 10/50ths, with a 
360-degree protractor. It is said to re- 
place the T-square, rulers, protractor and 
triangles while covering 400 square inches 
of drawing space. nae 


Ultra-Vat Yarn 


Announcement has been made by Met- 
fon Corp. of a newly improved, premium 
quality metallic yarn which the company 
has called Ultra-Vat. Metlon Corp., 432 
_ Fourth Ave., New York 6 N. Y. 





Gearing Stretches Life 
Of Payswell Spray Gun 


Gearing incorporated in the model J 
Payswell all-purpose sprayer will extend 
its life from five to six times longer than 
was possible with previous models, ac- 
cording to the manufacturer, Sellco Corp., 
224 West Seventh St., St. Pavi 2, Minn. 

The gear is said to be a true bevel 
gear driven by a true bevel pinion made 
of high grade nylon, incorporated so that 
the thrust action of the motor is main- 
tained in the same manner that the uni- 
versal type fractional-horsepower motor 
operates in other hand power tools. The 
gun will spray one quart of liquid in four 
minutes at 50 pounds air pressure, it is 
said. 


Shape Cutting Machine 
Announced by Linde 


Intricate metal parts can be reproduced 
from pencil sketches on paper with an 
automated flame-cutting machine an- 
nounced by Linde Company, Division of 














Engineering and Production 
New Products 








Union Carbide Corp., 420 Lexington Ave., 
New York 17, N. Y. 

The Oxweld CM-60 is said to be the 
world's first unlimited capacity shape- 
cutting machine that can automatically re- 
produce metal parts from exact size draw- 
ings. Oxy-acetylene cutting torches on the 
CM-60 follow electronic impulses from the 
Linde Photocell Tracer. Intricate parts are 
produced by simply feeding exact size 
drawings of the part into this unique 
photoelectric tracing system, it is claimed. 


Hydraulic Pump 


A “Brooks" electric hydraulic ‘Pum-Pac" 
with only two moving parts has been 
announced by Jarp Corp., Wausau, Wis. 
Its basic pump unit is a Constant-Flo 
rotary gear pump with exclusive gear- 
tooth structure, the firm said. 


"Wear-In' Compound 


Molykote ‘Wear-In" compound, a molyb- 
denum disulfide compound said to reduce 
damage during “wearing in" (breaking 
in) of new machinery, has been announced 
by Alpha-Molykote Corp., 64 Harvard 
Ave., Stamford, Conn. 


Chromallized Sprays Put 
On Formsprag Clutches 

J. Lawrence Buell jr., president of Foam- 
sprag Co., Warren, Mich., and Joseph 
Friedman, president of Chromally Corp., 
announced completion of a line of 
higher performance sprags for Formsprag 
clutches. 

The sprags are now chromallized at 
no increase in price, Buell said. 





Beam Products Announces 
Small Vaporizer-Regulator 


The model 60 LP-Gas Vaporizer-Regu- 
lator has been marketed by Beam Products 
Mfg. Co., Los Angeles 65, Calif. Weigh- 
ing 1% pounds, only four inches in diam- 
eter, and with a maximum thickness of 
three inches, the model 60 can handle up 
to 60 horsepower engines, it is said. This 
makes it suitable, and its compact design 
makes it extremely desirable, for the LP- 
Gas conversion of most fork lifts, farm 
tractors, foreign cars, and practically all 
small industrial engines, it is claimed, 


Goodrich Calls New Material 


"More Rubbery than Rubber’ 
In Cologne, Germany, B. F. Goodrich 





Co. announced that a man-made rubber, 





Technical 





Personnel 








Three major new assignments 
for key executives of Delco-Remy 
division of General Motors have 
been announced. 

Named to a newly created post 
as divisional director of product 
reliability is J. H. Bolles, who for 
the past five years has served as 
director of sales and engineering. 
Succeeding Bolles is H. G, Riggs 
divisional works manager since 
1954, Robert L. Kessler, former 
manufacturing manager for start- 
ing, lighting and ignition equip- 
ment, will succeed Riggs. 

~ * * 


Erwin Wins Promotion 


Wilkening Mfg. Co., Philadelphia, 
maker of Pedrick piston rings, has 
promoted James Ewell Erwin jr. 
from service engineer to assistant 
chief engineer. 

* * ok 


AC Promotes Steward 


To Director of Reliability 

Lloyd M. Steward has been named 
director of reliability at the Flint 
plants of AC Spark Plug, He will 
supervise product quality inspection 
and an extensive reliability testing 
program. He had been quality- 
control director. 

Related appointments announced 
by Steward are: Fred J. Turcotte, 
manager of the reliability section; 
Seymour Ivey, manager of quality 
control, and Robert W. Chase, 
superintendent of product-control 
testing. 

* ok * 
GM Foundry Expands 


Duties of 4 Executives 

Four executive appointments for 
General Motors’ central foundry di- 
vision have been announced, 

George A, Zink, formerly general 
manager of Fabricast division, con- 
tinues as manager of the Fabricast 
plants in Bedford, Ind., and Jones 
Mills, Ark., and will also serve as 
manager of light metals programs. 

Elmer E, Braun, formerly works 
manager of central foundry divi- 
sion, assumes the new title of divi- 
sional manager of ferrous metals 
operations, He will be responsible 
for operations in the Saginaw 
(Mich.) Defiance (O.) and Danville 
(Ill.) plants. 

Carl A, Koerner, formerly manu- 





facturing manager of central foun- 
dry division, has been appointed 
director of sales and engineering 
for the expanded division, He will 
be responsible for sales and en- 
gineering activities at all five 
plants. 

Edgar A, Wondracheck, formerly 
Fabricast manufacturing manager, 
has been appointed plant manager 
of the Bedford plant, with the 
Jones Mills plant reporting to him. 

* 


Oldsmobile Ups Dolph 


Harold E. Dolph, sheet metal en- 
gineer at Oldsmobile, has been 
promoted to body design engineer. 
He succeeds Harold B. Nelson, who 


retires July 1. 
* * 


Chrysler Appoints 
2 Plant Managers 


New plant managers at the 
Plymouth and Dodge assembly 
plants here in Detroit have been 
named by Fred M, Glassford, group 





Ww. Cc. J. B. Neal 


Cawthon 
executive for Chrysler Corp.’s car 
and truck assembly operations, 

William C, Cawthon is the new 
plant manager at the Plymouth 
final assembly and body plants suc- 
ceeding C. J. Demrick, named pres- 
ident of the corporation’s Amplex 
division. Joseph B, Neal succeeds 
Cawthon as Dodge plant manager. 

Cawthon joined Chrysler in 1947 
as a chassis engineer in the com- 
pany’s engineering division, Neal 
has been with the corporation since 
April, 1958. 


* * * 


2 Designers Join Schmidt 

Riley Quarles and Fred Adickes 
have joined William M. Schmidt 
Associates, Detroit industrial de- 
sign firm, Quarles is executive as- 
sistant to the president, and 


| more “rubbery” than the natural product, 
| has been produced to help scientists find 
| out why rubber has the properties it 
does. It is known as “‘deuterio rubber.” 

Dr. Waldo L. Semon, director of poly- 
mer research for Goodrich, said it has 
been synthesized at the Goodrich Re- 
search Center and that scientific studies 
of the new material should lead to im- 
| provements in the quality of rubber 
products. 





Future Products Markets 
Battery Date Ring 


A battery date ring designed to date 
batteries with submerged straps has been 
marketed by Future Products Co., 3625 N. 
Mississippi Ave., Portland, Ore. 

The ring has special curved sections 
which conform to the shape of the posts, 
allowing the date to be stamped on the 
lead flange at the base of the post, it is 





| Adickes 


said. Extra high pins prevent damage to 
the post when dating, it is claimed. 





is chief engineer of the 
automotive division, Both formerly 
were with Chrysler Corp. 

oe i + 


Annable Joins Buick 


As Master Mechanic 


Ormal Annable, general superin- 
tendent of production at Chevrolet’s 
Cleveland transmission plant, has 
been named master mechanic at 
Buick, succeeding 
the late T, R. 
Timm, 

Annable, 45, has 
been with Chev- 
rolet for more 
than 20 years and 
has spent most of 
that time in Flint. 
He was master 
mechanic at the 
Flint motor plant 
when he was 
transferred to 
Cleveland last October. 

* ok * 





GM Ups Christiansen 


G. Thomas Christiansen has been 
appointed manager of staff ac- 
tivities for GM Styling. He had 
been executive in charge of ad- 
ministration for GM Styling. 

* + o* 


GM Appoints Two 


Maurice D. Cooper has been ap- 
pointed head of the chemistry de- 
partment, and Dr. Philip Weiss 
has been named head of the poly- 
mers department of the General 
Motors Research Laboratories. 
Cooper succeeds Ralph J. Wirshing, 
who retired after 41 years of serv- 
ice. 

+ cg a 


Chrysler Ups Davidson 
John P. Davidson has been 
named production control manager 
of Chrysler Corp.’s New Process 
Gear division, Syracuse. He for- 
merly was with the company’s axle 
and transmission division office in 
Detroit as a material and parts 


control staff assistant. 
+ * ok 


Enjay Elects Dix 

Robert K. Dix has been elected 
a vice-president of Enjay Co., Inc. 
He succeeds H. J. Rose, who re- 
signed to become a vice-president 
of Esso Export Corp, Dix, formerly 
assistant general manager of Esso 
Standard’s Baton Rouge (La.) re- 
finery, will head Enjay’s products 
management department. He will 





be located in New York. 





Tinius Olsen Develops 
Balancer for Engines 


Complete, assembled automobile and 
marine engines are said to be balanced 
under motor driven power with an elec- 
tronic dynamic engine balancing machine 
developed by Tinius Olsen Testing Ma- 
chine Co., 504 Easton Rd., Willow Grove, 
Pa. 

The machine is designed for accurate 
dynamic balancing of the entire engine 
under simulated operating conditions. Any 
existing engine, regardless of size, can 
be balanced with equally high efficiency, 
it is claimed. Accurate indication of the 

t and angular location of unbalance 
in both planes of correction (front & rear) 
is provided. 





* * * 


Digital Load Indicator 


A digital load indicator which is said 
to have great freedom from line voltage 
variations, servo amplifier gain changes 
and ambient temperature fluctuations is 
offered by Performance Measurements 
Co., 15301 W. MecNichols, Detroit 35, 
Mich. 





a 


Narda SonBlaster 


The Series 200 Narda SonBlaster, 
laboratory-size ultrasonic cleaning and 
chemical-process-investigation unit, has 
been introduced by Narda Ultrasonics 
Corp., 118-160 Herricks Rd., Mineola, Long 
Island, N. Y. The series consists of four 
systems adapted to a wide range of 
laboratory and industrial operations. 


| 
| Center-Finder Offered 

The Schwieterman center-finder ensures 
the greatest possible accuracy in center 
finding with the least possible expenditure 
of time and effort, according to Precision 
| Gage & Tool Co., 320 E. Third St., Day- 
|ton 2, O. 





Arvin Core Material 


Development of a core material for use 
in sandwich-type structures has been 
announced by Arvin Industries, Inc., Co- 
lumbus, Ind. The material, Arvin said, is 
especially adaptable to structures having 
complex, nonparallel surfaces, It is an 
epoxy resin instead of impregnated paper 
or metal as used in most honeycomb 


structures, 
* * 


Calibrator Introduced 


The Autocal, a device which is said 
to perform automatically the calibration 
of one to 12 pressure transducers, is being 
marketed by Allegany Instrument Co., 
Inc., 1091 Wills Mountain, Cumberland, 
Md. 





Tensile, Compression Tester 
Developed by Steel City 


A bench-mounted tensile tester, capable 
of performing compression tests, has been 
developed by Steel City Testing Machines, 
Inc., 8817 Lyndon Ave., Detroit 38, Mich. 
Designated Model TE-10, this tester oper- 
ates hydraulically and is designed for sim- 
ple operation, high accuracy and minimum 
bench space, it is said. A 1/6-horsepower 
motor and a small hydraulic pump supply 
pressure to the hydraulic cylinder located 
behind the hydraulic load-gage at the top 
of the tester. Loading is controlled by a 
manual valve. Capacity of the tester is 
10,000 pounds. 
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Production Methods Debated .. . 





Inside Story on Engine 
For Chevrolet Corvair 


(Continued from Page 14) 


tion, the result is a production 
rate of 7 to 15 pieces an hour, 

Developed more than 50 years 
ago in Europe and then permitted 
to fade out of the manufacturing 
picture, low-pressure casting was 
revived a few years ago by an 
English firm for making beer bar- 
rels—two castings to a barrel. 

* * * 


HEN Carl Schmidt Co. of Ham- 

burg, Germany, took over the 
process and began producing some 
extremely good engine castings for 
the Porsche which was introduced 
in 1949. All Porsche engines are 
still produced by Schmidt. 

The Chevrolet engineers visited 
Schmidt and they were so im- 
pressed with what they saw at 





Atlantic Denies 
Price-Fix Charges 


WASHINGTON.—Atlantic Refin- 
ing Co., Philadelphia, has asserted | 
the right to assist sellers of its gas- 
oline to meet competition in “price 
wars” by assuming marketing 
risks and controlling prices for its 
products. 

The company denied Federal 
Trade Commission charges of con- 
spiracy, illegal price fixing and re- 
straint of trade in price wars in 
portions of Delaware, Maryland 
and Virginia since May, 1957. 

Atlantic said such price wars are 
a common occurrence, and that its 
dealers would be forced out of busi- | 
ness by them unless given com-| 
pany assistance. Atlantic said its) 
policy 





in these cases is to offer 
to enter into consignment agree- 
ments with its dealers. Under these 
agreements, Atlantic agrees to as- 
sume risks inherent in a price-war 
situation. 








Hamburg and at Stuttgart that 
Schmidt was given a contract to 
assist Chevrolet set up its own 
low-pressure casting foundry at 
Massena, N, Y., adjacent to Rey- 
nolds Metal Co.’s reducing plant. 
Schmidt agreed to lend all tech- 
nical asistance necessary, to send 
several of its top foundry special- 
ists to Massena and, finally, to fur- 
nish all the necessary molds, 
induction furnaces and casting ma- 
chines, as well as the air compres- 
sors and other needed equipment. 
Along about this time, Ferry 
Porsche, head of Porsche Co. and 
the son of the great Dr. Ferdinand 
Porsche, came to 
the U. S. and 
spent consider- 
able time in con- 
sultation with 
Cole, Harry Barr, 
Chevrolet’s chief 
engineer, and oth- 
ers. Porsche also 
reportedly advised 


Chevrolet on its 
suspension sys- 
tem. 


Ferry Porsche A few people 
were surprised at this generosity 
but Porsche Co. is unique in being 
the world’s only joint auto-making 
company and consultant engineer- 
ing firm. 

a” + * 


Query Not Answered 


— before returning to 
Europe, Porsche was asked at 
a press conference about his meet- 
ings with the Chevrolet engineers. 
He opened his mouth as if to ex- 
plain, but then abruptly said he 
couldn’t discuss the matter at that 
time. 

Chevrolet purchased 28 of the 
low-pressure casting units — 
molds, casting machines and fur- 





| 


naces—for its Massena plant. 
These units have a production 
rate of 10 castings an hour, or 
280 castings from the 28 ma- 
chines. Some of these castings 
can be separated into separate 
pieces. 


Unlike the average water-cooled i 
engine which consists only of a ‘ 


large block and cylinder head, the 
Corvair’s air-cooled power plant 
consists of several smaller castings, 
namely a two-piece crankcase hous- 
ing, two cylinder heads, six cyl- 
inder barrels and a transmission 
case. 


Despite the slowness of the proc-|* 


ess and the multiplicity of castings 
needed, the Massena capacity is 
more than ample for the desired 
Corvair production which will be 
about 1,000 units a day. 

* * * 


WEAKNESS of the low-pres- 
sure castings method from the 
American standpoint is the rela- 
tively large amount of labor re- 
quired. Schmidt Co. used one highly 
skilled man for each machine that 
only produced about 10 castings an 
hour. This is more feasible in Ger- 
many where labor is much cheaper. 
The Chevrolet engineers felt 
that the casting machines could 
be automated so that one man 
could run three or four machines 
but one skilled man is still re- 
quired for each unit at Massena. 
“The Chevrolet people found that 
it takes more skill and experience 
than many of their people have,” 
said one informed engineer. “Like 
many of the advantages of the sys- 
tem that were anticipated at first, 
this one has faded away. 
” ” * 


It Looked Easy 


| THINK that they’ve overlooked 
one important thing. In Ham- 
burg, the high quality and skilled 
workers were able to produce nice 
castings by meticulously watching 
their quality. They made it look so 
simple because of their 10 years of 
experience. 

“Most U. S. workers don’t have 
the experience in this field and they 
don’t give attention to details as 
the Germans do.” 

What, then, were the reasons 
behind Chevrolet’s acceptance of 
the revolutionary (for this coun- 








Ten-Time Winner— 


Frank P. Palmer, left, president Palmer 
Ford, Inc., Hyattsville, Md., receives a 
plaque for 10 years of outstanding sales 
and service performance. The special 
award is presented on behalf of Ford 
by William P. Bave, Washington district 
sales manager. 





try) low-pressure casting system? 

Insiders feel that this system 
won out largely because of GM’s 
unhappy results with die casting 
aluminum and because it was be- 
lieved that permanent-mold casting 
would be too slow for the anticipat- 
ed Corvair volume. 

The reasoning, according to one 
insider, was that the transition 
from grey iron to aluminum could 
be more successfully made with 
an altogether new process. In short, 
it was felt that sounder castings 
could be made this way. 


Awe ender factor was that 
the low-pressure casting meth- 
od could be installed for less money 


than die casting could, particularly 


Since the low-pressure equipment 
could be purchased in Europe. 

For instance, a low-pressure 
cylinder head mold could be pur- 
chased in Germany for about 
$6,400, compared to $20,000 here. 
The low-pressure casting ma- 
chines that were purchased for 
about $9,000 in Germany would 
have cost $32,000 here. 

However, some aluminum experts 
say that die casting equipment cap- 
able of producing the desired num- 
ber of Chevrolet engines could 
have been purchased here for about 
as much as the 28 complete low- 





pressure units cost—if they were 
made here. 
* ca a 


Machinery Lighter 


oe equipment has 
a basic advantage in that the 
lower pressures permit the use of 
lighter machinery than die casting 


does. 


A third important reason for 
Chevrolet’s use of low-pressure 
casting is that the Corvair en- 
gine as it’s now designed has 
certain undercuts which require 
the use of sand cores and this 
system permits the use of sand 
cores. 

Sand cores can be broken up and 
washed out of these undercuts, 
whereas it would be impossible to 
withdraw steel cores from the cast- 
ings. 

* * * 
MANY aluminum experts feel 
that eventually Chevrolet will 
go to die casting for its Corvair 
engines, although this will require 
design changes in the engine be- 
cause of this coring problem. 

This, then, is the situation that 
the experts in the aluminum, au- 
tomotive and foundry industries 
are watching evolve, Many are 
genuinely concerned about the 
financial success of Corvair en- 
gine production, because they feel 
that the progress of aluminum 
will be severely set back, if this 
major initial effort falls on its 
financial face. 

No one doubts but that General 
Motors will produce its Corvair en- 
gine with sound castings, but the 
question is “At what cost?” 





Imports Begin 


Piggyback Haul 


KANSAS CITY.—Piggyback auto 
transport from New Orleans to 
Kansas City has been inaugurated 
by the Kansas City Southern Rail- 
road. 

The railroad has three piggyback 
trailers in operation, each designed 
to carry six imported cars. 

A railroad spokesman said the 
transports were specially designed 
for piggyback operations. 











QUESTIONS YOU MAY BE ASKED ABOUT ALUMINUM RADIATORS 


1. What’s good about aluminum 


a. Let’s start with weight reduction. An aluminum 
radiator is 30 to 40 per cent lighter than a conventional 
radiator. That adds up to a considerable saving in 


front-end weight. 


2. Asa driver, how does that affect me? 
a. For one thing, it will mean your car won’t “dive” 
as much when you apply the brakes. You’ll find steer- 


ing will be easier. And the load 
springs and shock absorbers. 


3. Won’t aluminum radiators corrode and clog up? 


a. Corrosion resistance is one of 


vantages. Salt spray, high humidity or harsh atmos- 


pheric conditions won’t clog an 


which means you don’t have to worry about reduced 


radiators? 


will be reduced on 


engine efficiency and potentially dangerous engine 
overheating. 


4. How about cooling efficiency? 
a. Another of aluminum’s big advantages is its excel- 
lent ability to dissipate heat. Aluminum doesn’t trap 
heat, it throws it off. Today’s high-powered engines 
put greater demands on radiators than ever before; 
your radiator must be dependable or you are out of 
business. You can depend on an aluminum radiator. 


5. How new is the aluminum radiator? 


aluminum’s big ad- 


aluminum radiator, 


a. Aluminum radiators aren’t really new, but they 
aren’t in widespread use as yet. Alcoa has spent 12 
years perfecting the aluminum radiator which has 
been tested on late model cars for five years. When a 
product has been tested as thoroughly as this one, you 


way. 


know you will able to count on its dependability all the 


6. Won’t an aluminum radiator be expensive? 





a. No, an aluminum radiator costs less to fabricate 
than a conventional product. That means manufac- 
turers can build more value into your car. 

7. Where can I get more information? 


a. Aluminum Company of America, 1810-VV Alcoa 
Building, Pittsburgh 19, Pa. 


X ALCOA ALUMINUM 


GIVES EVERY CAR MORE GLEAM and GO! 
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For Quicker Data... 





Ford Revamps Testing 


(Continued from Page 14) 


ence, Pretz said that this program 
will be a major step in breaking 
through the barrier to more worth- 
while testing procedures. 

At present the program is con- 
fined to Ford cars, but if it lives 
up to expectations the procedures 
probably will also be extended to 
the other Ford Motor Co. vehicles. 


H® SAID that this program very 
likely would obsolete some of 
the present tests, such as Ford’s 
“North Dakota bump” test—a 5,000- 
mile grind over a cobblestone road. 
“We don’t want to give up this 
test entirely,” he asserted, “be- 
cause it’s too valuable for testing 
certain items, such as frames and 
suspensions, but it’s not too good 
for testing engines and trans- 
missions. If we design all the 
parts to withstand the cobble- 


| stones, many of them will be 
over-designed.” 

Commenting that Ford has been 
making refinements in its durabil- 
|ity testing for the past two years, 
he said that his people found out 
|that they weren’t backing up the 
| cars enough, and now there’s a 
program for this. More hill-climb- 
| ing has also been incorporated in 
the program. 
| Pretz said, “There’s always this 
| evolution when you're developing 
| new methods, but I really believe 
|we’re doing it more intelligently 
and scientifically now. As long as 
| I can remember, automobile people 
|have said ‘It’s got to stand up to 
what the customer will give it.’ 

“But you can’t do this in every 
case. You have to qualify that 
statement. You can’t afford to de- 
sign anything so that no customer 
will have a failure. You design it 











so that a fraction of a percent will 
fail,” 
* * oa 

E SAID that most development 

engineers have their own cri- 

teria of “when we're out of trou- 
ble,” but this is a highly opinion- 
ated matter, and the only advantage 
in the situation is that nobody can 
prove you wrong. 

“In this whole industry,” he 
continued, “there’s too much em- 
phasis on prototype testing and 
not enough on production-car 
testing. You get in a jam and 
then you make a running change. 

“But nobody knows how well our 
testing is correlated with the cus- 
tomers’ experience, although you 
can do this a little better on per- 
formance testing than you can on 
durability testing.” 

Pretz said changes in testing 
procedures are partially dictated by 
some real changes in the past few 

years in the desires of the con- 
sumer. 

“Up until a few years ago every- 
thing was power,” he recalled. 
“Then the recession came along 
and people began realizing that 
this power was costing them mon- 
ey. People began going for the six- 
cylinder engines, They’re cheaper in 














“That should eliminate that old 
excuse about the car ‘not being 
the color they like.’” 





the first place and cheaper in the 
second place—where you buy the 
gas.” 
* a * 

f bypmnad he noted that a couple of 

auto companies are in the black 
with cars that they couldn’t sell 
four-five years ago. 

Commenting that there is an 
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ever-changing baseline in this 
business, Pretz said that the 41,- 
000 miles of new U. S, superhigh- 
ways are going to require 
changes in cars. 

“Maybe some components can be 
lightened, and others will have to 
be strengthened,” he said. “The re- 
quired durability changes with the 
usage. We want to eliminate the 
durability that doesn’t give the cus- 
tomer trouble.” 

Returning to Ford’s new pro- 
gram, he said it will permit greater 
flexibility in testing and that ad- 
justments in the program will be 
easily made. He added that it will 
result in better products because 
attention will be focused where it’s 
needed — and at a relatively low 
cost. 

Concluding his remarks, Pretz 
said, “If we can make this program 
work satisfactorily, we'll be able to 
earry this information back into 
the lab and run this same com- 
ponent through an intelligent en- 
durance test there. 

“Then, we can build a component 
long before the car is built, and 
test it in the lab. And we can de- 
sign a part to more adequately 
meet the customer’s needs. But 
first we have to have proof of good 
correlation.” 

—JosePH M. CaLLAHAN 


U. S. Small Car 
Seen Doomed If 
It Lacks Quality 


BOSTON.—A dim future for the 
American-made “small” car has 
been predicted by the Automobile 
Legal Assn., unless we “concentrate 
on quality instead of quantity.” 

“The American motoring public 
will not put up with the missing 
bolts and nuts, the malfunctioning 
parts, the squeaks and rattles and 
frequent return trips to dealers for 
adjustments—all of which are the 
rule and not the exception in pres- 
ent American cars,” said Paul Thi- 
bodeau, ALA secretary, 

“Aside from obvious economic 
factors, the main advantage of for- 
eign-made cars is quality,” said 
Thibodeau. “Rarely, if ever, does 
the purchaser of a foreign car need 
to return to the dealership for ad- 
justments or repairs of any kind. 
He gets in the car and goes, His 
little car is tight as a drum and 
hums like a clock. 

“If American car manufacturers 
insist on slipshod assembly meth- 
ods and the poor quality of mass 
production cars becomes evident to 
the motoring public, the death-knell 
of America’s entry into the small- 
car field will have sounded,” Thi- 
bodeau said. 


P-D-V Promotes 


Carlin in Sales 


DETROIT.—Robert E. Carlin has 
been appointed Eastern area sales 
manager for Plymouth-DeSoto- 
Valiant division, 
according to Ed- 








C3) APS-402 (RED) © No. 888 
APS-403 (GREY) COMBINATION 
UNIVERSAL UNDERCOATS THINNER 


A true Combination Primer— 
Surfacer—Sealer. Top-coat with 
either Lacquer, Acrylic or Enamel. 
Minimizes sand scratches. Su- 


Ideal solvent to reduce Lacquer 
and Acrylic colors plus under- 
coats. Companion product for 
new APS Universal Undercoats. 
Excellent solvency, flow, gloss. 


nw i=» ward P. Letscher, 

@ No. 883 @ No. 900 general sales 
COMBINATION UNIVERSAL manager. 

RETARDER PRE-KLEANO Carlin will be 


Designed for use in both Lacquer 
and Alpha-Cryl colors. Improves 
flow, eliminates blushing. 


Safely removes silicone, wax, 
grease, tar from Lacquer, Acrylic 
and Enamel. Conditions old sur- 
face for better adhesion. 





* perior hold-out. 
(>) No. 852 (WHITE) 
UNIVERSAL 


HAND RUBBING COMPOUND 


All purpose. Fineness of abrasives 
produces glistening lustre on all 
finishes. No discoloration; re- 
news old colors. 
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(4 Wo. 054 (WHITE) 
COMBINATION 
WHEEL POLISHING COMPOUND 


Used on automotive production 
lines for both Acrylic and Lacquer 
wheel polishing. Fast controlled 
cutting action. Quick cleanup. 
High lustre. 





© No. 850 
UNIVERSAL 


FLATTING CONCENTRATE 


Produces non-glare flat finish 
when added to regular Lacquer, 
Acrylic or Enamel colors. Effec- 
tively used on interiors, including 
buses, mobile homes, etc. 





C) COLOR COATS 


R-M PeR-Max Enamel 
R-M Alpha-Cryl Acrylic Finishes 
R-M Lacquer 


RINSHED-MASON CO., 5935 Milford Ave., Detroit 10, Michigan 
Send me information on the following: 
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manufactured by 


RINSHED-MASON COMPANY 





Detroit 10, Mich. 
Anaheim, Calif. 


Windsor, Ontario 
Canada 
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responsible for all 
field sales activi- 
ties in the divi- 
sion’s Boston, 
New York and 
Philadelphia re- ; 
gions, He suc- : 
ceeds M. J. Lo- B. B. Casta 
gan, who now is Eastern area plan- 
ning manager. 

Carlin joined Chrysler Corp, in 
January, 1957, as a district man- 
ager for Dodge in the Syracuse re- 
gion. He moved to DeSoto as assist- 
ant regional manager in Syracuse 
and was DeSoto regional manager 
in Charlotte, N, C., from late 1957 
until January, 1959, when he was 
named assistant sales manager of 
the Eastern area for Plymouth and 
DeSoto. 








Buerkle Named Chairman 
Of Minn. Dealer Meeting 


ST. PAUL. — W. W. Buerkle, 
owner of Buerkle Buick Co., St. 
Paul, has been appointed general 
chairman of the 40th annual con- 
vention of the Minnesota Automo- 
bile Dealers Assn. at the St. Paul 
Hotel Sept. 14-15. 

Buerkle said the program wil] be 
announced shortly. Entertainment 
rooms already have been reserved 
by many firms, he said. 














RAMBLER 
NOW 3rd IN | 
NEW CAR SALES | 
PER DEALER 


URING the first six months in _ 
Rambler vaulted into 3rd place in 
sales per dealer, an Automotive News 


analysis reveals. tie ahaibitiial as { If You Are Inter ested In 

Sing. orth alge alien phenom- Volume Sales for 1960, 

a Gowegear rise for the Amarioan Better Investigate | 
the Rambler Franchise Now! | 
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MN Mage 7 
| We Have the Product for the Deron eee NPOm TORay : 


I i 
! l 
I 
American Motors Sales Corporation 
Detroit 32, Michigan | 
EC t Car Market 
Ss ompac ar al, e "ee Dear Sir: Wiij you please provide me with more complete informa- 
- ! tion about the Rambler franchise. | Understand that am under no | 
You Have the Opportunity! | obligation and my inquiry will be held in the strictest confidence. | 
| ; 
a ° 
| | 
— | 
‘ | 
! — nena 1) ae 


Rambler Franchises Also Available in Canada and Important Export Markets. 
In Canada Write te: American Motors (Canada) Lid., 2951 Danforth Ave., Toronto. 
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LOOK 

WHAT'S 
GOING 

ON America’s 


newest 
compact 


COYS 








TIRES MADE WITH TYREX VISCOSE CORD! 


No surprise really. Tires made with TYREX* are stronger, 
longer wearing than any other cord tire. Cooler running, 
smoother riding, quieter, too. These aren’t just words, 
but FACTS—proved in test after test. 


Obviously America’s auto makers are convinced. 


For the second year in a row... tires made with TYREX 
viscose cord are original equipment on ALL the new cars. 
And that’s the long and short of it! 


Your customers want to know what they’re getting in the 
new cars they buy. That’s your cue to tell about TYREX 
viscose tire cord. Cite its superiority as proven by test. 
Stress its acceptance by all the car makers. Your cars will 
move faster with this big advantage to sell! 


TVALA 


TYREX INC., EMPIRE STATE BLDG,., NEW YORK 1, 


*TYREX is a collective trademark of Tyrex Inc. for viscose tire yarn and cord. TY REX viscose tire 
yarn and cord is also produced and available in Canada, 
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Used-Car Auction Prices 











(Continued from Page 18) 


53 Ford (8) %-ton pickup, $460. 
°46 Ford (8) tow truck, $500. 


ALBANY 


Tim Anspach Auto Auction, Inc, Sale 
every Monday. Prices are for sale of Aug. 
17. Weather: Very hot with showers, They 
sure pulled the trigger on used car prices 
here today and blew h--- out of the mar- 
ket, at that we managed to sell almost 
75% of the cars offered, some models were 
off as much as $150 per unit. Sold 154 


Used Imported 
Cars 


ALBANY 
Volkswagen—’55 station wagon 2-dr., $783. 


BANKSVILLE, N. Y. 
Jaguar—-’53 conv., $610. 
MG—’58 conv., $1,665. 
53 MGA conv., $600. 
Simea—’ 56 4-dr., $600. 
Volkswagen—'56 2-dr., $885. 
Volvo—’'58 station wagon 2-dr., $1,150. 


BORDENTOWN, N. J. 
Austin—’ 56 Healey conv., $1,455. 
dJaguar—'53 2-dr., $660. 
Vauxhall—’58 4-dr., $1,045. 
Volkswagen—'59 2-dr., $1,585. 


CALDWELL, N. J. 
Austin—’59 Healey sprite, $1,500. 

+—’55 2-dr., $680. 
MG—’56 roadster, $1, —_. 
Mercedes—'52 conv., $1,6 
Moretti—’59 2-dr., $1, 500; 
Renault—'56 Dauphine 4-dr., $9 0. 
Volkswagen—'57 conv., $1, 100; Sunroof 2- 


dr., $1,080 
56 sunroof 2-dr., $830, $465. 


CHICAGO 
Austin—’59 Healey, $1,500. 
MG—’57 conv., $1,500; MGA, $1,500. 
"56 conv., $1,350. 
Renault—'59 4-dr., $1,255*. 
58 Dauphine, $895. 
Volkswagen—’'59 2-dr., $1,580. 
’57, $1,200. 
DANVILLE, VA. 
Taunus—’'58 2-dr., $1,455. 


DAYTONA BEACH, FLA. 














4-dr., $1,410. 
6 


Ford (English)—’59 Anglia 4-dr., $1,190; 
2-dr., $1,100. 
’57 Anglia 2-dr., $755. 
MG—’59 MGA 2-dr. roadster, $2,040. 

"57 MGA 2-dr. roadster, $1,330. 
Metropolitan—'56 2-dr. roadster, $625. 
DETROIT 
Ford (English)—'58 Anglia 2-dr., $800. 


Hillman—’55 2-dr., $380. 
Mercedes—’'57 roadster, $2,475. 
Volkswagen—'58 conv., $1,300. 


DYER, IND. 
Triumph—’59 TR-3, $2,175. 

FARGO, N. D. 
Jaguar—'56 2-dr. hardtop, $1,650*. 


Metropolitan—’58 2-dr., $1,120. 
Triumph—' 57 2-dr., $1,505. 
Vauxhall—’59 station wagon, $1,775. 
Volkswagen—’58 sunroof 2-dr., $1,260. 
LOS ANGELES 
Fiat—'58 (600) 2-dr., $835. 
Hiliman—’58 Minx 4-dr., $1,075. 
dJaguar—'58 XK150 conv., $2,700. 
"57 XK140 roadster, $1,775. 
MG—’59 MGA roadster, $2,035. 

6563 MGA roadster, $495. 

*52 MGA roadster, $505. 
Metropolitan—’55 2-dr., $500. 
Renault—’58 Dauphine 4-dr., $1,165. 

"59 station wagon, $1,135 
Volkswagen—’'59 sunroof 2-dr., $1,750. 
‘58 Karmann-Ghia, $2,180. 

"57 2-dr., $1,150 
‘olvo—'58 2-dr. , $1,310. 


Vv 
"56 2-dr., $890 
MANHEIM, PA, 
Austin—'59 Healey, $2,500. 
DKW—’59 station wagon, $1,090. 
Fiat—’58 4-dr., $960; (600) station wagon, 


$660 
Ford (English) —'59 Escort station wagon, 


Hillman—’59 station wagon 4-dr., $1,470. 
"58 4-dr., $920. 
Lancia—’59 4-dr., $1,675. 
MG—'5S roadster, $1,600. 
"54, $1,020 
$1,000. 


itan—'59 2-dr. ‘mae 

"56 2- dr. A a 4 $750 

» $795; 4- dr., $700. 
Sunea— 58. “eerensie 4-dr., $1,050. 
Triumpb—’'59 station wagon, $1,450. 
biseer  ng 59 a? $1,615; 2-dr., $1,- 
. $1,600, $1,590. 
58 2 2- ‘ar., $1, 260; $1,150. 
"57 conv., $1,200. 
, ORE. 


PORTLAND. 
MG—’'58 MGA roadster, $1,910. 
Mercedes-Benz—’57 4-dr., $2,650. 
Renault—'59 Dauphine 4-dr., $1,220. 


SEATTLE 
Metropolitan—’55 2-dr. hardtop, $545. 
— Kombi, $1,180; 2-dr., 


WAREHOUSE POINT, CONN. 
Austin—’'56 4-dr., $500. 
5S 4-dr., $285. 
Ford (English) —'54 Zephyr Pa $325. 
"55 mores 2 2-dr., $1,3 


English) —’58 Anglia 2-dr., $765. 
tye ag 2-dr., $520; tion wagon, 


*57 2-dr., $265. 
"53 Minor conv., $340. 
ona “lees Dauphine 4-dr., $905; 4-dr., 


"57 Dauphine 4-dr., $640. 
Sunbeam—’59 2-dr. wo $1,580. 

Volkswagen—'59 2-dr., $1,590 
Volvo—'58 2-dr., $1,350. 





cars from 207 consignments. 
BUICK—’59 LeSabre 4-dr., $2,320* (ps). 
57 Super 2-dr, Riviera, $1,500* (ps); 
RM conv., $1,490*; Century conv., $1,- 
475°; Special 2- dr. Riviera, $1,285*. 
"56 Special 2-dr., $950*, $750*, $720; 2- 
dr. Riviera, $925*; RM conv., $900*. 
"55 RM 2-dr., $760* (ps); Special 2-dr. 
$750*; 2-dr. Riviera, $650*; 4-dr., 
$650*, $630*. 
’54 Special 2-dr. Riviera, $450*. 


$2,940* (ps). 


$2,- 
$1,- 


CADILLAC—'58 (62) 4-dr., 
’53 (62) 4-dr., $370* (ps). 
CHEVROLET—’59 Impala (8) conv., 
250* (ps); Biscayne (6) 2-dr., 
850°. 
‘58 Impala (8) coriv., $1,940*; Biscayne 
(6) 4-dr., $1,470*; Biscayne (8) 4-dr., 
5 


$1,600*; 4-dr., 
4-dr, hardtop, 
4-dr, hardtop, 
$1,125*; Two- 


Air (8) conv., 

(ps), $1,385"; 
$1,250*; Two-ten (8) 
$1,275"; 2-dr., $1,140*, 
ten (6) 2-dr., $850. 

‘56 Bel Air (8) 4-dr., $1,300*, 
2-dr., $885*, $885; Bel Air (6) 
hardtop, $1,050*; 2-dr., S$885*; 
ten (6) 4-dr., $925*, $780; 
$850*, One-fifty (6) 


$730; ; 

55 Bel 2-dr,. hardtop, $1,000* 
(ps); 4-dr., $700*; Bel Air (6) 2-dr., 
$760; Two-ten (6) 2-dr., $515; One- 
fifty (6) 4-dr., $200. 

'54 Two-ten 2-dr., $525; Bel Air 2-dr., 
$500, $410, $240, 

’53 Two-ten station wagon, $390, $225°; 

4-dr., $270*. 

52 Deluxe 2-dr., $210. 

DeSOTO—’57 Fireflight 4-dr. hardtop, $1,- 
110* (ps). 
’52 Custom 4-dr., $170*. 


$1,335. 
"57 Bel 
$1,470* 


$1,211°; 

2-dr. 
Two- 
2-dr., 
4-dr., 
2-dr., 


DODGE—'57 Royal (8) 2-dr. hardtop, $1,- 
280*; Coronet (8) 4-dr., $1,060". 
"55 Royal (8) 2-dr., $780* (ps); 4-dr., 
630 


"53 Dipiomat (8) 2-dr, hardtop, $285*. 
EDSEL—'58 Citation 2-dr. hardtop, $1,- 
280* (ps). 
FORD—’59 Thunderbird (8) 2-dr., $3,700* 
(ps); Galaxie (8) conv., $2,310* (ps). 

"58 Thunderbird (8) conv., $2,910* (ps); 
Country Sedan (8) 4-dr., $1,950*; 
Country Squire (8) 4-dr., $1,735* 
(ps); Fairlane 500 conv., $1,775; Fair- 
lane (8) 2-dr., $1,350*. 

’5T Fairlane 500 (8) 2-dr. Victoria, $1,- 
250°; 2-dr., $1,110*; Fairlane (8) 4- 
dr., $910; Custom 300 (8) 2-dr., $1,- 
030; 4-dr., $950*; Custom (6) 4-dr., 
$630; Ranch Wagon (8) 2-dr., $1,010*. 

56 Parklane (8) 2-dr., $1,025* (ps); 
Country Sedan (8) 4-dr., $950* (ps); 
Fairlane (8) 2-dr., $775*; 4-dr., $775", 
$660*; Custom (8) 2-dr., $760*. 

’55 Custom (8) 4-dr., $750*; Fairlane 
(8) 2-dr., $650*; 2-dr, Victoria, $635*; 
Country Sedan (8) 4-dr., $650. 

’54 Fairlane (8) 2-dr, Victoria, 
Custom (8) conv., $425; 2-dr., 
$320; Custom (6) 2-dr., $275; 


$230. 
’53 Custom (8) 4-dr., $260*; Custom (6) 
2-dr., $170. 
HUDSON—’'56 Super 4-dr., $585. 
’53 Wasp 4-dr., $150. 
LINCOLN—’'56 Premiere 2-dr. 
$1.370, $1,350*; Capri 4-dr., 
MERCURY—'57 Commuter 4-dr., 


$440*; 
$360, 
4-dr., 


hardtop, 
$1,025. 
$1,375* 


(ps); Montclair 2-dr. hardtop, $1,350* 
(ps); Monterey 2-dr. hardtop, $1,080*; 
2-dr., $1,060*, $925*. 


’56 Monterey 2-dr., $725*; Custom sta- 
tion wagon, $600*. 
NASH—’54 Super 4-dr., $210. 
*53 Super 4-dr., $120. 
OLDSMOBILE—’58 (88) Super 4-dr. Holi- 
day, $2,050* (ps). 
’57 (88) 2-dr. Holiday, $1,230*. 


56 (88) 4-dr. Holiday, $1, 110* (ps); 
4-dr., $1,086* (ps), $1,040*; (88) 
Super 2-dr. Holiday, $1,040* (ps); 
(98) 4-dr. Holiday, $850*. 

*55 (88) 4-dr. Holiday, $710*. 

"54 (88) Super 4-dr., $511*; 2-dr., $405*. 

53 (88) 4-dr., $280*; (88) Super conv., 
$220*; 4-dr., $160* (ps), $160* (ps); 
2-dr. Holiday, $150 

PLYMOUTH—’59 Fury (8) 4-dr. hardtop, 
$2,275* (ps). 

*58 Suburban (8) 4-dr., $1,700* (ps). 

"57 Plaza (8) 4-dr., $900*; Savoy (8) 


2-dr., $820*. 
= Bye &) 2-dr., $570; Savoy (6) 4- 
$530* 
+55 ‘Gaver (8) 4- dr., 


$620, $550*. 
‘53 Cranbrook 4- dr., $120. 
PONTIAC—'57 Chieftain 2-dr. 
$1,159*. 
*56 Star Chief 4-dr., $830*. 
"55 Star Chief 4-dr., $610*; Chieftain 2- 
* 


Catalina, 


dr., $560*. 
’54 Star Chief 4-dr., $230*. 
*53 Chieftain 2-dr., $250*; 4-dr., $100. 
RAMBLER—'56 Custom Cross Country, 
$900, $850, 
*53 Custom 2-dr. hardtop, $235*. 
WILLYS—’53 Aero Eagle 2-dr. hardtop, 


$270. 
MISCELLANEOUS—’57 Chevrolet 


%-Ton 
pickup, $700. 
*54 Chevrolet 1%-Ton Van, $490. 
DETROIT 
Motor City Auto Auction. Sale every 


Monday and Thursday. Prices are for 
sale of Aug. 17. 
BUICK—’58 Super 2-dr. 


Riviera, $2,020* 


(ps). 
*57 Century 4-dr. Riviera, $1,670*, 


$1,- 

365 (ps); 2-dr. Riviera, $1,475* (ps); 
RM conv., $1,450 

*56 Special ‘4-dr. » 2 at $950*, $940; 2-dr. 
Riviera, $825*. 

’55 Special 2-dr., $830* (ps), $715*, 

$675*; Century 2-dr., $700*, $530*; 


Super 2-dr. Riviera, $330°. 

*53 Special 4-dr., $480* (ps); 2-dr. Rivi- 
era, $310°*. 

bt ag ee (62) 2-dr., $2,400* 


(ps). 


CHEVROLET—’59 Bel Air (6) 4- Pm $2,- 
150; Bel Air (8) 4-dr., $2,005 

‘58 Impala (8) 2-dr. hardtop, $1, 875* 
(ps); Biscayne (8) 4-dr., $1,560*, $1,- 
a Delray (8) 2-dr., $1,440, $1,- 

, $1,370; $1,215. 

‘— 4 Two-ten (8) station wagon, $1,435* 
(ps), $1,290; 2-dr., ~~, Bel Air (8) 
4-dr., $I, 415°; 2-dr., $1,265 

"56 Bel Air (8) 2-dr., $1,155; 4-ar. » $1,- 
145*, $910*, $900*, $790; Two-ten (8) 
station wagon, $1, '010; 2-dr, hardtop, 





$890, $850*, $805*; 2-dr., $480; One- 
fifty (6) 2-dr., $635. 

‘55 Bel Air (8) 2-dr., $770, $685°*, 
$635, $590; 2-dr. hardtop, $815*, $685, 
$490; 4-dr., $675°, $665; Bel Air (6) 
4-dr., $540°*; Two-ten (8) 2-dr., $690, 
$625, $590°, $560; 4-dr., $600*, $545; 
Two-ten (6) 4-dr., $600, $545, $430; 
One-fifty (8) 2-dr., $475. 

"54 Bel Air 2-dr., $390; Two-ten 2-dr., 
$345*, $300*, $235°. 

53 Two-ten 4- dr., $300. 

CHRYSLER—’57 Saratoga 2-dr. 
1 > 


56 Windsor 2-dr. hardtop, $925* (ps). 


hardtop, 


’54 Windsor 2-dr. hardtop, $385* (ps). 
DeSOTO—'57 Firedome 2-dr., $1,620*; 2- 
dr, hardtop, $1,320*. 
’53 Firedome 4-dr., $270*, $175*. 
DODGE—’56 Coronet (8) 2-dr. hardtop, 
$850°. 
’55 Coronet (8) 2-dr., $590*. 
FORD—’'59 Galaxie (8) conv., $2,225; 
Ranch Wagon (8) 2-dr., $2,200; Cus- 


$1,890. 
$2,950* (ps); 


tom 300 (8) 2-dr., 
‘568 Thunderbird (8) conv., 


Ranch Wagon (8) 4-dr., $1,850*; Fair- 
lane (8) 2-dr. Victoria, $1, 565°, $1,- 
550°; 4-dr, Victoria, $1,550°; Custom 
300 (8) 2-dr., $1,300, $1,250 

’57 Fairlane 500 (8) conv., $1,410"; 2- 
dr, Victoria, $1,175*, $1,150°*; Coun- 
try Sedan (8) 4-dr., $1,285, $1,255, 
$1,230*; Custom 300 (8) 4-dr., $1,015. 

‘56 Fairlane (8) 2-dr. Victoria, $1,- 
050*; 4-dr., $825*; Custom (8) 2-dr., 
$785*, $550, $495. 

‘55 Fairlane (8) 4-dr., $810*, $740*; 2- 
dr., $700*, $630; Country Sedan (8) 
4-dr., $770*, $730*%; Custom (8) 4-dr., 
$600*, $480*°, $425*; 2-dr., $525*, 
$435. 

’54 Custom (8) 4-dr., $325. 

"53 Crest (8) 2-dr. Victoria, $390", 
$320* (ps); Custom (8) 4-dr., $365; 
2-dr., $265; Custom (6) 4-dr., $210, 
$175*. 

‘51 Custom (8) 2-dr., $335; 4-dr., $125*. 

IMPERIAL—’'59 Imperial 2-dr. hardtop, 
$3,825*. 

LINCOLN—’59 Continental Mark IV 4-dr., 
$3,500* (ps). 

"55 Capri 2-dr., $650*. 

'54 Capri conv., $350*. 

MERCURY—’'58 Commuter 4-dr., $1,950* 
(ps); Monterey 2-dr, hardtop, $1,700* 
(ps). 

’57 Montclair 4-dr. hardtop, $1,225*. 

’6565 Montclair 2-dr., $805*, $725; 4-dr., 
$635*, $405°*. 

"54 Montclair 2-dr., $390*. 


’53 Montclair 2-dr, hardtop, $285, $190*. 


NASH—’'55 Ambassador 4-dr., $345*. 
OLDSMOBILE—’59 (88) 2-dr. Holiday, 
$3,050* (ps). 

"58 (98) 4-dr, Holiday, $2,135* (ps). 

"57 (98) 4-dr., $1,680* (ps); 2-dr, Holi- 
day, $1,650*, 

"56 (88) 4-dr., $965*. 

’55 (88) 2-dr., $1,150*; 2-dr. Holiday, 
$765*, $700*, $585*; 4-dr. Holiday, 
$775* (ps); (98) 4-dr. Holiday, $765*. 

PLYMOUTH—’'5S Belvedere (8) 2-dr. hard- 
top, $1,500; Savoy (8) 2-dr., $1,225*, 
$1,075. 

‘57 Suburban (6) 2-dr., $1,120*; Belve- 
dere (8) 4-dr., $1,090*; Savoy (8) 2- 
dr., $705. 

56 Belvedere (8) 4-dr., $750°; 2-dr., 
$710*; Savoy (6) 4-dr., $625* 

‘55 Plaza (8) 4-dr., $365; Savoy (8) 2- 
dr., $365. 

’54 Plaza 2-dr., $315; Belvedere 4-dr., 
$280. 

PONTIAC—’57 Star Chief 2-dr. Catalina, 
$1,240*; 4-dr, Catalina, $1,240* (ps). 

"55 Safari 4-dr., $735*; Chieftain 2-dr. 
Catalina, $725*; 4-dr., §575*; Star 
Chief 2-dr, Catalina, $700* (ps), 
$580. 

"54 Star Chief 2-dr., $160*. 

"53 Star Chief 2-dr., $200. 
RAMBLER—'57 Custom 4-dr., $1,475. 
MISCELLANEOUS—’'57 Ford (6) Courier 

2-dr., $625 (ps). 

’55 Chevrolet Panel 2-dr., $400*, 


BORDENTOWN, N. J. 


National Auto Dealers Exchange. Sale 
every Wednesday. Prices are for sale of 
Aug. 19. Clean sharp late model cars 
brought firm prices, but the average cars 
in the late model groups took a slight dip. 
Early model cars from 1956 down are still 
bringing strong money. Buyers were here 
en masse and were still willing to pay the 
price for the right type of merchandise. 
Sold 74 percent of 431 consignments. 
BUICK—’59 Electra 4-dr. Riviera, $2,730* 

(ps); LeSabre 2-dr. Riviera, $2,500* 


(ps). 

’58 Special Estate Wagon, $2,000* (ps). 

"57 Special conv., $2,170* (ps); Super 
2-dr. Riviera, $i, 380* (ps). 

’56 Special 2-dr. Riviera, $1,000* (ps), 
$885*; conv., $950* (ps); Century Es- 
tate Wagon, $980* (ps); 2-dr. Riviera, 


$960* (ps). 

’55 Special 2-dr. Riviera, $860*; 4-dr., 
$625* (ps); 2-dr., $555*; RM 4-dr., 
$800* (ps); Century 2-dr. Riviera, 
$550* (ps). 

"54 Super 2-dr. Riviera, $600*, $300* 
(ps); Century 2-dr. Riviera, $470* 
(ps); Special 2-dr., $330. 

"53 Super 2-dr. Riviera, $275*. 

CADILLAC—’59 (62) 4-dr. hardtop, $4,- 


340* (ps); 2-dr. hardtop, $4,300* (ps). 


"58 (62) conv., $3,450* (ps). 
57 Eldorado 2-dr. hardtop, $3,050* 
(ps); (62) conv., $2,625* (ps); 2-dr. 


hardtop, $2,580* (ps). 
"56 (62) conv., $1, 825° (ps). 
CHEVROLET — '59 Parkwood (8) 4-dr., 
$2,390"; Parkwood (6) 4-dr., $2,310*; 
Impala (8) 4-dr., $2,370*, ; 
2-dr. hardtop, $2, 320* 
hardtop, $2,270*; $2,250* (ps). 

’58 Impala 2-dr. hardtop, $2,515* 
(ps), $1,900* (ps); conv., $1,950* 
(ps); 4-dr. hardtop, ‘$1, 720* (ps); 
pala (6) 2-dr. hardtop, $1,725*; Kings- 
wood (8) 4-dr., $2,365*; Bel ‘Air (8) 
4-dr. hardtop, $1,680* (ps); Bel Air 
(6) 2-dr. hardtop, $1,650*; Biscayne 
(8) 4-dr., $1,500*; Biscayne (6) 4-dr., 
ase, $1,375; Delray (8) 2-dr., $1,- 


$1,170", 
*. 


$1,135°; 
$1,290°; 
5. 


"57 Two-ten (8) 4-dr., $1,315*, 
$1,150*, $650*; 2-dr., $1,175*, 
Two-ten (6) 4-dr., $1,160*, 
Bel Air (6) 2-dr. hardtop, 
One-fifty (6) 2-dr., $575, 7: 

station wagon 2-dr., 

; Two-ten (6) 4-dr., $890*; 
2-dr., $795*, $700; Bel Air (6) 4-dr. 
hardtop, $1,085*; conv., $975*; 4-dr., 

oo $910, $905; Bel Air (8) 2-dr., 


$925 
"55 Bei Air (8) station wagon 4-dr., 
$935* (ps); Bel Air (6) 2-dr. Wy py 
, $840*; 2-dr., $800%, $700; 4-dr., 
2-dr. hardtop, $750; One-fifty 
$450; One-fifty (8) 2-dr., 


$440. 

"54 Bel Air 2-dr., $600*, $490; Two-ten 
2-dr., $475; One-fifty station wagon, 
$415; 2-dr., $410. 








Model Breakdown 
Of Auction Averages 








Aug., July, June, 
Model 1959 1959 1959 
on $2,574 $2,618 $2,625 
i sinesiames 1,796 1,839 1,888 
a 1,306 1,300 1,333 
a 915 910 949 
oe 689 674 711 
_ See 436 427 447 
oo 297 286 298 
a 215 192 198 
Overall 
Average $1,028 $1,031 $1,056 
"53 Two-ten 2-dr., $350; Bel Air 2-dr., 
$200*. 
CHRYSLER—’57 Saratoga 4-dr., $1,560* 
(ps); Windsor 4-dr., $1,370* (ps). 
53 Windsor 4-dr., $150*. 
"50 4-dr., $125*. 
DeSOTO — '58 Firesweep 2-dr. hardtop, 
$1,750* (ps). 
’57 Firedome 4-dr., $1,120* (ps). 
’56 Fireite 2-dr. hardtop, $975* (ps). 


DODGE—’57 Custom Royal (8) 2-dr. hard- 


hardtop, 
4-dr., 


$1,440*; 4-dr. 
Coronet (8) 


top, 
(ps); 
000*. 
"55 Custom Royal (8) 2-dr. 
$725* (ps); Coronet (8) 4-dr., 
53 Meadowbrook (6) 2-dr., 
FORD—’'59 Thunderbird (8) 2-dr., 
(ps); 2-dr. Victoria, $3,375 
Galaxie (8) 4-dr., 
$2,540* (ps); 4-dr. Victoria, 
2-dr. Victo 
$2,675* (ps 
Victoria, 
(ps); 


(ps). 

58 Thunderbird (8) 
910* (ps); 2-dr., 
lane 500 (8) 2-dr. 
(ps); conv., $1,670* 
Sedan (8) 4-dr., 
(8) 4-dr., $1,400*; 
tom 300 (8) 4-dr., 
300. 

‘57 Fairlane 500 (8) 
$1,380* (ps), $1,300*; 
$1,410* (ps), $1,375*, 
Country Sedan (8) 
310*, $1,000*; 
dr., $1,295*, $1.270*; 
4-dr., $1,180, $1,080. 

‘56 Thunderbird (8) conv., 
Fairlane (8) 4-dr. Victoria, 
conv., $1,070*, $900* (ps), $81 
2-dr. Victoria, $905*; 4-dr., 
Ranch Wagon (8) 2-dr., 
tom (6) 4-dr., $690; Main 
$620. 

55 Country Sedan (8) 4-dr., 
Fairlane (8) 2-dr. Victoria, 
$725; conv., $770*; 4-dr., 
Custom (6) 2-dr.. $510; 
4-dr., $310. 

’54 Custom (8) 4-dr., $320. 

IMPERIAL—’57 Imperial 4-dr. 
$2,000* (ps); 4-dr., $1,700* 

MERCURY—'58 Park Lane 2-dr. 
$1,975". 

’57 Monterey 4-dr., $1,360; 4-d 
top, $1,250*; Turnpike 
330* (ps). 


2-dr., $1,38 
$1,385*; 2- 


conv., 
2-dr. 


Custom 


"56 Monterey station wagon, 
2-dr, hardtop, $940*; 
$825* 


$925* (ps); 
tom station wagon 4-dr., 
Medalist 4-dr., $675*. 


$2,880* (ps); 


$1,255* 
4-dr., $1,375*, 
Country Squire 


$905*; 
(8) 2-dr., 


$725", 
Custom 


Cruiser, 


$1,310* 


$1,075, $1,- 


hardtop, 
$515. 


$150. 


* (ps); 
conv., 
$2,390° 


ria, $2,- 
); Fair- 

$1,675* 
Country 


$1,640; Ranch Wagon 


0*; Cus- 
dr., $1,- 


$1,510", 
Victoria, 
(ps) ; 
$1,- 
(8) 4- 
300 (8) 


$1,910*; 
$1,080* ; 
O* (ps); 

$775*; 
Cus- 


$925* (ps); 


$840*, 
$660* ; 
(8) 


hardtop, 


(ps). 


hardtop, 


r. hard- 
$1,- 


$1,245, 
Cus- 
(ps); 


’55 Monterey 2-dr. hardtop, $790*. 


’54 Monterey station wagon 4-dr., 


$770*. 


’53 Monterey 2-dr. hardtop, $195*. 
"52 Monterey 2-dr. hardtop, $150*, 


NASH—'52 4-dr., $130*. 
OLDSMOBILE—’57 (88) 
dr., $1,820* (ps); (88) 2-dr, 


$1, 435* (ps). 

"56 (98) conv., $1,190* (ps), 
(ps); 2-dr. "Holiday, $1,170 
(88) 4-dr. Holiday, $1,150* 
dr. Holiday, $1,050* (ps). 

"55 (98) conv., $940*, $900*; 
Holiday, $800*; 2-dr. 


(ps). 

"54 (88) 4-dr., $575* 
$505* (ps). 

PACKARD—’'56 Clipper 4-dr., 

’55 (400) 2-dr. hardtop, $490. 


(ps); 


Holiday, 
(98) 4-dr., 
$550. 


Super Fiesta 4- 


Holiday, 


$1,100* 
* (ps); 
(ps); 2- 


(88) 4-dr. 


$800* 


PLYMOUTH—’'58 Belvedere (8) 2-dr. hard- 


top, $1,735; conv., 
4-dr., $1,450*. 

’57 Belvedere (8) 2-dr. hardtop, 
Savoy (8) 2-dr. hardtop, $1, 
dr., $1,100*; Plaza (6) 2-dr., 

56 Belvedere (8) 4-dr., 
$560* (ps); Suburban (6) 2-d 

"55 Belvedere (8) 4-dr., 
Plaza (8) 4-dr., $470; 

’54 Plaza 4-dr., $370; 2-dr., $1 

PONTIAC—’58 Star Chief 2-dr. 
$2,025* (ps); 4-dr., $1,600 
Chieftain 2-dr., $1,550 

’57 Star Chief conv., 

’56 Star Chief conv., $860 


$820; 


$1,566; Savoy (8) 


$1,325*; 
185*; 4- 
$840°*. 
conv., 
r., $650. 


Catalina, 


* (ps); 


$1, 425% (ps). 


55 Star Chief 2-dr. Catalina, $860*; 
Chieftain Safari 2-dr., $785* (ps); 2- 
dr., $625*; 4-dr., $560*. 


’ $610*, 
*54 Chieftain 2-dr., $385*. 
’53 Chieftain 4-dr., $150*, 
*52 Chieftain 4-dr., $200*. 


STUDEBAKER—’56 Commander (8) 4-dr., 


$770". 
"55 Commander (8) 


WILLYS—’55 station gon 


tation wagon, $575. 
2-dr., $550. 


MISCELLANEOUS—’56 Willys Jeep, $710, 


’55 Studebaker (8) %-ton, $340 
"53 Ford (8) F-100, $445*. 
’48 Willys Jeep, $300. 


PORTLAND, ORE. 


Portland Auto Auction, 


Inc. Sale 


every 


Tuesday. Prices are for sale of Aug. 18. 


BUICK—’58 Special conv., 


$2,130* (ps). 


’57 Special 4-dr. Riviera, $1,460* (ps). 
’56 Bpecial Estate Wagon, $1,370* (ps). 


"55 Special 2-dr. Riviera, $1,020*, $830*; 
Super 2-dr. Riviera, $985* (ps). 
CADILLAC—’54 (62) 2-dr. hardtop, $1,- 

515* (ps). 
"52 (62) 4-dr., $550* (ps). 
CHEVROLET—’59 Corvette (8) conv., $3,- 


525; Parkwood (8) 4-dr:, $2,545*; 


Im- 


pala (8) 4-dr. hardtop, =. 445° (ps); 


Brookwood (6) 4-dr., $2,220 
"58 Nomad (8) 4-dr., 
Brookwood (8) 4-dr.,. 
cayne (8) 4-dr., $1,630* 
’57 Townsman (8) 4-dr., 
Bel Air (8) 2-dr. hardtop, 
4-dr. hardtop, $1,660* (ps), 
4-dr., $1,100*; 
(8) 2-dr., $1, 575°. 
"56 Nomad (8) 4-dr., 
(8) 2-dr. hardtop, 
(8) 2-dr., $1,240*, 
005; Twa-ten (6) 4-dr., $940, 
’55 Two-ten (8) 4-dr., 


$1,335; 
$1,320°; 


$980. 
’54 Two-ten 4-dr., $560°. 
"52 Bel Air 2- ar. hardtop, 


$355. 
CHRYSLER—’56 Windsor 4-dr., 


$2,150* 
$1,900*; 


"$1,935° (ps); 


(ps); 
Bis- 


$1,700*; 
$1,660*; 


conv., $1,640*; Nomad 


Bel Air 
Two-ten 


$1,010; 4-dr., $1,- 
$875: 
$1,075"; 


2-dr., 


$435; 4-dr., 


$1,250* 





(ps). 
"52 NY 4-dr., 
’51 NY 4-dr., 


$285*° (ps). 

$215°. 

DeSOTO—’' 57 Fireflite conv., $1,725* (ps 
’56 Fireflite 2-dr. hardtop, $1,460* (ps 
‘55 Fireflite 4-dr., $825* (ps). 

DODGE—’57 Coronet (8) 2-dr. hardto; 

$1,540°. 

"55 Coronet (8) 4-dr., $770*; 2-dr. hard- 
top, 

"54 Coronet (8) 4-dr., $315. 

'53 Meadowbrook (6) 4-dr., $205. 

*50 4-dr., $180*. 

FORD—' 59 Galaxie (8) 2-dr. Victoria, $2,- 

445° (ps). 

*58 Thunderbird (8) 2-dr. Victoria, $3,- 
250* (ps); Ranch Wagon (8) 4-dr., 
$2,060*; Fairlane 500 (8) 2-dr. Vic- 
toria, $1,775* (ps); 2-dr., $1,570*; 4- 
dr., $1,745; Custom 300 (8) 2-dr., $1,- 
475; 4-dr., $1,350*; Custom 300 (6) 
4-dr., $1,410* (ps). 

‘57 Thunderbird (8) 2-dr., $2,715* (ps); 


Fairlane 500 (8) 2-dr., $1,445*; Cus- 
tom 300 (8) 4-dr., $1,290, $1,175; 
Ranch Wagon (8) 2-dr., $1,080. 

"56 Country Squire (8) 2-dr., $1,100 
Fairlane (8) 4-dr., $1,040*%; Ranch 
Wagon (8) 4-dr., $1,030; Custom (8) 
2-dr., $69: 


$695. 
55 Fairlane (8) 2-dr. Victoria, $1,050*; 


4-dr., $885*; Country Squire (8) 4- 
dr., $1,050°; Custom (8) 4-dr., $850; 
2-dr., $785. 

54 Ranch Wagon (8) 4-dr., $750*; Main 
(6) 4-dr., $475; Crest (8) 2-dr., $400*; 
Custom (8) 2-dr., $375. 

53 Crest (8) 2-dr. Victoria, $350*. 

’51 (8) 2-dr., $165* 

MERCURY—'56 Custom 2-dr. hardtop, 
$950". 

"55 Montclair 2-dr. hardtop, $1,110* 
(ps); Monterey 2-dr. hardtop, $800*; 


Custom 2-dr., $745*. 
"52 4-dr., $355. 
OLDSMOBILE—’59 (88) Super 2-dr. Holi- 
day, $2,640* (ps). 
"57 (98) 2-dr. Holiday, +, 790* (ps); 
(88) 2-dr. Holiday, $1,680 
"56 (88) Super 2-dr. tlotiaay, $1,420* 
(ps); (98) 4-dr. Holiday, $1,375* (ps). 
*55 (98) 2-dr. Holiday, $1,175* (ps), $1,- 
070* (ps); (88) 2-dr. Holiday, $1,125*; 
(88) Super 4-dr., $960 
"54 (88) Super 2-dr., (98) 
4-dr., $675* (ps). 
"52 (98) 4-dr., $345* (ps). 
PLYMOUTH—'58 Suburban (8) 2-dr., 


$785* (ps); 


$1,- 
595. 
’57 Belvedere (8) 2-dr, hardtop, $1, =e 


Savoy (8) 2-dr. ~ eg ™ a 150 
"55 Belvedere (8) 4-dr., 
’53 Cranbrook 4-dr., $290. 
PONTIAC—’'57 Star Chief 2-dr. Catalina, 
$1,590* (ps). 
"56 Star Chief 4-dr. Catalina, $1,085*; 


Chieftain 4-dr. Catalina, $1,025; 2-dr., 
$1,000*. 


55 Star Chief 2-dr, Catalina, $1,070; 
Chieftain 4-dr., 45 

’53 Chieftain 4-dr., $245*. 

"52 Chieftain 2-dr., $165. 

RAMBLER—'58 American (6) 2-dr., $1,- 

220 

"57 Custom (8) Cross Country, $1,720*, 
$1,6 

"55 roo 4-dr., $800, $775*. 


STUDEBAKER—’55 Commander (8) 4-dr., 
. 


$485". 

MISCELLANEOUS—’59 Chevrolet El Ca- 
mino pickup, $2,050; %-Ton pickup, 
$1,525". 

"56 Chevrolet %-Ton pickup, $965. 

"55 Chevrolet %-Ton pickup, 
Dodge Panel, $475. 

’54 Ford pickup, $490. 

"53 Chevrolet %-Ton pickup, $545. 

"52 Chevrolet %-Ton pickup, $380. 


WAREHOUSE POINT, CONN. 


Southern Auto Sales, Inc, Sale every 
Thursday. Prices are for sale of Aug. 20. 
Prices will be about their highest now. 
Labor Day is just a short time from now. 
We had a first rate sale Thursday, 
BUICK—’57 Super 4-dr. Riviera, $1,460* 

(ps); Special 2-dr. Riviera, $1,000*. 

’56 RM conv., $950* (ps). 

"55 Special 4-dr., $675* 

'54 Super conv., $510*; 

$415*; Special 2-dr., $400 

"53 Special 4-dr., $325°; a, 

’52 Special 2-dr. Riviera, $150. 

51 RM 4-dr., $295* (ps). 
CADILLAC—’'57 (62) conv., 

'56 (62) conv., $1,860* (ps). 
CHEVROLET—'59 Impala (8) 2-dr. hard- 


$680; 


(ps). 


2- dr. Riviera, 


$140°. 


$2,500* (ps). 


top, $2,875*; Bel Air (8) 4-dr., $1,- 
980* (ps); Biscayne (6) 4-dr., $1,- 
810*, $1,580*. 

"58 Delray (6) 2-dr., $1,235. 


"57 Two-ten (6) station wagon, $1,450*; 
Two-ten (8) station wagon, $1,325; 4- 
dr., $1,250*, 

’56 One-fifty (6) 4-dr., $550. 

’55 Two-ten (6) station wagon, $700; 4- 


dr., $675; 2-dr., $640; Two-ten (8) 
2-dr., $690*; 4-dr., $470* (ps); Bel 
Air (8) 2-dr., $675*. 

54 Two-ten ‘4-dr., $500, $440; One- 
fifty 2-dr., $300. 

'53 Bel Air 2-dr., $335; Two-ten 2-dr., 
$275, $210. 


52 Deluxe 4-dr., $120 


BL Deluxe 2-dr, hardtop, $260*, $155, 
$125, $100. 
CHRYSLER '56 NY conv., $1,100* (ps). 


DeSOTO—'57 Firesweep 4-dr. hardtop, $1,- 
080* (ps). 

DODGE—’56 Royal (8) 4-dr., $750* (ps), 
$675°*. 


*53 Meadowbrook (6) 4-dr., $185*, $145, 
$135, $130; Coronet (6) conv., $145. 
FORD—’58 Thunderbird (8) 2-dr. Victoria, 
$2,750* (ps); Fairlane 500 (8) 4-dr., 

$1,425* (ps). 

’57 Fairlane (8) 2-dr. Victoria, $1,350", 
$1,090* (ps); Fairlane (6) 4-dr., 
$875*; Ranch Wagon (8) 2-dr., §$1,- 
160*, $1,015. 


(Continued on Page 29, Col, 1) 





Free-Entry System 
Revived in Syracuse 


SYRACUSE.—A return to the 
system under which free-entry 
tickets are issued for unsold cars 
has been announced by Irv Mon- 
dore, president of Syracuse Auto 
Auction. First cars entered also 
will get first choice of numbers, 
he said. 

Mondore said the decision was 
prompted by the steel strike, 
“since which our supply of buyers 
has increased to the point that 
we do not have cars enough to 
satisfy demand.” 
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Used-Car Auction Prices 





in action on late models, Sold 186 cars 


from 304 consignments. 
r . * 


EBENSBURG, PA. 
Ebensburg Auto Auction, Sale every 
Thursday (Aug. 20). Prices and demand 
are at the season’s high. Sold 60 cars 





PRESERVE AND PROTECT 
THE INVESTMENT OF YOUR CUSTOMER'S CAR 
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56 Ranch Wagon (8S) 2-dr., $905; Fair- 
lane (8) 2-dr., $750*; Custom (8), 
$700. 

565 Custom (8) 4-dr., $665, $640°; Fair- 
lane (8) 2-dr. Victoria, $610; Main | 
(6) 2-dr., $400 

54 Ranch Wagon (8) 2-dr., $600*; Cus- 
tom (8) 2-dr., $500, $390; Main (6) 
4-dr., $335; Main (8) 2-dr., $125 

’53 Custom (8) 4-dr., $295°; conv., 
$135 

52 Custom (8) 2-dr. Victoria, $265°*; 
4-dr., $235, $170, $140 

’51 Custom (8) 2-dr. Victoria, $150° 

’50 Custom (8) 4-dr., $150* 

HUDSON—’55 Hornet (6) 2-dr. hardtop, 
$325" 

'54 Wasp (6) 4-dr., $125*. 

*53 Jet (6) 4-dr., $180 

MERCURY—’'57 Monterey conv., $1,125* 
(ps). 

’56 Montclair conv., §$850*; 4-dr., $670 

'54 Monterey 4-dr., $305*. 

*6563 Monterey 4-dr., $285*. 

NASH—’53 Statesman 4-dr., $265; Am- 
bassador 2-dr. hardtop, $135* 
OLDSMOBILE—’57 (88) Super 2-dr. Holi- 

day, $1,375*. 

"55 (88) 2-dr. Holiday, $880*, 750°, 
$685". 

"54 (88) 4-dr., $210*. 

PLYMOUTH—’58 Savoy (8) 4-dr., §1,- 
350°. 

"57 Savoy (8) 4-dr., $960*. 

'56 Suburban (8) 4-dr., $910* (ps) 

"54 Savoy 4-dr., $280. 

’53 Cranbrook 2-dr., $190; Cambridge 
(6) 4-dr., $180. 

PONTIAC—'56 Star Chief 2-dr. Catalina, 
$950* (ps) 

55 Star Chief conv., $800*; Safari 2- 
dr., $715* (ps). 

’54 Chieftain 4-dr., $450*, $315*, $275 

’53 Chieftain 2-dr. Catalina, $345*°; 2- 
dr., $190°, 

RAMBLER—’'57 Custom (6) Cross Coun- 


try, $1,520°. 
STUDEBAKER—'56 Commaniler (8) 4-dr., 
75 ¢ 


$675 

‘53 Champion (6) 2-dr., $185; Com- 

mander (8) 4-dr., $110*, 
MISCELLANEOUS—'56 Ford (8) F-100 
pickup, $525. 

’54 Willys (6) pickup, $600. 

*53 Carryall (6), $390. 

FLINT 
Flint Auto Auction, Sale every Wednes- 
day. Prices are for sale of Aug. 19. Sold 
136 cars from 238 consignments, 
BUICK—'59 LeSabre 4-dr., $2,620° (ps), 
$2,535*, $2,450°. 

"65S RM 4-dr., $2,280* (ps). 

’57 Special 2-dr. Riviera, $1,420°; 4-dr 
Riviera, $1,335*, $1,265*, $1,240*; 
conv., $1,185*; Century 4-dr, Riviera, 
$1,410* (ps). 

"56 Special 2-dr. Riviera, $900*%; RM 
4-dr., $765° (ps). 

55 Century 2-dr. Riviera, $1,000*; Spe- 
cial 2-dr. Riviera, $725*, $685°; RM 
conv., $610* (ps). 

’54 Century 4-dr., $430°, $405°. 

*53 Super 2-dr. Riviera, $285*. 

CADILLAC—'5S8 (62) 2-dr., $3,305* (ps). 


"55 (62) 2-dr., $1,325* (ps). 
CHEVROLET—'5S Biscayne (8) 4-dr., $1,- 
590*, $1,535*; 2-dr., $1,390°; Bel Air 
(8) 4-dr., $1,555; Delray (6) 2-dr., 
$1,375. 
"57 Bel hardtop, $1,400*; 
Two-ten (8) station 
wagon, $1,400*; 4-dr., $1,300*. 

’56 Bel Air (8) 4-dr., $1,000*; Two-ten 
(8) 2-dr., $790*, $690; 2-dr. hardtop, 
$505; 4-dr., $715*, $700*. 

"55 Bel Air (8) 2-dr. hardtop, $900*; 2- 
dr., $675*, $670*; Bel Air (6) 2-dr. 
hardtop, $875*, $680; Two-ten (8) 4- 
dr., $705; 2-dr., $580°, $555; 2-dr. 
hardtop, $390; Two-ten (6) 2-dr. hard- 
top, $400*. 

"54 Bel Air 4-dr., $300; One-fifty 

85 


Air (8) 
conv., $1,325°; 


2-dr, 


2-dr., 
$185. 

"53 Two-ten 4-dr., $275; Bel Air 2-dr., 

$210*. 

DeSOTO—'52 4-dr., $100*. 

DODGE—' 57 Coronet (8) ‘4-dr., $1,035*. 
"55 Coronet (8) 2-dr. hardtop, $470*. 
*54 Coronet (8) 4-dr., $250*. 

EDSEL—’5S8 Villager 4-dr., $1,400*. 

FORD—'58 Thunderbird (8) 2-dr., $2,855* 

(ps); Country Sedan (8) 4-dr., $1,835* 





(ps), $1,730*; Fairlane 500 (8) 4-dr., 
$1,675* (ps), $1,540* (ps); Fairlane 
(8) 2-dr., $1,400* (ps); Custom 300 
(8) 4-dr., $1,350*; Custom (8) 2-dr., 
$1,000. 

"57 Country Sedan (8) 4-dr., $1,470*, 
$1,460* (ps); Fairlane 500 (8) 4-dr., 
$1,280*, $1,260*; 2-dr. Victoria, $1,- 
085*; 2-dr., $1,100*; Custom (8) 2-dr., 
$700*. 

"56 Country Sedan (8) 4-dr., $1,050*; 
Fairlane (8) 2-dr., $775*, $675*; Cus- 
tom (8) 2-dr., $575. 

"55 Custom (8) conv., $730*; 4-dr., | 
$570", $555*; 2-dr., $365*; Fairlane | 


(8) 4-dr., $550*, $410*. | 
Main (8) 2-| 


"54 Custom (8) 2-dr., $350; 
dr., $340. 
"53 Custom (8) 4-dr., $175*; Main (8) 
2-dr., $115. 
HUDSON—’56 Hornet (6) 4-dr., $540. 
LINCOLN—'57 Capri 4-dr., $1,605* (ps). 
*52 Capri 4-dr., $220*. 
MERCURY—’'57 Voyager 4-dr., $1,560*; 
Monterey 2-dr., $1,140*. 
’56 Medalist 2-dr., $580. 
’55 Monterey 2-dr., $565, $430*. 
NASH—'S7 Ambassador (8) 4-dr., $945* 
(ps). 
6 Ambassador (8) 2-dr., $835*. 
OLDSMOBILE—’58 (88) 4-dr., $1,805*. 
'57 (88) 4-dr., $1,455* (ps). 
’55 (88) 2-dr., $950*, $605*, $605* (ps); 
2-dr. Holiday, $740*; (S88) Super 4-dr., 


$805, $750*. 
54 (98) 2-dr. Holiday, $550*; 4-dr., 
$445* (ps); (88) 4-dr., $500* (ps). 
PACKARD—’56 Custom 4-dr., $725* (ps). 
’55 Clipper 4-dr., $460*. 
PLYMOUTH—’58 Suburban (8) 4-dr., $1,- 
880* (ps); Plaza (6) 2-dr., $775. 
’57 Suburban (8) 4-dr., $1,330*; Savoy 
(8) 4-dr., $1,050*. 
(8) 4-dr., 
(8) 4-dr., $560. 
’53 Suburban 4-dr., $225. 
PONTIAC—’58 Safari 4-dr., $2,180* 
Chieftain 4-dr., $1,890*; 2-dr., 
0 


$570*; Suburban 


(ps); 
$1,- 





450. 

’57 Star Chief 2-dr, Catalina, $1,425*; 
2-dr., $1,265* (ps). 
‘55 Safari 4-dr., $870*; 
$675*, $585*; 2-dr., $580, 

Catalina, $500*. 


Chieftain 4-dr., 
$575*; 2-dr. 


day (Aug. 18), ‘Slow. Sold “09 cars trom | 24¥, (Aug. 19). Local ‘retail conditions off 
200 consignments, ies s with buyers picking out the cleaner units 
: ~~ 2 « mes Sold 148 cars from 384 consignments. 

* * * 

DYER, IND. 

Len Pollak’'s Dyer Auto Auction. — SYRACUSE 
every Friday ‘Aug. 21). Temperature in Syracuse Auto Auction, Sale every 
the nineties, humidity high, and increase| Wednesday (Aug. 19). Still good on clean 
ee cars, Sold 40 cars from 61 consignments. 


is quitting business. 


With BLUE CORAL your customer's car acquires 
and keeps a better-than-new, sumptuously rich, 
gleaming protective finish that defies the 
inevitable corrosive action of weather 

and road film. This “Chromaphylactic" 
treatment is the enduring protection known 
everywhere as — the BLUE CORAL 
Treatment for 

Acrylic and all present-day finishes. 


FOR MORE THAN A QUARTER OF A CENTURY 








from 88 consignments. 
* * 


FARGO, N. D. 
Tri-State Auction Company, Inc, Sale 


RAMBLER—'58 5 -dr. 
STUDEBAKER — 56. President (S)." 2-dr., | Ve"Y Thursday (Aug. 20), Increased’ activ- 
“* | ity on this week’s sale. 


$670". * * * 


* * * 
> ° . MANHEIM, PA, 
— Auctions in Brief = Manheim Auto Auction. Sale every Fri- 


CALDWELL, N. J. day (Aug. 21). Weather: Clear, Sold 76 


Auto Auction, Sale every Thurs- percent Of 737 — 


day (Aug. 20), The market is beginning 
to slip on late model cars, Sold 136 cars MASON CITY, IA. 
from 188 consignments. Central States Auto Auction, Sale every 
* * * Wednesday (Aug. 19), Retail activity has 
slowed down—clean older models as hot 


DANVILLE, VA. 
Danville Auto Auction, Sale every i raat but scarce, ’59 and ’58 cars slump- 
Wednesday (Aug. 19). Especially active. . ; * * + 
* * * 


DAYTONA BEACH, FLA. SEATTLE 


Seattle Auto Auction. Sale every Wednes- 


"54 Chieftain 2-dr., $200*, 


Skyline 











* * * 


WEST PALM BEACH, FLA. 
West Palm Beach Auto Auction, Sale 
every Thursday (Aug. 20). Prices were 
slightly lower and dealers were willing to e 
let them go at the lower figures, making 
trading active as usual, 


Ridout Closes 


DALLAS, — Ridout Motors Inc. 
(Ford), announced that it has re- 
signed its new-car franchise and 








AVAILABLE TO ALL NEW CAR DEALERS 
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WHICH CAR HAS THE WYNN'S? 


Cars treated with Wynn's Friction Proofing products have more 
‘“get up and go”...are miserly with expenses and have a way of avoiding 
the need for repairs. And a man with a trouble-free car is a satisfied cus- 
tomer. This can mean greater profits for you because satisfied customers 
are regular customers who keep coming back. 





TWO EASY WAYS TO BUILD PROFITS AND SATISFIED 
CUSTOMERS WITH WYNN'S FRICTION PROOFING 


The next time you change a 
customer’s oil—recommend to 
them you flush and clean their en- 
gines with Wynn’s Motor Cleaner. 
Tell them how important a clean 


engine is to top car performance 
and economy. PROFIT 


When you re-fill a cus- 
tomer’s crankcase after an: 
oil change, add a pint of Wynn’s 
Friction Proofing for Auto Engine 
to the new oil. Tell your customers 
how Wynn’s Friction Proofing will 
save them money by keeping their 
engine clean and trouble-free. PROFIT 





6 etek» 
FRICTION 


PROOFING 
* * 








THE Way IS IN THE Zoylmance,/ 


i 
Also available in Canada and every country of the free world « Wynn Oil Company + 1151 West Sth Street + Azusa, California 
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The following prices include the sug- 
gested base factory list prices, Federal 
excise tax amounts and suggested dealer 
delivery-and-handling charges. Not in- 
cluded are variable items passed on to 
the retail buyer, such as State and local 
taxes, transportation charges and op- 
tional equipment. 

(Copyright, 1959, by Automotive News) 


BUICK—LeSabre—4-dr. sed., $2,804; 2- 
dr. sed., $2,740; 4-dr. hardtop, $2,925; 
2-dr. hardtop, $2,849; conv., $3,129; 4-dr. 
2-seat stat. wag., $3,320. Invicta—4-dr. 
sed., $3,357; 4-dr. hardtop, $3,515; 2-dr. 
hardtop, $3,447; conv., $3,620; 4-dr. 2-seat 
stat. wag., $3,841. Electra —4-dr. sed., 
$3,856; 4-dr. hardtop, $3,963; 2-dr. hard- 
top, $3,818. Electra 225—4-dr. Riviera sed. 
(6-window hardtop), $4,300; 4-dr, hardtop, 
$4,300; conv., $4,192. (Twin-turbine Dyna- 
flow standard on Invicta, Electra and 
Electra 225. Power steering and power 
— standard on Electra and Electra 

) 

CADILLAC — Sixty Two—4-dr. hardtop 


Rules on Braking 
For Truckers 


Amended by ICC 


WASHINGTON.-—Changes in the 
adequacy-of-brakes and parking- 
brakes sections of the Motor Car- 
rier Safety Regulations have been 
announced by the Interstate Com- 
merce Commission. They are ef- 
fective Dec. 31. 

Section 193.40 on adequacy of 
brakes now reads: 

“Every bus, truck, truck-tractor 
and combination of motor vehicles, 
except as provided in Section 193.42, 
shall be equipped with brakes ade- 
quate to control the movement of, 
and to stop and hold, such vehicle 
or combination of vehicles. Two 
separate means of brake applica- 
tion shall be provided. 

“One such means shall be a park- 
ing brake which will conform to 
the requirements of Section 193.41. 
If these two separate means of ap- 
plying the brakes are connected in 
any way, they shall be so con- 
structed that failure of any one 
part of the operating mechanism 
shall not leave the vehicle without 
operative brakes.” 

Section 193.41 on parking brakes 
now reads: 

“Every singly driven motor ve- 
hicle and every combination of 
motor vehicles shall be equipped 
with parking brakes adequate to 
hold the vehicle or combination on 
any grade on which it is operated, 
under any condition of loading, on 
a surface free from snow or ice. 

“The parking brakes shall be 
capable of being applied in con- 
formance with the foregoing re- 
quirements by the driver’s mus- 
cular effort or by spring action. 

“Their operation may be assisted 
by the service brakes or other 
source of power provided that fail- 
ure of the service brakes or other 
power-assisting mechanism will not 
prevent the parking brakes from 
being applied in conformance with 
the foregoing requirements. 

“The parking brakes shall be so 
designed that when once applied, 
they shall remain in the applied 
position despite exhaustion of any 
source of energy or leakage of any 
kind.” 


Auto Sales Rise 
14 Pct. Over °58, 
Canada Reports 








TORONTO.—Auto sales for May) 


and for the first five months of 
1959 were well ahead of the corre- 
sponding 1958 figures, according to 
the Canadian Automobile Chamber 
of Commerce. 

May sales totalled 47,235, which 
was 18.6 percent ahead of the like 
month last year. The five-month 
aggregate of 197,181 was 14.8 per- 
cent better than the 1958 figure. 

hg A province reported higher 
sales for the five-month period. 
Ontario showed the greatest nu- 
meri gain by jumping from 69,- 
823 in 1958 to 84,119 this year. 

Sales of commercial vehicles also 
topped last year’s May and five- 
month totals. May sales rose from 
7,047 to 7,935, and the five-month 
figure climbed from 29,157 to 34,463. 


5 Portland Dealers Share 


42 New-Car Order 

PORTLAND, Ore.—Five Portland 
automotive dealers shared in an 
$89,489 order for 42 new cars, 28 of 
them for the Police Bureau, Win- 
ning bidders were Francis Motors 
(Ford), $30,554; Hollywood Ford, 
$46,515; International Harvester, 
$5,420; Wareham Motors, $4,725, 
and Jarvis Jeep Co., $2,273. 











Current Prices on U. S. Cars 








(6-window), $5,080; 4-dr. hardtop (4-win- 
dow), $5,080; 2-dr. hardtop, $4,892; conv., 
$5,455; Sedan de Ville 4-dr. hardtop (6- 
window), $5,498; Sedan de Ville 4-dr. hard- 
top (4-window), $5,498; Coupe de Ville 2- 
dr. hardtop, $5,252. Eldorado—Brougham 
4-dr. hardtop, $13,075; Seville 2-dr. hard- 
top, $7,401; Biarritz conv., $7,401. Sixty 
Special—4-dr. hardtop, $6,233. Seventy-Five 
—8-pass. sed., $9,533; iimousine, $9,748. 
(Hydra-Matic, power steering, power brakes 
standard on all models). 

OHEVROLET — (Prices are for six- 
cylinder models, add $118.) 
Biscayne—4-dr. sed 2-dr. sed., 
$2,247; util. sed., 


sedan, $2,440; 2-dr. sed., $2,386; 4-dr. 
hardtop, $2,556. Impala—4-dr. sed., $2,- 
592; 4-dr. hardtop, $2,664; 2-dr. hardtop, 
$2,599; conv., $2,849. Station ‘agons— 
2-dr. 2-seat Brookwood, $2,571; 4-dr. 2-seat 
Brookwood, $2,638; 4-dr, 2-seat Parkwood, 
$2,749; 4-dr, 3-seat Kingswood, $2,852; 
4-dr, 2-seat Nomad, $2,897. Corvette — 
hardtop cpe. or conv., (V-8 std.), $3,875. 

CHRYSLER—Windsor—4-dr. sed., $3, 
204; 4-dr. hardtop, $3,353; 2-dr. hardtop, 
$3,289; conv., $3,620; 4-dr, 2-seat stat. 
wag., $3,691; 4-dr. 3-seat stat. wag., $3,- 
78. toga—4-dr. sed., 966; 4-dr. 
hardtop, $4,104; 2-dr, hardtop, $4,026. 
New Yorker—4-dr. sed., $4,424; 4-dr, hard- 
top, $4,533; 2-dr. hardtop, $4,476; conv., 
$4,889.50; 4-dr. 2-seat stat. wag., $4,997; 
4-dr. 3-seat stat. wag., $5,212. 300-E—2-dr. 
hardtop, $5,318.50; conv., $5,748.50, 
(TorqueFlite, power steering, power brakes 
standard on Saratoga, New Yorker and 
300-E.) 

CONTINENTAL — 4-dr, sed., $6,845.30; 
4-dr. hardtop, $6,845.30; 2-dr. hardtop, 
$6,598.30; conv., $7,056.20; town car, $9,- 
208; limousine, $10,230. (Tur b o-Drive, 
power steering, power brakes standard on 
all models.) 

DeSOTO—Firesweep—4-dr. sed., $2,904; 
4-dr, hardtop, $3,038; 2-dr, hardtop, $2,- 
967; conv., $3,315; 4-dr. 2-seat stat. wag., 
$3,366; 4-dr. 3-seat stat. wag., $3,508. 
Firedome—4-dr, sed., $3,234; 4-dr, hard- 
top, $3,398; 2-dr. hardtop, $3,341; conv., 
$3,653. Firefilte—4-dr. sed., $3,763; 4-dr. 
hardtop, $3,888; 2-dr. hardtop, $3,831; 
conv., $4,152; 4-dr. 2-seat stat. wag., $4,- 
216; 4-dr. 3-seat stat. wag., $4,358, Ad- 
venturer—2-dr, hardtop, $4,427; conv., $4,- 
749. (Torquefiite standard on Fireflite and 
Adventurer. Power steering and power 
brakes standard on Adventurer.) 

DODGE—Coronet Six—4-dr. sed., 
586.50; 2-dr. sed., $2,515.50; 2-dr, 
top, $2,643.50. Coronet V-8—4-dr. 


$2,- 
hard- 
sed., 


$2,707; 2-dr. 
$2,841.50; 2-dr. 


sed., $2,635; 4-dr. hardtop, 
hardtop, $2,764; conv., 
$3,089. Royal—4-dr. sed., $2,934; 4-dr. 
hardtop, $3,068.50; 2-dr, hardtop, $2,990. 
Custom Royal—4-dr. sed., $3,144.75; 4-r. 
hardtop, $3,279.25; 2-dr. hardtop, $3,200.75; 
conv., $3,421.50. Station Wagons-—4-dr. 2- 
seat Sierra, $3,103; 4-dr, 3-seat Sierra, 
$3,223.50; 4-dr. 2-seat Custom Sierra, $3,- 
318; 4-dr, 3-seat Custom Sierra. $3,438.50. 

EDSEL—(Prices are for V-8 models. 
Deduct $83.70 for six-cylinder Rangers; 
deduct $96.50 for six-cylinder stat. wags.) 
Ranger—4-dr, sed., $2,683.50; 2-dr, sed., 
$2,629; 4-dr. $2,755.50; 2-dr. 
hardtop, $2,690.50. Corsair—4-dr. sed., $2,- 
812; 4-dr, hardtop, $2,884.50; 2-dr, hard- 
top, $2,819; conv., $3,072. Station Wagons 
—4-dr., 2-seat Villager, $2,971; 4-dr., 3- 
seat Villager, $3,054.70. 

FOR (Prices are for six-cylinder mod- 
els, For V-8s, add $118.) Custom 300— 
4-dr. sed., $2,273; 2-dr. sed., $2,219; busi- 
ness sed., $2,132. Fairlane—4-dr. sed., $2,- 
411; 2-dr. sed., $2,357, Fairlane 500—4-dr. 
sed., $2,530; 2-dr, sed., $2,476; 4-dr. hard- 
top, $2,602; 2-dr. hardtop, $2,537. Galaxie— 
4-dr, sed,, $2,582; 2-dr. sed., $2,528; 4-dr. 
hardtop, $2,654; 2-dr. hardtop, $2,589; 
conv., $2,839; retractable hardtop (V-8 
standard), $3,346. Station Wagons—2-dr., 2- 
seat Ranch Wagon, $2,567; 4-dr. 2-seat 
Ranch Wagon, $2,634; 2-dr, 2-seat Country 
Sedan, $2,678; 4-dr. 2-seat Country Sedan, 
$2,745; 4-dr. 3-seat Country Sedan, $2,829; 
4-dr. 3-seat Country Squire, $2,958. Thun- 
derbird—(V-8 standard) — 2-dr, hardtop, 
$3,696; conv., $3,979. 

IMPERIAL—Custom—4-dr, sed., $5,016; 
4-dr, hardtop, $5,016; 2-dr, hardtop, $4,- 
909.50. Crown—4-dr. sed., $5,647; 4-dr. 


hardtop, $5,647; 2-dr. hardtop, $5,403; 
conv., $5,773.50. LeBaron—4-dr. sed., $6,- 
103; 4-dr. hardtop, $6,103. (Torquefiite, 
power steering, power brakes standard on 
all models.) 

LINCOLN—Lincoln—4-dr. sed., $5,089.60; 
4-dr. hardtop, $5,089.60; 2-dr. hardtop, $4,- 
902.10. Premiere—4-dr, sed., $5,594.20; 4- 
dr, hardtop, $5,594.20; 2-dr. hardtop, $5,- 
347.10. (Turbo-Drive, power steering, power 
brakes standard on all models.) 

MERCURY— Monterey —4-dr. sed., $2,- 
831.50; 2-ar. sed., $2,767.50; 4-dr, hardtop, 
$2,917.50; 2-dr. hardtop, $2,853.50; conv., 
$3,149.50. Montclair—4-dr. sed., $3,308; 4- 

hardtop, $3,437; 2-dr. hardtop, §$3,- 
356.50. Lane—4-dr, hardtop, $4,031; 
. hardtop, $3,954.50; conv., $4,206. 
Station Wagons—2-dr, 2-seat Commuter, 
$3,144.50; 4-dr, 2-seat Commuter, 
4-dr, 2-seat Voyager, $3,793; 4-dr. 
Colony Park, $3,932. (Mere-O-Matic stand- 
ard on Montclair, Voyager, Colony Park. 
Multi-Drive, Merc-O-Matic, power steer- 
ing, power brakes standard on Park Lane.) 

OLDSMOBILE—Series 88—4-dr. sed., $2,- 
902; 2-dr. sed., $2,837; 4-dr. hardtop, $3,- 
036; 2-dr. hardtop, $2,958; conv., $3,286; 


$2,389.25; 4-dr. hardtop, $2,524.75; 
2-dr. hardtop, $2,461.25, Station Wagon 
Six—2-dr. 2-seat Deluxe, $2,574.25; 4-dr. 
2-seat Deluxe, $2,641; 4-dr. 2-seat Custom, 
$2,761.50, Plymouth V-8—(On the follow- 
ing models, a V-8 engine is standard and 
a six-cylinder engine is not available.) 
Belvedere — conv., $2,814.25. Fury — 4-dr. 
sed., $2,690.50; 4-dr. hardtop, $2,771.25; 
2-dr, hardtop, $2,714.25. Sport Fury—2-dr. 
hardtop, $2,927.25; conv., $3,125.25. Sta- 
tion Wagons—2-dr. 2-seat Custom, §2,- 
814.25; 4-dr, 3-seat Custom, $2,990.75; 4- 
dr, 2-seat Sport, $3,020.75; 4-dr, 3-seat 
Sport, $3,130.50. 
PONTIAC—Catalina—4-dr. sed., $2,704, 
2-dr. sed., $2,633; 4-dr. hardtop, $2,844; 
2-dr, hardtop, $2,768; conv., $3,080; 4-dr. 
2-seat stat. wag., $3,101; 4-dr. 3-seat stat. 
wag., $3,209. Star Chief—4-dr. sed., $3,- 
005; 2-dr. sed., $2,934; 4-dr. hardtop, $3,- 
138. Bonneville—4-dr. hardtop, $3,333; 2-dr. 
hardtop, $3,257; conv., $3,478; 4-dr, 2-seat 
stat. wag., $3,532. 
RAMBLER—American—2-dr. Deluxe sed., 
$1,835; 2-dr. Super sed., $1,920; 2-dr. 2- 
seat Deluxe stat. wag., $2,060; 2-dr. 2-seat 
Super stat. wag., $2,145. Deluxe Six—4-dr. 
sed., $2,098. Super Six—4-dr. sed., $2,268; 
4-dr. hardtop, $2,343; 4-dr, 2-seat stat. 
wag., $2,562. Custom Six—4-dr. sed., $2,- 
383; 4-dr, 2-seat stat. wag., $2,677, Rebel 
V-8—Super—4-dr. sed., $2,398; 4-dr. 2-seat 
stat. wag., $2,692; Custom—4-dr. sed., $2,- 
513; 4-dr, hardtop, $2,588; 4-dr. 
stat. wag., $2,807. Amb d Supe 
4-dr. sed., $2,587; 4-dr, 2-seat stat. wag., 


sed., 





4-dr, sed., 


sed., 


hardtop, $4,086; 


business cpe, 





$3,178; 
2-dr. hardtop, $3,328; conv., 
2-seat stat. wag., $3,669, Se: 
$3,890; 4-dr. 


hardtop, 
conv., 


4-dr. 2-seat stat. wag., $3,365. 
4-dr, hardtop, $3,405; 
$3,595; 4-dr. 
ries 98—4 


Supe 


$4,366. 


$4,162; 2-dr. 
(Hydra- 
Matic, power steering, power brakes stand- 
ard on Series 98.) 

PLYMOUTH — (On six-cylinder models, 
add $119.50 for a V-8 engine). Savoy Six 
—4-dr, sed., $2,282.75; 2-dr. sed., $2,232; 
(V-8 not offered), $2,142.75. 
Belvedere Six—4-dr, sed., $2,439.75; 2-dr 


33— 


$2,881. -dr. sed., $2,732; 4-dr. 
hardtop, $2,822; 4-dr. 2-seat stat, wag., 
$3,026; 4-dr. 2-seat hardtop stat, wag., 
$3,116. 

STUDEBAKER—Lark Deluxe Six—4-dr. 
sed., $1,995; 2-dr. sed., $1,925; 2-dr, 2-seat 
stat. wag., $2,295. Lark Regal Six—4-dr. 
sed., $2,175; 2-dr, hardtop, $2,275; 2-dr. 
2-seat stat. wag., $2,455. Lark Regal V-8— 
4-dr. sed., $2,310; 2-dr, hardtop, $2,410; 
2-dr., 2-seat stat. wag., $2,590. Silver 
Hawk—six-cylinder cpe., $2,360; V-8 cpe., 
$2,495. 


-dr. 








New Commercial-Car Registrations, 
24. States for July, 1959-1958 





Truck registrations by states are 
released weekly, as compiled 
by R. L. Polk representatives in 
state capitals. 
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Sales by Dealers 
Up 31 Percent 
From 758 Total 


WASHINGTON. — Sales of new- 
car dealers in June totalled $3,198 
million, 5 percent above the May 
figure and 31 percent ahead of the 
total for June of last year, the 
Commerce Department reported. 

Sales of all retailers in June 
amounted to $18,708 million, up one 
percent from May and 13 percent 
over the June, 1958, figure. 

June sales of tire, battery and 
accessory dealers reached $239 mil- 
lion, a gain of 7 percent from May 
and 17 percent from June of last 
year. Service station volume in 
June totalled $1,450 million, up 2 
percent from May and up 9 percent 
from June, 1958. 

Sales of automotive wholesalers 
amounted to $547 million in June, 
an increase of 10 percent from May 
and up 21 percent from June of 
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last year. 


“The information in this report has been compiled from official state documents. Eve’ 


accuracy to the extent of the registrations received at the time the report is published. 
" Potk & Co. The Oregon registration count prepared 1 
ment is included in this preliminary U. S. summary. These figures have not been subjected to audit 
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Polk & Co. The 1958 figures for Oregon are 
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New Passenger-Car Registrations, 23 States for July, 1959-1958 
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under the 
sion of 
Porsche... 


. six distributors serving over 
150 dealers from coast to coast 
who'll enjoy the good sales for- 
tune that’s come to everyone 
who's ever handled this uniquely 
magnificent car! 

Located in those areas where 
Porsche has proven to have its 
greatest appeal, these dealers 
were carefully selected for their 
experience in handling fine Euro- 
pean imports. All are fully 
equipped with parts and factory 
trained mechanics to service the 
Porsches they sell...or the ones 
already in the area. 

To all of them, welcome to the 
Porsche team...and welcome to 
their new customers across the 
nation who'll find out for the first 
time what real driving is! 


PORSCHE 


OF AMERICA CORP. 


527 Madison Ave., N. Y. 22, N. Y. 





DISTRIBUTED IN THE U.S. BY: 
Hoffman Porsche Car Corporation 

443 Park Avenue, New York 22, N.Y. 
Brumos Porsche Corp. eS 

0 West Fifth Street, Jacksonville 6, Fla. 
Inter-Continental Motors Corp. : aaa 
2625 Broadway, San Antonio, Texas 





Porsche Distributors, Ine. 

19 Vine Street, Hotlywood, Calif. 
Reynold C, Johnson Company 
1600 Van Ness Avenue, San Francisco, Calif. 
DISTRIBUTED IN CANADA BY 
Volkswagen —Canada Ltd 
Golden Mile, Toronto 18@, Ontario 
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PAINT SYRAYER—The Pressure Queen 
Deluxe portable paint sprayer, featuring 
four-cylinder construction, has been an- 
nounced by Campbell-Hausfeld Co., Har- 
rison, O. The unit delivers the smoothest 
flow of compressed air available at any 
price, according to the manufacturer, One 
of its four pistons is always completing a 
compression stroke, This is said to assure 
air without pulsation, necessary to spray 
fine professional finishes faster and eas- 
ier. The Pressure Queen is available with 
Y% and % horsepower capacitor motors 
or a 2 horsepower four-cycle gasoline 
engine. 





CARPETS—Farber Brothers, Inc., 821-41 
Linden, Memphis, Tenn., has announced a 
new line of carpets, individually custom 
tailored for 1954 through 1959 cars, It is 
available in seven colors and is made of 
the curl loop weave used in the majority 
of today's cars. Display charts giving spe- 
cifications and showing actual carpet sam- 
ples are available on request. 

fe ee 





BRAKE SHOES—Grey-Rock Division, 
Ray M , Inc., Manheim, Pa., 
has announced the addition of riveted, 
lined brake shoes to its brake shoe ex- 
change service. It is being offered for 
all cars equipped with riveted linings as 
original equipment, and will be available 
with standard and oversize thickness. 


ew hott 











NEW PRODUCTS 








oped by Albert W, Pendergast Safe- 
ty Equipment Co., 7005 Tulip St., 
Philadelphia 35, Pa. Sprayed on 
and wiped clean, the product leaves 
no film, it is said. 

* * 


MAGHETHC WHEEL ALIGMER 
ee ue 
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me te + 









ALIGNMENT EQUIPMENT—A Rollaway 
tool board with portable wheel alignment 
equipment has been announced by J. H. 
Bender Equipment Co., 5430 Tweedy Bivd., 
South Gate, Calif. The tool board is said 
to contain all the necessary equipment 
to get started in wheel alignment: Bender 
magnetic camber and caster gauge, mag- 
netic toe analyzer gauge, turnplates, 
steering wheel holder and adjustment 
tools. The board measures 58x60 inches 
and has an angle iron frame supporting 
a sheet of heavy masonite. The peg 
board is for adding tools without drilling 
holes. 





RODS—Crankshaft Co., 1422 S. Main 
St., Los Angeles 15, Calif., has announced 
chrome vanadium steel rods for 265 and 
283-inch Chevrolet engines. CSC rods 
are said to be 40 percent stronger than 
stock rods—are heat-treated and _ shot- 
d. Rods come with chrome moly 





Some of the more popul bers will 
continue to be offered bonded, as well as 
riveted in order to meet dealer prefer- 
ence. 





BATTERY WARMER—A electrical winter 
battery warmer, called Thermo-Start, de- 
signed to hold a car battery at about 60 
degrees fahrenheit in zero weather has 
been introduced by Visionator, Inc., 120 
N. Peoria St., Chicago, Ill. By holding the 
temperature of a car battery at about 
60 degrees fahrenheit, a car battery has 
more than double its starting power when 
the outside temperature is at zero, it is 
said. The unit operates on either AC or 
DC and can be installed by placing it 
under the battery in the battery box of 
any car. The unit's lead-in cord with plug 

»* attached is designed to fasten securely to 
~*the hold-down frame above the battery 
for easy access to current supply. 


Anti-Fogging Liquid 
A combination glass cleaner and 
anti-fogging liquid has been devel- 


p 


aircraft bolts, ground shanks and rolled 
threads, Nuts are hardened and all parts 
have passed magnetic 
said. 


inspection, it is 


* * * 





SPEED CONTROL—The Travel-Ez speed 
selector is designed to intain a pre- 
determined speed without the driver's 
foot pressing the accelerator. A touch of 
the brake, however, releases the selector 
and the driver again is in control, it is 
said, Speed selection is easily changed. 
Dealer or distributorship information can 
be obtained from Walter Girard, sales 
manager, Peters-Kuperus, Inc., 202 Metro- 











SOLDERING GUN KIiT—The Wen model 
100 soldering gun is offered in a special 
two-color book-fold storage case, which 
folds under for display, and prevents 
slipping and shifting of the contents in 
transit. Included are: No. 19-C-1 plastic 
cutting tip that cuts plastic tile, removes 
old putty, five-inch roll of resin core 
solder; extra long. steel-nosed long life 
general purpose soldering tip, it is said. 
Compact, lightweight, with builtin spot- 
light, this 100-watt gun is said to be 
capable of doing all soldering normally 
done with a 100-watt soldering iron. De- 
livers full 100 watts power working heat 
in only 2% seconds, and has a highly de- 
veloped low loss heat transformer, it is 
claimed. Wen Products, Inc., 5810 North- 


provide a high degree of adhesion 
between many surfaces through a 
non-crystalizing, permanent, flex- 
ible bond, has been announced by 
Schwartz Chemical Co., Inc., 50-01 
Second St., Long Island City 1, N. Y. 

+ oe * 








TOUCH-UP PAINTS—A line of aerosol 
touch-up paints to match 1957-'58-'59 
Ford, Chevrolet and Plymouth cars is of- 
fered by Plasti-Kote, Inc., 9801 Harvard 
Ave., Cleveland 5, O. Colors are available 
in over 300 shades to exactly duplicate 


west Hwy., Chicago 31, Ill. 
a oe... @ 





TIRE—A first-line automobile tire, the 
V-110, has been added to its conven- 
tional tire line by Vanderbilt Tire & Rub- 
ber Corp., 404 Fifth Ave., New York, N. Y. 
This tire is the fifth in Vanderbilt's con- 
ventional line. The tire is available in 
all 14 and 15-inch sizes. It is made in 
tubeless and tube type, whitewall and 
blackwall, Tyrex or nylon cord. It is 
guaranteed unconditionally against all 
road hazards for 30 months with the ny- 
lon and 24 months with. the Tyrex, it is 
said, 





CLAMPS—A one-piece clamp, designed 
to be used on tire remover hose lines to 
stop air leaks, has been announced by 
Circle Clamp Division, Cuyahoga Products 
Corp., Cleveland, O. These O-shaped 
clamps with side lugs have been used 
by Coats Co., Fort Dodge, Ia., for its tire 
changer primarily to cut operating costs 
and minimize maintenance, it is said. 
The clamp features a permanent grip, 
easy clean-up, ond Giminates corrosion. 


General Purpose Adhesive 





politan Bidg., Flint, Mich. 





called Rez-N-Glue, developed to 





tenance is said to be offered by a high- 
pressure gun, called the X-O Kleen Gun. 
It is operated by diesel or gas engine 
exhaust and 
piped water. The gun consists of a 14- 
foot or more length of flexible stainless 
steel tubing fitted with a specially de- 
signed cap. This cap adapts to any size 
exhaust 
down to a pickup truck, A rubber suction 
hose can be dropped in any five-gallon 
water can to draw up the clean solution, 
which can be any steam cleaning com- 
pound, diesel 
Pressure can be varied by opening or 
closing 
Sales 

Wash. 





sing 5, Mich., has announced the addi- 
tion of an economy model truck washer, 
model CW59Z, to its line of vehicle wash- 
ers. 
around a vehicle in. four minutes follow- 
A general purpose adhesive, | ing the same principle as the other Wohl- 
ert vehicle washers, it is said. 


the original color of the car, it is said. 
These paints are offered in 8 ounce cans 
with large overcaps which match the con- 
tents of the can. The caps are printed 
with stock number and color and the 
cans are also coded on the bottom for 
proper identification if cap is misplaced. 
They dry fast and can be used on any 
surface, it is claimed. 

. 


CLEANING GUN—A different new ap- 
proach to equipment cleaning and main- 


requires no electricity or 


stack, from the largest tractor 


oil or just plain water. 


Seaboard 
Bellingham, 


throttle. 
Inc., 


the engine 
of Washington, 


TRUCK WASHER—Wohlert Corp., Lan- 


This unit makes a complete cycle 





next towel. This slight delay discourages 





JACK PAD—Branick Mfg. Co., Fargo, 
N. D., has added a feature to its Branick 
Regular Bumper Service Jack. A rubber 
pad 5x8x1 inch thick has been added to 
the lift pads, which prevents bumpers 
from bending or kinking, it is said. Pads 
also prevent slippage when raising cars 
by the bumper or frame, it is claimed. 


The jack raises 3,000 pounds on 125 
pounds of air line pressure. 
eee See 





BATTERY FILLER—Latest addition to its 
line of automotive service products, the 
No. 81C ‘Feather-Weight" battery filler, 
has been announced by E. Edelmann & 
Co., 2332 Logan Blvd., Chicago 47, Ill. 
Its polyethylene body adds only 12 
ounces to the handling weight of a full 
gallon of water, it is said. Water level 
is always visible through the translucent 
material which withstands knocks and 
falls, resists acid, heat, freezing, oil, and 


gasoline, it is claimed. 
* * ®& 


STUDS AND NUTS—Dorman Products 
Inc., 5757 Mariemont Ave., Cincinnati 27, 
O., has announced a line of replacement 


studs and nuts for Budd, Kelsey-Hayes 
and other dual wheels. All studs and 


inner and outer nuts are manufactured 
of alloy steel to original specifications, 
all sizes plated to resist rust and corro- 
sion, Right and left hand threads main- 
tain safe tightening, it is said. Ball face 
nuts insure alignment of wheel and drum. 
* * * 


TOWEL DISPENSER—A delayed-feed 


dispenser of folded towels has been an- 


nounced by Nibroc Towel Division, Brown 


Co., Box 131-N, Boston 14, Mass. Called 
the Nibroc Rotary Cabinet, 
cabinet uses a simple three-fin rotor which 


the rotary 


must be lightly tapped to expose the 


wasteful towel habits, it is said. The 





cabinet handles all multifold towels. 
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Rips ‘Self-Interest Group . 


b 
*-e 





certain advantages which were 
meant to be denied all of us under 
the existing anti-trust laws. 

They are attempting to win by 
legislation what they cannot get by 
free and unrestricted competition. 
This report reveals that here again 
the interests of the consumer, the 
industry, the general economy and, 
indeed, the best interests and wel- 
fare of everyone except the pro- 
ponents of this legislation are 
either secondary or not to be con- 
sidered at all. 

* * * 

VEN the free enterprise system 

under which our economy has 
flourished is expendable if it is 
not consistent with the objectives 
of the proponents of this territory- 
security legislation. Included in this 
report is a letter from the United 
States Department of Justice stat- 
ing the opposition of that depart- 
ment to these four bills. The Justice 
Department takes the same posi- 
tion as your national association 
when it states “From the stand- 
point of the consumer, these bills 
would have the effect of legalizing 
a series of local monopolies 
throughout the country. Even large 
cities would be divided into sev- 
eral local monopolies. As we get 
into the less densely populated 
areas, however, there is frequently 
only one dealer for each make of 
car, In such areas, territorial secur- 
ity would become territorial mo- 
nopoly.” 

* 2 * 

Fareed report also reveals that 

certain legislators can be 
counted upon to support and pro- 
mote such special privilege type of 
legislation despite the overwhelm- 
ing evidence that it is not in the 
best interest of the consumer. 

They support it despite the fact 
that it is even opposed by many 
of the very franchised dealers this 
legislation is supposed to protect, 
several of whom testified at these 
hearings in opposition to these 
bills. 

This report identifies many of 
tthe same people who are responsi- 
ble for the enactment of a Fed- 
eral statute to restore to new 
automobiles the manufacturers 
suggested list price, which the 
franchised dealers themselves had 
willfully abandoned and which 
they themselves could have re- 
stored without such legislation. 
The Automobile Information Dis- 
closure Act, as we well know, was 
Only intended to disclose certain 
information which would benefit 
the sponsoring dealers. It is signifi- 
cant that the act does not require 
the disclosure of information rela- 
tive to the date that the new auto- 
mobile was manufacturerd. This 
was no oversight, the sponsors of 
this legislation never intended that 
the buyer of a so-called new auto- 
mobile or a new truck should be 
informed that the vehicle may not 
be so new after all, having pos- 
sibly been manufactured six, eight, 
or even 10 months ago, and gather- 
ing rust and dust in some barn or 
warehouse for that length of time. 
A full disclosure was never in- 
tended since this act, like many 
others, was not written primarily 
for the benefit of the consumer. 

+ * * 

NCIDENTALLY, recent evidence 

has been submitted by your na- 
tional association to the United 
States Department of Justice indi- 
cating that Section 3C of the Auto- 
mobile information Disclosure Act 
is being used or misused to inhibit, 
discourage or otherwise prevent a 
new-car dealer from selling new 
automobiles to non-franchised 
dealers, either directly or through 
the automobile auctions for the 
purposes of resale. Any such devi- 
ous circumvention of the anti-trust 
laws, or other statutes prohibiting 
restraint of trade, must be and will 
be exposed by your national associ- 
ation at every possible opportunity. 

As yOu may remember, this same 
industry group and its legislative 
Sponsors, plus or minus a few faces, 
tried unsuccessfully a few years 

FP ago to promote passage of so-called 

anti- bootlegging legislation. The 

purpose of this legislation was to 








Schwartz Spells Out 
Stand on Territories 


(Continued from Page 2) 


prevent by law the free marketing 
of new automobiles through the 
free and open markets of America. 

This group tried to eliminate 
non-franchised competition ‘from 
the distribution of new automo- 
biles, and referred to this free 
marketing practice, which many 
consumers still prefer, as boot- 
legging. 

This inaccurate and misleading 
label was deliberately applied to a 
perfectly legal, open market trans- 
action for obvious reasons, The 
term bootlegging implies illegality 
or at best a shady questionable 
deal between buyer and seller, when 
in fact the very opposite is true 
in this case. 

I personally do not display, ad- 
vertise or sell new automobiles, 
but I respect the rights of all 
others who do. Your national as- 
sociation will continue to defend 
the right of the consumer to freely 
purchase his favorite product 
from his favorite supplier without 
industry imposed restrictions or 
political interference. 

* ‘* 


* 

. ie independent automobile 

dealer is truly a product of free 
enterprise and thrives best in a 
climate of vigorous and healthy 
competition. This is the same 
favorable climate in which the con- 
sumer enjoys maximum service, 
quality, and price protection. As 
independent automobile dealers, we 
are consumers in many fields, but 
vendors in only a few. We, there- 
fore serve ourselves best when we 
serve the consumer first. 

In a period when this country 
is already too full of self-interest 
or pressure groups with a calloused 
disregard for the rights and inter- 
ests of the general public, let us as 
state and national trade associa- 
tions continue to orient our legis- 
lative objectives to the best inter- 
est of the consumer, the free enter- 
prise system and the welfare of 
the country in which we live. 

The greatest contribution that 
our state and national trade associ- 
ations can make is to take a states- 
man-like position on all legislation 
and be guided by what is best for 
us as Americans as well as auto- 
mobile dealers. We offer our serv- 
ices and facilities to all other 
industry, trade and consumer 
groups who wish to make a similar 
contribution. 

Our industry trade associations 
have too many worthy objectives 

in common to be spending so 
much time and effort on the 
few points on which we differ. 

I do not ask you to support just 
another selfish pressure group, el- 
bowing its way to the public trough, 
determined to give as little as 
possible, but to take as much as 
possible in the way of special privi- 
leges and exemptions. Instead, I 
urge you to participate personally, 
both individually and as members 
of our state and national trade 
associations, in the business of your 
government as well as the govern- 
ment of your business. 





Court Dismisses 
Title Charge 


Against Ex-Dealer 


CLEVELAND.—A Municipal 
Court judge has dismissed a charge 
of failing to give title against Rose- 
mary Helbig, president of the de- 
funct Super Auto Sales, Inc. 

Robert C. Trent, Cleveland, testi- 
fied he made a down payment of 
$856 on a 1953 Cadillac but was 
unable to obtain a $300 loan on the 
balance and receive title from Met- 
ropolitan Finance Co. 

He said the company told him it 
could not give him the loan and 
turn over title because Super Auto 
Sales had not paid for the car. 
Trent said he also was told Metro- 
politan financed purchase of _ the 
car by Super Auto Sales. 

In discharging the.case, the court 
held that Trent never dealt with 
Mrs. Helbig directly, that Trent 
never owned the car and therefore 
she could not be accused of selling 
the car to him. 
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Georgia Independents Elect 


Newly elected officers of the Georgia Independent Auto Dealers Assn. are, seated, 
from left, Jim Smith, Macon, first vice-president; R. G, Moseley, Atlanta, president; and 
second vice-president. 
treasurer; James J. Holmes, Columbus, board chairman and immediate past «president; 
and J, Mack Day, Columbus, corresponding secretary, and Cy Young, Columbus, presi- 


Paul Bennett, Augusta, 


dent emeritus. 
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Standing: Pete Bunch, Savannah, 





AMC Expects 8 Pet. Bite 
Despite Big 3 Rivals 


(Continued from Page 2) 


bler sales have continued to ex- 
pand each month this year, de- 
spite announcements that the Big 
Three would introduce compact 
cars this fall. 

Romney predicted that smaller 
ear sales would reach 2,250,000 in 
1960, of which 1,750,000 would be 
compact cars and another 500,000 
imported vehicles. “Rambler’s 
sales next year will exceed those 
of any other compact car,” he 
declared. 

By 1965, he predicted, 60 percent 
of total new-car sales will be 
smaller cars. “Of this 60 percent,” 





New Jersey Assn. 
To Hear Marker 


ATLANTIC CIT Y.—Carl E. 
Marker, former president of the 
National Independent Auto Dealers 
Assn., will address the New Jersey 
Auto Dealers Assn. Sept, 21 during 
its annual meeting at Chalfonte 
Haddon Hall here. 

Marker, who headed the Fort 
Wayne (Ind.) Auto Auction for 17 
years, will speak on the subject, 
“Who Needs Auctions?” He will 
explain how wholesale auctions 
serve as a profitable outlet for buy- 
ing and selling used cars and will 
trace the development of auctions 
from their beginnings some 30 
years ago. 

Marker, who now resides in Fort 
Lauderdale, Fla., was for three 
terms president of the National 
Auto Auction Assn., and served on 
the President’s Highway Safety 
Conference during the Truman Ad- 
ministration. 





Quality Dealer Speaks— 


Frank G. Elliott (Dodge-Plymouth), :Bed- 
ford, O., spoke about the problems of 
auto dealers after receiving a Chrysler 
Corp. Quality Dealer Award from J. -F. 
Walters, Dodge Detroit regional manager. 
He said dealers are forced to speak out 


-when every mistake one of them ‘makes 


“takes on the proportions an another Tea- 
pot Dome in.-the national press." 





Romney said, “American Motors 
will produce and sell more than 
any other single company. I ex- 
pect our sales will be more than 
25 percent of total smaller car sales 
by 1965.” 


* * oo 
ent emphasized the wide 
range of AMC models available 
for 1960, compared with “the one or 
two models to be offered by the 
Big Three compacts.” 

In the 108-inch wheelbase series, 
AMC will have four-door sedans, 
hardtops and station wagons, in- 
cluding the new models with three 
full seats. In the Rambler Ameri- 
can series, a new four-door sedan 
as well as the two-door sedan and 
two-door wagon are offered. 

The Ambassador line will feature 
four-door sedans, hardtops and sta- 
tion wagons. 

Abernethy showed how AMC’s 
dealer body has risen from a low 
of 1,957 dealers at the start of 

1957. A year later the total had 
increased to 2,196 dealers; on 
Jan. 1, 1959, the figure was 2,741. 
As of Aug. 1 this year, the AMC 
dealer total is 2,936. 

“Two years ago, in our published 
list of 100 leading AMC dealers, 
the 100th dealer could qualify by 
selling about 100 cars a year,” 
Abernethy said. “Today, the lowest 
dealer on this list is selling better 
than 500 cars per year and the top 
dealer is travelling at the rate of 
3,300 cars per year.” 

AMC also showed newsmen a 
mobile school for mechanics, which 
will carry the factory’s training 
methods directly to Rambler deal- 
ers in the field. Five of these air- 
conditioned trailers, equipped as 
classrooms, are ready to begin 
training sessions in the field under 
the direction of C. M. Tillinghast, 
general parts and service manager 
of AMC. 


AMC Schedules 
Rambler Preview 


For Employes 


MILWAUKEE, — The expansion 
of the American Motors Corp. pay- 
roll in the last year has forced the 
firm to shift its annual employe 
meeting and 1960 Rambler preview 
to County Stadium. 

The stadium, home of the Mil- 
waukee Braves, was selected be- 
cause it can handle the 35,000 per- 
sons expected to attend the meet-| 
ing on Sept. 19. For the last several 
years the AMC meetings were held 
in the Milwaukee Arena. 

According to a company spokes- 
man, AMC presently employs 21,700 
persons in its combined Milwaukee 
and Kenosha plants. 

These meetings in previous years 
have highlighted talks by AMC 
president, George Romney, jt is 
expected that Romney will an- 
nounce the company’s production 
goals -for 1960 at the County Sta- 
dium meeting. 





08 Scrappage Put 
At 4,219,777 Cars 


Over 500,000 Trucks 
Junked, Polk Says 


DETROIT. — Statisticians for 
R. L. Polk & Co. estimate that auto 
scrappage in the U. S, last year 
amounted to 4,219,777 units, Polk 
said the figure was 94.6 percent of 
total new-car registrations in 1958. 

Truck scrappage, according to 
Polk, totalled 502,240 units, which 
was 69 percent of 1958 new-truck 
registrations. 

(Eprror’s Note: The Polk scrap- 
page figures are based on the com- 
pany’s estimate of cars and trucks 
in operation. Other sources, using 
vehicle totals supplied by the U. S. 
Bureau of Public Roads, estimate 
1958 scrappage at about 3.85 million 
cars and 575,000 trucks.) 

Polk said the 1958 proportion of 
cars scrapped to new-car registra- 
tions was the highest since 1938, 
when scrappage represented 146.3 
percent of new-car registrations. 
This, of course, excludes the World 
War II period when many cars 
went out of service temporarily. 

Passenger-car scrappage in 
1958 amounted to 7.34 percent of 
all cars in use, Polk said, For 
trucks, the figure was 6.17 per- 
cent. 

Total vehicle scrappage in the 
U. S. last year was 4,722,017 cars 
and trucks, according to Polk’s fig- 
ures, The company said the post- 
war high was reached in 1957 when 
4,939,461 vehicles were taken off the 
road. 

The Automobile Manufacturers 
Assn, calls 1956 the record year for 
scrappage with a total of 4,948,000 
cars, trucks and buses. AMA’s 1957 
estimate is 4,264,000 vehicles. 

Polk said that when it began 
compiling vehicle registration data 
in 1925, there were 15,350,038 cars 
on U.S. roads. Since then, 110,684,- 
606 new cars have been sold, and 
71,259,492 autos have been scrapped, 
leaving 54,775,152 on the road as of 
Jan. 1, 1959. 

There were 2,126,216 trucks in 
service in 1925, and 20,084,973 new 
ones have been sold since then, 
Polk said, Truck scrappage was 
put at 11,776,300, leaving 10,434,- 
889 on the highway. 

According to Polk’s figures, auto 
scrappage has averaged 2,095,867 
per ‘year since 1925, and truck 
scrappage has averaged 346,362. 


Chevrolet Claims 
New Turbine Gains 
In Heavy Truck 


DETROIT.—Important gains in 
adapting gas-turbine power to 
heavy-duty vehicles are achieved in 
a new experimental truck, accord- 
ing to Chevrolet and General Mo- 
tors Research Laboratories. 

Called Turbo-Titan II, the ve- 
hicle is the second of its type to 
result from the cooperative project. 
The first, Turbo-Titan I, was com- 
pleted two years ago and has un- 
dergone approximately 13,000 miles 
of road and«durability tests. 

The Turbo-Titan II is powered 
by a regenerative gas turbine of 
entirely new design, embodying sig- 
nificant advances in fuel economy, 
weight reduction and construction, 
Chevrolet said. 

Compared with the power plant 
in Turbo-Titan I, the new engine 
package is 350 pounds lighter, 25.2 
inches shorter, provides 12% per 
cent more power and uses 25 per- 
cent less fuel, the company said. 

The project combines a Chevrolet 
heavy-duty tandem-axle tractor 
chassis with-a 225-horsepower GT- 
305 Whirlfire gas turbine, an im- 
proved version of the engine used 
in Firebird III, passenger-type ex- 
perimental car. 

Chevrolet Chief Engineer Harry 
F. Barr described the joint effort 
as “a continuance of a cooperative 
research program to determine the 
potential of gas turbines in the 
heavy-duty commercial field.” He 
emphasized that the truck was an 
experimental unit, not a produc- 
tion prototype. 
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British Exports Boom— 


For the first six months of this year British car exports (not including commercial 
vehicles) rose to 282,000. Sales in the U. S. for the same period were 95,000, against 
57,000 for the first six months of 1958. This view of the body-trim conveyor at Vaux- 
hall Motors, Ltd., Luton, Bedfordshire, illustrates the automobile boom in Britain. The 
line is over 3,000 feet long and holds 167 car bodies. 





200,000 Prospects to See 
Shows for New Buick 


(Continued from Page 8) 


gines, designed for use with regu- 
lar-grade gasoline, at no extra cost 
to the purchaser. 

+ + 


OLLERT said Buick dealers are 

selling 3,200 Opels a month—“all 
Wwe can get from Germany.” He 
said the impact of the widened 
compact-car field should not alter 
the situation wherein Opel demand 
is outrunning the supply. 

Knudsen projected 1959 sales of 
18,000 to 20,000 Vauxhalls, a total 
which he expected to be the same 
next year. 

However, neither Buick nor Pon- 
tiac included its import in the 
preview shows of ’60 models. 

With both Buick and Pontiac 
enmeshed in the medium-priced 
field, reporters were curious as to 
where the class began and where 
it stopped. 

Knudsen called the question a 


First Auto Show 


Set for Nov. 11-15 
In Baton Rouge 


BATON ROUGE, La.—More than 
500 new-model autos will be on dis- 
play during the city’s first auto 
show Nov. 11-15, according to Stan- 
ley Day, president of the sponsor- 
ing group, the Esso chapter of the 
Holmes Safety Assn. 

He said the decision to stage the 
exhibit followed a poll among thou- 
sands of working people “who in- 
dicated they wanted to see a good 
automobile show.” 

The vehicles will be displayed in 
a tent pavilion covering about 30,- 
000 square feet of exhibit space, 
Day added. There also will be a 
stage and turntable on which par- 
ticipating dealers can display cars, 
he said. 





Safety will bé stressed at the ex- 
hibition, which is expected to be an 
annual affair, Day said. The spon- 
soring group is devoted to safety 
in the community, industry and on 
the highways, he said. 





“good one,” referring to the upward 
pressure from lower-priced makes 
and the fact that Pontiac’s new 
Ventura series is a jazzed-up Cata- 
lina aimed to compete with the 
Ford Galaxie, Plymouth Fury and 
Chevrolet Impala. 

“I mean by middle-priced field 
the name group, not the price 
group,” he explained. 

A * oe cs 
| ge oer General Sales Manager 
Frank V. Bridge acclaimed the 
make’s capture of 60 percent of its 
1959-model sales from owners of 
other makes. 

“That’s a phenomenal record for 
one model year,” he said. 

Knudsen forecast that Ventura 
models would help broaden Pon- 
tiac’s market from an estimated 
sale of 405,000 cars this year to 
425,000 units in 1960. 

As for under-the-hood accessibil- 
ity on the new models, Buick Chief 
Engineer Oliver K. Kelley reported 
negligible improvements in these 
words: 

“Some people say if you can see 
the engine after opening the hood, 
it’s not a modern car,” 

* * * 


Canadian Steel to Make 


Brake Drums for Buick 


WEST BABYLON, N. Y.— The 
bonded aluminum and cast iron 
brake drums in use on Buick auto- 
mobiles since 1958 will in the future 
be produced for all Canadian-built 
Buicks by Canadian Steel Improve- 
ment Ltd., Toronto. 


J. A. Wellings, Canadian Steel 
general manager, signed a licensing 
agreement with the Al-Fin division 
of Fairchild Engine and Airplane 
Corp., which developed and patent- 
ed the Al-Fin process of bonding 
used in the bi-metallic brake drums. 

Previously the heat exchanger- 
type drums were produced for Ca- 
nadian-built Buicks by the Fabri- 
cast division of General Motors at 
Bedford, Ind., under license from 
Al-Fin. 
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You too, can be a 
HAPPY PANHARD DEALER 


This can be you... 
day. Because Panhard dealers are moving Panhards 
as fast as the boat brings them from Pa 

salesmen will scramble to extoll the rare combina- 
tion of a genuine 4-door, six passenger sedan, which 
rewards its owner with 
air-cooled aluminum engine, aluminum brake drums 
qed i and which sells, equipped, for $1,697.00 


area, make your move now, while the door is still 


Mary’ 
trict of Columbia. 


COMPACT CAR DISTRIBUTORS, INC. 


105 Long Beach Road, Oceanside, L. |1., New York 


at the end of every business 


ris. Your 


m.p.g. economy, rugged 


is not yet a Panhard dealer in your trade 


available in New York, New Jersey, 
, Pennsylvania, Rhode Island, and Dis- 


Few Fear °59 Carryovers . 





(Continued from Page 1) 


with enough units to make a few 
dollars from last-minute custom- 
ers and factory bonuses. Dullards 
have cars running out of their 
ears, and it doesn’t seem to make 
much difference what make they 
handle.” 

Pontiac, Cadillac and Rambler 
are in short supply, with aggres- 
sive dealers shopping for extra 
cars, but Mercury, Buick, Lin- 
coln and the Chrysler lines are 
resting quietly as flooring charges 
hammer at the ledger. 

Most Los Angeles dealers say 
they are slicing profits to move 
cars. Those with models in moder- 
ate supply are holding good 
grosses, while shorts—such as 
Rambler wagons—are going out at 
better-than-average profit as last- 
minute buyers clamor for specific 
models. 

* * ok 

EARLY everyone expects to 

carry models into the new sea- 

son except dealers with a hot item 
already in short supply. 

Chrysler dealers probably will 
have the largest carryovers, al- 
though Ford and Chevrolet deal- 
ers have been so loaded with cars 
that observers find it hard to be- 
lieve that they will move them all 
at present sales rates. 

Buick, Mercury and Edsel deal- 

in the area stopped ordering 
cars long ago, and they may find 
themselves in good shape with 
just a little extra push. 

Advertising is on the calm side, 
and some Los Angeles dealers say 
it is in better taste than at any 
time since the war. The roughest 
pitches are being made on tele- 
vision, with monthly payments, 
consolidation plans and whopping 
trades used to bolster claims. 


When price is mentioned, it’s the 





Crane to Furnish 


Sales Reports 
To Ore. Dealers 


PORTLAND, Ore.—The Oregon 
Automobile Dealers Assn. has an- 
nounced it has arranged with 
Crane Direct Mail to provide every 
OADA member with a monthly 
recap of new car and truck sales 
in the state. 

“This report would be by county 
and by make on an accumulative 
basis,” according to Howard J. 
Steib, association general manager. 


The agreement with Crane, 
which is the only Oregon firm com- 
piling registration and mailing lists 
covering the auto retailing busi- 
ness, winds up a long hassle be- 
tween dealers and the State over 
vehicle registration. 

Steib said Crane informed him it 
intends to publish and mail the 
report not later than the 25th of 
each month, covering registrations 
for the previous month. 

“This is predicated on the ability 
of the Department of Motor Vehi- 
cles to report them to Crane in 
time to conform to this schedule,” 
Steib added. 

He said the agreement means the 
dealers will receive the same serv- 
ice provided by the motor vehicle 
department prior to July, without 
cost to the State. 

Steib added, however, that the 
Crane service “in no way changes 
the present policy of the Depart- 
ment of Motor Vehicles to withhold 
distribution of new vehicle regis- 
trations by name, address and city 
until a six-month period has ex- 
pired.” 


Murphy Gets Post 
In Chrysler Sales 


DETROIT.—Appointment of J. E. 
Murphy as central area director of 
the Chrysler Corp. sales staff was 
announced Friday by J. B. Wag- 
staff, vice-president and director of 
the corporate sales staff. Prior to 
his new position, Murphy had been 
eastern area Dodge sales manager 
since 1958. 

Murphy joined Chrysler Corp. as 
a Dodge district manager in 1947. 














He is 40. 





sticker figure with hints of huge 
discounts. 
+ * * 

CHRYSLER operation sent a 

direct-mail piece to 25,000 own- 
ers offering stocked units at $100 
over cost. To buy, customers need- 
ed a special ticket which came with 
the letter. The dealer said he sold 
only five cars during the two-day 
sale. 

Good used cars are in short sup- 
ply, and customers are getting good 
trades. 

A veteran auto man foresees 
trouble for other makes if Los 
Angeles Ford and Chevrolet deal- 
ers unleash a crash program to 
clear the decks. He notes that 
they have plenty of cars, and 
that a portion of their forced 
sales must come from other 
makes. 

In Detroit, most Ford dealers 
are not worried about getting rid 
of their ’59s, although profits are 
near subsistence levels in many 
cases. 

Many models—especially wagons 
—are in short supply, and one Ford 
dealer told of combing the area 
for a Country Sedan with a straight 
stick for which he had received a 
healthy deposit. Didn’t seem to be 
any around. 

* * * 

ETROIT Chevrolet dealers men- 

tion an abundance of Bel Airs, 
but not enough Biscaynes or Im- 


Plymouth Builds 
Record Number 
Of Station Wagons 


DETROIT. — An alltime record 
number of station wagons were 
produced during the 1959 model 
year by Plymouth, which is cele- 
brating the 10th anniversary of its 
introduction of the all-steel station 
wagon. 

Plymouth introduced the first 
conventional all-steel wagon in 
1949—calling it the Suburban—and 
set off a trend that this year saw 
more than 114,000 Plymouth station 
wagons produced. This amounts to 
nearly 28 percent of 1959 model 
year production. 

During the 1958 model year, 
Plymouth more than doubled the 
percentage of wagons produced by 
all other auto makers, According 
to Plymouth, it turned out 28.3 per- 
cent of total production in Suburb- 
ans while the rest of the automobile 
companies produced 12.7 percent of 
their production in wagons. 

Since the introduction of the all- 
steel wagon in 1949, Plymouth has 
produced 665,495 Suburbans, In that 
year only 21,199 wagons were pro- 
duced, for 4.3 percent of total pro- 
duction, 











Times and Cars Change— 


Plymouth this year marks the 10th 
anniversary of the introduction of the 
all-steel station wagon. When the couple 
above were married in 1949 they used 
one of 21,199 wagons built in that first 
year as their wedding car. Times and cars 
change and the picture showing the 
same couple 10 years later with their 
family pictures them in a 1959 Suburban 
—one of more than 114,000 produced 
during the 1959 model year to set a 
record for the number of Suburbans built 
by Plymouth. Suburbans accounted. for 
28 percent of all Plymouth cars built dur- 
ing the 1959 model year. 





Cleanup Moves at Orderly Pace 


palas. They expect to have cars 
left over, but are not too worried 
The General Motors 5 percent re- 
bate on carryovers will help them 
out. 

One dealer summed up the situa- 
tion this way: “Lots of cars, but 
lots of action, too.” 

Seattle dealers termed the clean- 
up “orderly” or “satisfactory.” 

There will be carryovers, but 
many retailers point out that 
these units often become prime 
merchandise after shoppers see 
the prices of the new models. 

A prolonged steel strike and pos- 
sibly retarded deliveries of new 
models also would add to the sale- 
ability of the ’59s. 

“The public likes the present cars 
and will like the new ones,” com- 
mented one happy dealer who sees 
no serious problem with carry- 
overs. 

* a * 

HERE has been a certain 

amount of wild trading in Seat- 
tle throughout the year, and it’s 
not much worse now. 

Some dealers are hurting. One 
reported that competition with 
“cousin” dealerships is a _ bigger 
headache than competition with 
other makes. Seattle dealers agree 
that sales are not profitable now, 
and they don’t expect them to im- 
prove as the cleanup moves along. 

In Nashville, some dealers are 
“trading close,” but others say 
their inventories are not heavy 
enough to warrant “giving them 
away.” The consensus is that 
there will not be too much carry- 
over. 

A Chevrolet dealer is staging a 
used-car promotion, and says some 
prospects decide on a new model 
after looking around. A Dodge- 
Plymouth outlet had 130 new cars 
on the lot last week, and expected 
to carry over about 25. 

A Studebaker dealer wasn’t at 
all concerned about his 30-car in- 
ventory. He said they were mostly 
popular, lower-priced models. 

oe x - 


ANY Rhode Island dealers re- 

port the slowest August in sev- 
eral years. They feel that the steel 
strike has hurt the market, and 
that other persons are delaying 
their purchases until they see the 
Big Three small cars. 

Profitwise, the picture is touch- 
and-go with dealers barely break- 
ing even. 

Robert W. Pierce, president, 
Rhode Island Automobile Dealers 
Assn., said wild advertising by some 
dealers is responsible for a not-too- 
healthy picture. 


Con Man Bilks 
Chicago Dealers 


In Liquor Scheme 


CHICAGO.—The Chicago Auto- 
mobile Trade Assn. has warned 
area dealers to be on their guard 
against a phony prospect who has 
bilked several auto retailers out of 
$120 to $210 on the pretense of get- 
ting them a bargain on liquor pur- 
chases. 

The CATA said the man uses the 
name William, Gerald or Merle 
Beam, is about 40 years old, white, 
6 feet 2 inches, weighs about 180 
pounds, has brown hair and eyes 
and a tanned or ruddy complexion. 

The association said this is how 
he works: 

Insisting on seeing the dealer 
personally or the sales manager, he 
represents himself as a driver for 
E & L Auto Transport Co, and 
wants to bargain for a new car on 
a cash basis. He is a convincing 
talker and is well versed in car 
prices, the CATA added. 

After the deal is made, he signs 
an order and agrees to bring in the 
cash the next day from his credit 
union and take delivery. As he is 
about to leave, he mentions that he 
can buy liquor by the case at @ 
big saving from a warehouse at 531 
W. Roosevelt Rd. 

He then rides with the interested 
dealer to the warehouse. When 
they arrive, he asks the dealer to 
give him the money and wait while 
he goes inside and settles with the 
“cashier” “before picking up the 
liquor. That’s the last the dealer 
sees of his money or Beam. 
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Full-Width Package Shelf— 


A package shelf which extends the width of the car is a feature of British Motor 
Corp.'s new Morris Mini-Minor and Austin Seven. BMC insists that these are not 
“midget” cars. The company explains that its designers ‘‘took four average-sized in- 
dividuals and literally built the body around them.” 

* 


Smaller Austin, Morris 
Are Introduced by BMC 


DETROIT.—Like its U. S. coun- 
terparts, British Motor Corp. has a 
new small car ready for the 1960 
selling season, 

Perhaps it would be more cor- 
rect to term the newcomer a 
“smaller” car, since the full-sized 
BMC models already are consid- 
erably smaller than anything 
coming off American assembly 
lines. 

The new unit will be marketed as 
the Austin Seven and the Morris 
Mini-Minor. Only the grille and 
nameplate are different. 

The car is not yet available in 
North America, but there are plans 
to import it into both the U, S. and 
Canada, Some sources say it will 
arrive in Canada before the end of 
this year, but will not reach the 
U. S. until after Jan. 1. 

It is expected to be priced at 
about $1,300 in the U. S. and Can- 
ada. The current BMC price lead- 
er is the Morris Minor standard 
two-door sedan which is tagged at 
$1,495 at East Coast ports of en- 
try. The lowest-priced Austin is 
$1,795. 

The new Austin-Morris model 
is a four-passenger two-door se- 


6.4 Million Buyers 
Indicated for 60s 
By Look Survey 


(Continued from Page 2) 
age number of dealers visited 
was 2.7. 

Prospects for 1960 cars were 
asked: “If you were buying a new 
car now, which one make do you 
think you would buy?” 

Chevrolet was the top choice, 
selected by 25.9 percent of the 
prospects. Ford was second with 

18.5 percent, Pontiac, 9.8; Oldsmo- 
bile, 6.4; Buick, 5.4, and Plym- 
outh, 4.4. 

Look said that compared with 
answers to the same question a 
year ago, Ford, Pontiac and Stude- 
baker Lark showed the greatest 
increases. 

But the magazine warned that 
answers are more indicative of the 
popularity of current models rather 
than future buying intentions, 

Among prospects who said 
their next car would be in the 
low-price field, Ford was called 
the best looking and best engi- 
neered car. Chevrolet was ranked 
as the best riding vehicle and the 
best value for the money. Ram- 
bler rated a strong first as the 
most economical. 

In a second grouping, Pontiac was 
called the best looking, best engi- 
neered and most economical. 

Buick’s ride was rated tops and 
Oldsmobile was voted the best 
value, 

In a third group, Oldsmobile was 
ranked the best looking, the most 
economical and the best value. 
Chrysler was called the best engi- 
neered and the best riding car, 

Cadillac was voted all the honors 
among prospects in the luxury-car 
class, 











* * * 


dan with a four-cylinder engine 





that displaces 51.8 cubic inches. 
The car is 120 inches long, 53 
inches high, 55 inches wide and 
weighs 1,100 pounds. | 

By comparison, the Morris Minor | 
—also a four-cylinder—is 148 inches 
long, 60 inches high and weighs 
1,642 pounds. | 

Despite the dimensions, BMC in- 
sists that the Austin Seven and the 
Morris Mini-Minor are not “mid- 
get” cars. The company said its de- 
sign team, led by Alec Issigonis, | 
“took four averaged-sized individ- | 
uals and literally built the body} 
around them.” 
The car has front-wheel drive. 
The four-cylinder overhead-valve 
engine is mounted in transverse 
position and the drive is transmit-' 
ted to the front wheels through two 
short shafts. 

It has independent suspension 
all around, seven-inch hydraulic | 
brakes with a total friction area 
of 67% square inches and a 12- 
volt electrical system. 

Top speed is 70 miles per hour, 
and BMC claims the car will de- 
liver 50 miles per gallon at 50 miles 
per hour. 


* * 
Innocenti to Produce 


Austin, Morris in Italy 


BIRMINGHAM, LUNGBRIDGE, | 
England.—Sir Leonard Lord, chair- 
man of British Motor Corp., Ltd., 
announced that Austin and Morris | 
cars soon will be produced in Italy 
by Innocenti of Milan, manufac- | 
turer of Lambretta motor scooters. | 

The first models to be produced | 
by Innocenti will be the Austin 
A40, Austin A55 and Morris Ox-| 
ford, all of British design with! 
Farina styling. Other BMC models 
may be added later. 


Chemstrand Cuts 
Nylon Yarn Price 


NEW YORK.—Chemstrand Corp. 
has announced price cuts of nine 
to 20 cents per pound in the prices 
of its Chemstrand nylon tire yarns. 

The reduction affects six types of 
yarn from 720 to 15120 denier. The 
cut does not apply to prices of 
Chemstrand nylon textile yarns, the 
company said. 

Similar price reductions have 
been made by duPont and Allied 
Chemical, Some observers viewed 
the move as a new bid for original- 
equipment tire business, 


Grissom Picked to Head | 
Detroit Plymouth Group 


DETROIT.—James E. Grissom, 
J. E, Grissom Plymouth, Inc., has 
been elected president of the Ex- 
clusive Plymouth Dealers Assn, of 
Greater Detroit. Other new officers 
are: 

Leslie J. Stanford, Stanford 
Plymouth, Inc., vice-president; Sam 
Margolis, Margolis Plymouth, Inc., 
secretary, and Pol E. Raynal, Ray- 
nal Plymouth Co., treasurer. 














Hine Pontiac Files 
New Suit on 


Reserves Question 


DALLAS. — John Hine, Dallas 
Pontiac dealer, has begun another 
suit on taxation of his finance re- 
serves before the reserves have 
been received. 

Hine won a suit against the U, S. 
in the district and circuit courts 
only to have the U. S, Supreme 
Court overrule the lower courts. 

In the new suit, Hine contends 
that the reserve account should not 
be taxable because it constitutes a 
reasonable and proper reserve for 
bad debts. 

He says that he is entitled to a 
bad-debt reserve of no less than 
the amount of the reserve account 
because he uses the accrual method 
of accounting and his loss experi- 





ence and that of finance sources 
average 5 percent, which is more 
than the amount of the reserve ac- 
count. 

It was explained that the new 
suit is a protective action to estab- 
lish the right to set up a reserve 
against losses on bad debts. 
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VALVOLINE OIL COMPANY 
Freedom, Pennsylvania 


Division of Ashland Oil & Refining Company 























These 
place to stop, look and deal—and can quickly pay for themselves in savings on 
car clean-up costs alone. 


Child, s to at 





tal Carports make any lot a distinctive and more inviting 


Now! Like Magic, You Can Turn “Just Another Lot” 
Into An Attractive 365-Day Outdoor Showroom 


. « » with Childers Carports, for as little as 2’2¢ per car per day! 


Drive down any street lined with 
car lots. Notice how much they all 
look alike . . . each with its rows of 
sunbaked cars, the long strings of 
lights, the flying pennants and brightly 
colored propellers whirling in the 
breeze . . . all for the purpose of 
winning the favorable attention of 
prospects. 

Is your lot any different? Does it 
really stand out? Do folks really know 
you’re there—and, just as important, 
does your lot look as if you'll still be 
there tomorrow? 


Today, all over America, alert car 
dealers are turning their car lots into 
attractive outdoor showrooms at amaz- 
ingly low cost with easy-to-install 
Childers Carports. For as little as 214 
cents per car per day, dealers are at- 
tracting more prospects, making more 
sales, and cutting down light bills and 


clean-up costs. And, they’re giving 
their places of business a new look of 
permanence and dignity that brings 
in better prospects who select the 
dealer as carefully as they select the 
car they buy. 


Childers Thinline is the revolutionary new 
carport that gives you America’s lowest 
cost protection for your outdoor display. 








Dealers everywhere who have put 
up Childers Carports are enthusiastic 
about the results. Here are some of 
the reasons they consider it one of the 
best investments they have ever made: 


1. Every day is a selling day. With 
your cars protec from rain, snow, 
sleet, and blistering hot sun, you can 
depend on 365 selling days a year, 
whatever the weather. 


2. Trade in the shade—or out of the 
rain—attracts more customers to stop, 
look, talk and deal. 


3. Big savings on labor cost. Cars 
protected from dust, rain and glaring 
sun don’t need as much cleaning and 
polishing. Savings on labor costs alone 
will pay for your Childers Carports. 


4. Higher prices for cars that are kept 
clean and attractive to buyers. 


5. Cuts light bills Y2 or more—be- 
cause light is more easily directed to 
the cars on display. 


6. More sales and faster turnover. 
Expert dealer accountants say it costs 
$3 to $4 a day to “board” a car—yet 
Childers Carports cost as little as 244 
cents per car per day! 


7. Architect-designed to harmonize 
with existing buildings and displays. 
8. Easy to install. Your own men can 


# do it with ordinary tools. 


9. Easy to move if you are on leased 
property ... or if you want to change 
the arrangement of your outdoor 
display. 


Childers Carports are made! in two 
styles. The Continental, with its archi- 
tecturally-styled fascia, is shown in 


the large photo above. The revolu- 
tionary new Thinline is designed for’ 
maximum beauty and long life at 
lowest possible cost. 

You can buy the Continental or the 
new Thinline direct from the factory 
—and Childers pays the freight. 

For complete details on both styles 
of Childers Carports, plus a list of 200 
dealers who have installed them (you 
can call any two dealers on the list 
at Childers’ expense) and pictures of 
actual installations, just fill out and 
mail coupon below. 


WE PAY FREIGHT TO 
ANY DEALER IN U. S. 


c= MAIL THIS COUPON TODAY“ 


Childers Manufacturing Co., Dept. AN-1 
3620 West 11th Street 
Houston 8, Texas 


Please rush me complete details on 
both Childers Continental and the new 
Thinline Carports, along with a list of 
200 dealers who have installed them and 
pictures of actual dealer installations. 




















Cc r 7 
Name 
| & Title 
| 
| Address 
! 
City State 
| ( Check here if you would like to pay 
| for your carports while they earn profits 
for you. We finance up to 36 months. 
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STRONG, NEAT 
ASSEMBLIES 
- without threading, 
notching 
or drilling for 
cotter pins 

















Type W 
PUSHNUTS 


One-piece, heavy 
gauge spring steel 
with powerful grip. 
Cover rod ends with 
smooth rugged cap. 
Always align per- 

fectly. Various Bm oy and finishes in 

sizes for 3 / /16",1/4", 5/16", 3/8", 7/16" 
+ and 1/2” dia. unthreaded rod. 


All PUSHNUTS apply manually or with high speed air hammers 





Flat 
Type H 
PUSHNUTS 


Easily, quickly pushed on unthreaded 
studs to assure tight, vibration-proof 
assembly of ornaments, medallions, name- 
plates. Sizes for 1/16" 5/64", 3/32”, 
1/8” and 3/16” diameter. 








Write for free samples and data, stating type, size and application. 


THE PALNUT COMPANY, 47 Glen Road, Mountainside, N. J. 
Detroit office and warehouse: 730 West Eight Mile Road, Detroit 20, Mich. 


LOCK NUTS 





AUTOMOTIVE WASHINGTON 








Strictly Auto Legislation 
| Is Out of Way Until “60 





By William Ullman 


Washington 


ELIEVING that Congress is about to adjourn its present | f 


Bureau Chief 


| session, and finding it quite difficult to nail down any 


|key agency officials these hot, wet, humid and generally! 





'miserable summer days in® 


‘Washington, this columnist | 


|has decided to adjourn also—and 
| give everybody a break. 


While Senate 


still contends the 
Senate will ad- 


it finishes its 
business, it is be- 


meetings and 





William Ullman GOP Leader! 
| Everett Dirkson, Illinois Republi-| 


can, believes the end will come! 


| Sept. 5. 


| Labor legislation, civil rights — 
housing are the hurdles that—at| Now to enjoy a modest vacation. 


the moment this is written—stand 





Majority Leader} 
Lyndon Johnson, | 
Texas Democrat, 


journ only when| 
lieved that late! 


Saturday sessions | 
will do the trick. | 


in the way of quick adjournment. | 


House last week and sent to the 
Senate. 

Car dealers, of course, have a 
definite interest in the labor bill, 
as well as some other types of legis- 
lation, but the strictly automotive 
measures, such as territory secur- 
ity, are out of the way until next 
year. 

Meanwhile, except for its special 
efforts in behalf of the Griffin- 
Landrum labor-reform bill, the 
NADA headquarters staff is con- 
centrating intensely on the 1960 
convention to be held in Washing- 
ton Jan. 30-Feb. 3. 

This year has been a strenuous 
one for this reporter. There have 
been a lot of automotive activities 
; on Capitol Hill and around town, 
as the pages of AvTomoTive News 
will testify. I enjoyed the work. 


* * * 


No strictly automotive legisla- |U. S. Stockpile Report 


| tion is expected to bob up during 
| the remainder of this session, | 
| with the possible exception of 
the Roberts bill relating to safety 
| standards for Government pas- 
| senger-carrying motor vehicles. 


| pile list. 
|number are not produced at all in 
| this country, or only in insignifi- 


HERE are now 75 materials on| 
the official Government stock-| 
About a third of that} 


| cant quantities. Only three—molyb- | 
|denum, magnesium and vanadium | 


This measure was passed by the | —are available in such quantities | 











strong, firm aieien of parts, seated or | 
unseated. Available for 5/16” and 3/8” 
dia. rod; other sizes in development. 





Pleasing, decorative appearance and 
strong spring grip for fastening or covering | 
ends of rods, studs or rivets. Sizes from 


120” to 312” dia. 


Use plain, unthreaded rods, shafts, 
studs, rivets or pins 
and simply push on these low-cost 












| 


| 
Type U | 
PUSHNUT 
Retainers 
New low-cost, space- 
saving, spring steel 


retainers push on 
plain rod, providing 





| 
| 





Acorn Type PUSHNUTS 





PALNUT 





FASTENERS ° 
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| for the OCDM, while Administrator 


| piling of strategic materials began 
| because the U. S. is deficient in 


| sic not only to military require- 
|;ments, but to sustaining the entire 


| maximum objectives have been met 
| by strategic stockpile inventories 


| Road Probe Ordered 


| Federal highway program has been 
|; ordered by Chairman Wilbur D. 
| Mills of the House Ways and Means 
| Committee. 


as to make the U. S. wholly self-| 
sufficient under peacetime condi- | 
| tions. | 
This was a part of the informa- | 
tion brought out at a recent meet- | 
ing of the Joint Committee on 

Defense Production, called to get | 
a first-hand report from the di- | 
rector of the Office of Civil and | 
Defense Mobilization on the sta- | 
tus of overall mobilization pro- 
grains. 
At the same time, the committee 


|ealled the director of Business and | 


Defense Services Administration to} 


| learn from him the mobilization 
| activities of BDSA. 


Director Leo A. Hoegh spoke 


H. B. McCoy testified for the BDSA. 
Hoegh explained that the stock- 


| many natural resources which it 
| would need for meeting emergency 


| requirements. 
* * * 


Purposes Explained 


THE stockpile, Hoegh told the 
committee, has been accumu- 
lated as an industrial materials 
inventory, rather than as an end- 
product stockpile. Thus, he said, 
it contains minerals, metals, indus- 
trial oils, fibers, and such other 
agricultural materials as crude 
natural rubber and gum opium. 

All, he pointed out, are basic 
to the manufacturing, but not 
directly usable by the ultimate 
consumer. 

It should be emphasized, he said, 
that the strategic stockpile deals 
with meeting industrial needs, ba- 


essential economy. 
For the 75 materials now on the 
list, 65 basic objectives and 52 


alone, Hoegh stated. 
* * + 


N INVESTIGATION of the 
+% whole financial structure of the 


Mills’ action came as the com- 
mittee reported out a temporary 
one-cent per gallon increase in 
the Federal motor-fuel tax. 
Mills said the move “is neces- 
sary and advisable in view of the 
large sums of revenue involved, the 
magnitude of the program, and in- 
formation drawn to the attention 
of the committee in connection 
with the financing problem.” 





| Clinton Dealers Elect 


‘New Officers for 1959 


CLINTON, N. C.—Howard oe 
| rell of Harrell Motors (Pontiac), 
| the new president of the Somaven 
|County Automobile Dealers Assn. 

Also elected were W. E. William- 
son of Williamson Motors (Chrys- 
ler-Plymouth), Clinton, vice-presi- 
dent, and Thomas Vann of 
Womble-Vann Motors (Ford), Clin- 
ton, secretary- -treasurer. 





STOP TRAFFIC 
with 
PENNANTS 


There is nothing else you can buy for 
any price that will attract as much atten- 
tion as beautiful, colorful, pennants and 
yet you can buy them for as little as 3c 
per foot. Write for our catalog. 


MYRLO CO. 


Dept. N, 1231 Main Ave. 
Cleveland 13, Ohie 

















New York's Largest 
WHOLESALER of ALL 


FOREIGN CARS 


100 VOLKSWAGENS — 


All Models and Colors 
ON HAND AT ALL TIMES 


30 
Mercedes-Benz 
25 Jaguars 


ALWAYS AVAILABLE 











PLUS EVERY OTHER MAKE OF 
FOREIGN CAR AVAILABLE 





We Sell 1 or 100 


Contact MIKE BORAS 


SEBRING 
MOTORS. INC. 


1632 BEDFORD AVE., BROOKLYN, N. Y. 
Phone: PR 8-9500 — Wire: SEBRINGCAR 




















MOTOR oF 


MASTER 


DEFIANCE: OHIO 














HOW CAN 
SALES 
BE 
INCREASED | 
IN THE 
OFF-SEASON? ( 


The answer to this and countless other 
questions is in ‘‘The Automobile Dealer” 
by Martin H. Bury. This valuable book 
has been acclaimed the “bible” of its 
field. if, after 10 days, you are not 
convinced that this book merits being 
a worthwhile, permanent reference, re- 
turn if and your money will be re- 


AUTOMOBILE 


DEALER 








funded. Send for your copy now. 


PHILPENN PUBLISHING COMPANY 2 
50 N. Broad St., Philadelphia 2i, Pa. | 





Send copy (copies) of the new book, 





(J Check enclosed for books at $5.20 ea. l 
C Send books C.0.D., plus postage | 


| 
a 
| 
| “The Automobile Dealer" | 
| 
| 
| 


Name 


| 
Street | 
| 
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Pension Fund Called Tax-Saver 











recommended that his share not be 
paid until he reaches 60. 

In the case of workers who leave 
before five years service, they get 
none of the fund, Amounts paid 
into the fund for them go to re- 
duce the dealership’s payment to 
the fund in the next year. 

+ 


509% After 10 Years 


= THE case of the employe who 
quits after 10 years’ service, the 
employe is vested with 50 percent 
of his pension credits. This amount 
remains in the fund until the em- 
ploye reaches 60 or whatever age is 
set as the payout date, The other 
50 percent goes to reduce the next 
year’s pension payment. 

The Haegen organization is paid 
on a fee basis, The fee is a part of 
the amount the pension program 
saves for the dealer with higher 
fees for the plans which produce 
greater savings. 

The one disadvantage that 
Haegen sees in the program is 





Steering Wheel Called 
Major Vision Handicap 


Forty-nine percent of women 
drivers and 33 percent of male 
drivers either have the steering 
wheel in the line of their vision 
or they must look under it in 
order to see through the wind- 
shield, according to a survey in 
New England made by the Auto- 
mobile Legal Assn. 

George L. Dunn, ALA Safety 
Department, said the poor-vision 
factor, though not having receiv- 
ed much attention in the past, 
could be one of the major factors 
contributing to accidents, 





that benefits must be granted to 
classes of employes; no one may 
be eliminated on an individual 

basis. The dealer could offer a 
plan for all salaried employes, all 
employes with five years service 
or some other general class, 

While many plans are set up call- 
ing for the dealership to bear the 
full cost, employe contributions can 
be worked in. This added income 
enables the pension fund to grow 
faster. 

Chief competition for pension 
plans come from insurance pro- 
grams and profit-sharing plans. 
Haegen contends that pensions are 
the best of the three, particularly 
because of the fact that fixed as- 
sets, rather than money, can be 
used to launch the plan. 

- * ok 

AEGEN lists a number of other 

advantages of the pension pro- 
gram, They include: 

The administration of the pen- 
sion program is carried on in a 
most flexible manner, so that it can 
be used to meet many emergencies. 
The fund, for instance, can loan 
money to the dealer. 

The fund can buy assets and 
then lease them to the dealer- 
ship. The fund can use $200,000 
of its income to buy a $200,000 
building. The dealership would 
have to earn $416,666.67 to have 
$200,000 available after taxes to 
buy the building, 

The Haegen organization 
launches the program in the com- 
pany after preparing it and then 
| services it, attending to any prob- 
lems that arise. 

Haegen has representatives in 
| Several areas, with the group’s 
headquarters in the First National 
Bank Building, Sullivan, Ill. 








‘Renault Picks Kudner Agency 


For Its Radio-TV Ads 


(Continued from Page 2) 


Inc., creator of our print adver- 
tising program, which has won 
widespread praise in the adver- 
tising trade, will continue to handle 
magazine advertising.” 


Both national magazine and tele-| 


vision advertising will be expanded 
in the October-December period, 
while national radio will be used 


for the first time. TV expenditures | 


in this single quarter will be great- 
er than for the entire first nine 
months of the year, Kent said. 

The new ad program, for which 
commitments already have been 
made, will bring Renault’s total ad 


million, he said. 


Ten national magazines will 
carry the Renault print ad pro- 


are the Saturday Evening Post and 





4 llinois Banker Gets Plans Rolling .. . 
Car, Truck Output Estimates Illino gS 
* 
By Automotive News 
PASSENGER CARS 
(U. S. PRODUCTION ONLY) (Continued from Page 8) 
Eneed Same Enecd Output, To . ed as expenses of operation. If the 
Aug. 29, Week Aug. 22, August, Aug. 30, Aug. 29,/ $85,000 were to go through the 
‘in 1959 1958** 1959* To Date 1958** 1958 | books and remain as net profit, it 
AMERICAN MOTO would be subject to the 52 percent 
TOE .. crcteerremiecreneien eentpeane OF an 8,217 113,334 267,758| Federal income tax | Boome, 
, 512,630 | 2nd local income tax, The era 
CHRYSLER CORP. ...... 500 1,754 6 1,270 390,674 y Setnine tite eens sabes Ge GOLA 
CORP TEOR  ccesccccccescscccveseses cvsceeseve em 35,745 50,277 000 to $40,800, 
SUE. secievéurecetevervemieiey  eeoneeees ne ee 23,056 33,969 * * 
TIE sascepliccwsensscmnicores.  soomnvers St ewes semen 67,320 108,956 7 $30,000 rent on + = 
ipo 6 217 «8,380 =: 12,136 center represents a 10 percen 
IID ticcalincienspeniiepihies 200 117 ee eee tise] return on the $900,000 the pension 
BRITE oscsasccrecscsccevsese ae) . ‘seivekes. ” cheated J q fund has invested in the building. 
FORD MOTOR. .............. 11,329 6,767 28,603 119,918 758,745 1,227,727| The full amount goes to the pen- 
MI: sicseivsvicoorstnbuitinties ee 436 1,552 8,503 26,822|;sion fund, not the $14,400 that 
. 102 1,075,404 | Would be left if the amount were 
BET iviisotsionnsssonedeceevs 9,120 5,151 24,738 105,672 648 ’ subject to the Federal income tax. 
eo, 1,413 1,340 4,629 34,075 51,789 | 
241 1,002 17,185 18,749 | The annual payments of $30,000 
TIIIOTI  ccscvascsnscccssescsersess  eveveseaee 312 A ’ to the pension fund are to be in-| 
Mercury 0.0.0... 2,000 1,304 3,188 11,692 84,955 106,752 | vested in other assets. Fixed assets | 
GENERAL MOTORS .. 2,800 5,199 2,407 98,899 1,455,138 1,961,942 | such as tools, conditional sales con-) 
Buick pes 2,650 140,251 161,076 | tracts and the assets of other busi- 
ee r 2713 89,510 106,281 | 2eSSes_ are likely investments for 
NE” Siviicasiutcclediicicn "Garcseeut” «= Sauesccn “Sliema i 5 | the pension fund’s money, | 
SUNOS vivcccnscccesscrecsese 2,407 72,320 885,556 1,119,996 | The dealer who does not own | 
en 11,072 203,146 275,216 his building can use his other 
PN. Jit ccieccadiniites wleiiehit  -eonelds. Sannin 10,144 136,675 7 fixed assets -—_ conditional se | 
S-P CORP contracts to fund past service 
Studebaker -..cc:::.....- ot) 725 3,957 21,572 102,008 | —, ar -_ _— — — 
* 9 | ing makes it possible to start the 
Total Cars, U. S.**...... 17,805 16,771 31,741 232,261 2,741,208 pact ce gemion pre without reduc- | 
*Revised. | ing working capital. 
**Totals for 1958 include Packard production In b a all of the 
***Thunderbird included in Ford division figu | ousany 4 tee ~~ + coh oun 
| be put off until the following year| 
COMMERCIAL CARS or years, The payments become a) 
|liability of the dealership and so} 
(0. 8 PRODUCTION ONLY) =| may be ducted, from Income tn 
“ : . etermining e x liability. e 
_? Week Pa 9 po aun Aus. 29, ; money is put in the fund when it 
1959 «=—«1958** 1959* To Date 1958** 1959 becomes available to the dealer- 
CHEVROLET ................. 1,000 67 12 1,939 183,386 wero ae is i r 
DIAMOND T. ........0..00000 100 114 91 347 3,527 4,140 | | e program is designed for the) 
incorporated dealership. It will not) 
ETI: -shissadisucseunwemstienenss 80 50 62 302 1,740 2,092 work for partnerships or unincor-| 
ee 1,400 263 1,547 4,288 38,664 52,751) porated individuals, However, the| 
FORD 4,858 2,651 6,172 24,016 148,469 233,702| tax savings may be such that indi- 
GMC 510 918 440 4,432 40,752 61,536 viduals and partnerships would find 
scioernermesowmnrreenn tt peatiaate te iasemmennte in ebthee 
INTERNATIONAL. ...... 2,905 1,491 2,803 6,379 61,004 97,840), be eligible for the pension pro- 
NE aii ccteinbicnnemenne 390 311 398 1,544 10,068 11,879)cram. 
STUDEBAKER ............... 304 100 159 782 3,730 9,062 i 
ec 425 260 442 (1,718 #4910971 13,273) Savings Reckoned | 
WILLYS 2,627 2,459 4,884 53,555 77,018 i THE case of the dealership 
 MISCELLANEOUS** . 85 58 85 345 3,205 «=. 2,843 | * which Ay tA —_ pong pro- | 
gram wi e truck center, here 
Total Trucks, U. S. .. 14,482 8,910 14,670 50,976 559,071 818,555|is how the Haegen organization 
projected the savings available 
Total Cars, Trucks, through the plan: 
A Res 32,287 25,681 46,411 283,237 3,300,279 4,890,620 Placing the truck center in the 
pension trust represented no loss! 
Total Cars, Trucks, to the dealer since he and his clos- 
SPR See 1,320 2,740 3,011 5,007 253,893 281,695 | est advisers serve as trustees of the 
pension fund. 
Grand Total, 
=a ena Goan G07 28,421 49,422 288,244 3,554,172 5,172,315 sets of the pension fund % will con- 
U. S. and Canada .. 33; ’ ’ , , | sist of the original funding plus 
10 annual payments. This repre- 
*Revised. 

**Miscellaneous includes Corbitt, Marmon-Herrington, Federal, FWD, etc. sents an actual cost of just under 
***autocar, Freightliner, Reo and Sterling are included in White totals; Brockway in og + -. oo —- 
Mack totals. o e tun ve raised e 
N.B. All U. S. totals include cars and trucks for military orders. total over $900,000 by the end of 

10 years. The dealer’s share of 

the $900,000 will be $381,000, 

Pl tL St t 60 . The Haegen organization figures 

ore rtants Start on Ss that, if the funding payment and 

ns 10 annual payments were invested 

e at 8 percent, they would produce 
Corvair, Lark Pace Rises s272.212, if they were not, placed. In 
9 the pension fund. This is due to the | 


h 





by International, from 2,803 to 





(Continued from Pago 1) 


cago, and on Friday (Aug. 29) in| mond T, 91 to 100, and Divco, 62 | more than $100,000 ahead, In addi- 


plants at Atlanta, Dallas, Louisville, 
Norfolk, Va., and St. Paul (Twin| 
Cities). 

Ford still is building trucks in 
Kansas City, Louisville, Mahwah, 
Lorain, O., and San Jose, Calif. 
Truck output was completed in 
Atlanta, Dallas and Norfolk, 

A Ford Motor spokesman said 
production of ’60 models is expect- 
ed to start “before the middle of 
September.” 

Last week’s passenger-car output, 
almost 50 percent under the pre- 
vious week’s 31,741, brought the 
month’s total to 232,261 units and 
the calendar-year figure to 4,072,- 
065. 

cK + ae 
ARKED by a sharp cut in Ford 
production, truck output for 
week ended Aug. 29 dropped to 
14,482, compared with 14,670 a week 
earlier. 

Ford assemblies were down from 
6,172 units to 4,858. Chevrolet, which 
turned out only 12 trucks a week 
earlier, boosted its output last week 
to an estimated 1,000 units. 

Other increases were scheduled 





2,905; GMC, 440 to 510; Stude- 
baker-Packard, 159 to 304; Dia- 


to 80. 
The week’s production brought} 
the total for the month to 50,976 
trucks and the figure for the cal- 
endar year to 818,555. 
* ok 


«© 
CROSS the border, Ford Motor 
Co. of Canada also completed 
its 59 auto and truck output. The 
firm turned out an estimated 800 
cars and 300 trucks. 

The Ford windup cut the Domin- 
ion’s total car-and-truck output for 
the week to 1,320 units, compared 
with 3,011 the week earlier. Inter- 
national, the only other maker in 
production last week, built 220 
trucks. 

All other Canadian makers are 
still down for changeovers. GM is 
expected to begin volume produc- 
tion of ’60 models tomorrow (Sept. 
1). Chrysler Corp. said its starting 
date still is indefinite. 


Col. Minor 


FRENCH LICK, Ind. — At the 
first field staff meeting of the new 
Plymouth-DeSoto-Valiant division 
here last week, Jack Minor, di- 
rector of marketing, was commis- 
sioned a colonel in nearby Ken- 
tucky. 








Federal and state tax bite. | 

The dealer himself will come out | 

tion, a son and son-in-law who are 

active in the dealership will have 

pension credits worth more than 

$130,000 and pensions will be pro- 
vided for 19 employes. 
oe a ~ 


vue tax collector finally begins 

to get a part of the pension 
fund when someone retires. His 
pension checks are income, subject 
to tax. Since income after retire- 
ment is generally lower, the tax 
payments are generally lower than 





they would have been during the) j 


working years. | 

An individual’s pension credit can| 
be taken in a lump sum at retire-! 
ment. This payment is subject to 
the capital gains tax of 25 percent, 
according to the Haegen organiza- 
tion. 

It is generally recommended 
that pensions be vested after five 
years of service. This means that 
the employe owns an interest in 
the pension fund only after five 
years. 

Haegen recommends that the em- 
ploye be vested with 25 percent 
ownership of his credits after five 
years and five percent more each 
year for the next 15 years. If an 
employe leaves the company, it is 





Dodge Appoints 
Six Sales Aides 


DETROIT.—H. J. Johnson has 
been named Dodge Eastern area 
sales manager, with headquarters 
in New York. Dodge also announc- 
ed the appoint- 
ment of five 
other sales execu- 
tives. 

Johnson, who 
has been South- 
ern area sales) 
manager since 
1958, has held a 
variety of execu- 


| Better Homes & Gardens. Continu- 
ling schedules will be carried in 
Time, Life, Sports Illustrated, 
Newsweek, Holiday, Playboy, La- 
dies Home Journal and Esquire. 

On TV, Kent said Renault will 
be involved in both specials and a 
regular weekly program this fall 
including the following: 

The special 1%4-hour Ed Sullivan 
broadcast from Moscow, on Sept. 
28, over CBS. 

A new half-hour western, “The 
|Plainsman,” starring Michael An- 
| sara. This is a Four-Star-Film pro- 





| outlay for 1959 to approximately $5! =" which starts Oct. 1 over 
NB 


The 90-minute color spectacular, 
“The Moon and Sixpence,” starring 





|gram in the last quarter. Publica-| sir Laurence Olivier on Oct. 30 
tions that are new on the schedule; over NBC. The other sponsor is 


| RCA, 

On radio, Renault will sponsor 
“NBC News on the Hour,” a five- 
minute network news program car- 
ried over 185 NBC stations every 
hour, Mondays through Fridays. 
Renault will have 43 commercials a 


| week on these newscasts, Kent 


added. 





Ex-E mploye Sues 
Dealer, Charges 


False Accusation 


TUCSON, Ariz.—A $150,000 dam- 
age suit has been filed against a 
Winkelman (Ariz.) Ford dealer by 





tive positions 
with Chrysler| 
Corp. since he 
joined the firm in 





H, J. Johnson 
1947. He has served as district, | 
regional and zone manager in At-| 
lanta, New Orleans, Charlotte and} 
Memphis. | 


Other Dodge executive appoint-| 


ments include E. J. Newton as| 
Dodge Southern area sales man- 
ager replacing Johnson; J, F, Wal- 
ters as Detroit regional sales man- 
ager; N. K. Harris as Pittsburgh 
regional sales manager; R. S. Swain 
as Memphis regional sales ‘man- 
ager, and R. E. Bauer to Dodge's 
national business management staff 
in Detroit. 





a former employe whom the dealer 
accused of embezzlement. 

Duel G. Owens, the ex-employe, 
charged that L..A. Peart accused 
him “falsely, maliciously and with- 
out any reason or cause.” Peart’s 
case against Owens was dismissed 
“for lack of probable cause.” 

The suit also contended that 
Peart was “apprised of information 
tending to show a lack of basis or 
facts for proceeding with the crimi- 
nal charges” before Owens’ trial 
began. 

Owens charged that Peart was 
“grossly negligent” when he “in- 
tentionally and with malice, falsely 
and willfully continued” the prose- 
cution. 
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Business Gains 
Continue, But 
Money Tightens 


(Continued from Page 2) 


Product continued to climb in the 
second quarter. 

GNP, the sum of goods and serv- 
ice produced in the nation, reached 
an annual rate of $484.5 billion in 
the second quarter, compared with 
$470.2 billion in the first quarter 
and $434.5 billion in the second 
quarter of last year. 

The $50-billion pickup in the 
GNP in the last year represented 
gains for most segments of the 
economy, Business inventories 
were going up in the second quar- 
ter, a year earlier they were de- 
clining. This change gave the 
economy a net boost of $16.2 bil- 
lion. 

Purchases of consumer durables, 
chiefly autos and appliances, were 
up by $7.4 billion. Other notable in- 
creases were in spending by all 
levels of government and in home 
purchases. 

+ * 

THER reports of increased busi- 

ness activity included the 
American Trucking Assns.’ an- 
nouncement that truck freight 
loadings in the most recent week 
recorded ran 17.3 percent ahead of 
the like 1958 week. 

Two fresh indications of a 
tight-money situation were noted 
last week. The Treasury sold 
short-term bills with a yield of 
3.824 percent, the highest cost 
since the bank holiday of March, 
1933. 

Major finance companies increas- 
ed the interest they will pay on 
short-term borrowings by “4 to % 
percentage points, the first increase 
since mid-June although other in- 
terest costs have been mounting in 
the meantime. 





Obituaries 


Charles R. Herron Sr. 
CANTON, Miss.—Charles R,. Herron sr., 
77, former owner of Herron Motor Co., 
died Aug. 17. 


* * * 
Oliver H, Budde 

FORREST CITY, Ark.—Oliver H, Budde, 
47, a Buick dealer, was found dead Aug. 
15 in a car in his dealership, a victim of 
carbon monoxide poisoning. The death was 
ruled suicide. A hose from the exhaust 

pipe had been = ose “~ closed car. 


Robert Ss. hooves 





YONKERS, N. Y.—Robert S. Reeves, 
55, executive vice-president of Universal 
CIT Credit Corp., died Aug. 21. He joined 


CIT in 1926 and became a vice-president 
in 1938. He was elected operations execu- 
tive vice-president in 1955 and sales-in- 
operations executive vice-president in 1956. 
Mr, Reeves’ father, Alfred Reeves sr., is 
a former president of the Automobile ‘Old 
Timers Club and a former vice-president 
and general manager of the Automobile 
Manufacturers Agen. 


Bert Kraschel 
BAKERSFIELD, Calif.—Bert 
an associate of Motor Center (Cadillac- 
Buick-Chevrolet) for many years, died 
Aug. 1. He was a former president of the 
Kern County oe ae nee pou Assn. 


James v. Thorndike Sr. 
OMAHA.—James V. Thorndike sr., 70, 
president of Thorndike Motors (Lincoln- 
Mercury), died Aug. 20. He was a past 
president of the Nebraska New Car Deal- 
ers Assn. and’ the Omaha New Car Dealers 
Assn. 


Kraschel, 


* * * 

Thomas F. Kinman 
GRAND ISLAND, Neb. — Thomas F. 
Kinman, 82, president of Kinman Chevro- 
let-Cadillac and a past director of the 


Nebraska New Car Dealers Assh., died 
July 19. is 
* * * 
William M, Rabb 
LENOIR, N. C.—William Moore Rabb, 


52, former auto dealer here, died Aug, 22 

at an Asheville hospital. 

* * ” 

Rodney Howard Moore 

GOODYEAR, Ariz. Rodney Howard 

Moore, 38, owner of Rodmore Motor Co. 
for 10 years, died Aug. 15. 
* % + 


Howard J. Leik 
CASPER, Wyo.—Howard J. Leik, 51, 
former mayor of Casper and at one time 
sales manager for Evans-Nagel Buick Co. 
here, died Aug. 18. 





Union Chevrolet Suffers 


$100,000 Fire Loss 

KANSAS CITY.—Jerry Green’s 
Union Chevrolet Co. was swept by 
a $100,000 fire which destroyed 
showroom, offices and main repair 
shop. The roof of the half-block- 
slong one-story structure at Inde- 

«pendence and Highland Aves. fell 
in, burying more than 15 cars, some 
of them new. 

Green sent his mechanics to Feld 
Chevrolet in Kansas City, Kans., 
where arrangements were made to 
handle service for Union Chevrolet. 





2185 East 








ant Ads 


HELP WANTED 


OFFICE MANAGER —Ford dealership, 
750-800 potential, Bookkeeping and Bur- 
roughs Sensimatic experience necessary. 
Northwestern U. 8. city, 60,000 popula- 
tion, Box 694, c/o Automotive News, De- 
troit 7. 




















Wanted 
ROAD MAN 


Contact Dealerships in Midwest for One of 
Germany's Finest Cars 
Write Box 681, c/o Automotive News, 
Detroit 7 





PARTS MANAGER: Chevrolet, for semi- 
metropolitan dealership in northern Cal- 
ifornia on San Francisco peninsula, 35 
miles south of San Francisco, Dealer 
seeking aggressive, experienced parts 
manager capable of assuming complete 
responsibility for rapidly expanding parts 
business, Current sales $13,000 per 
month. New physical facilities construct- 
ed June of this year. Compensation $600- 
$700 per month on salary and percentage 
arrangement, Must be available immedi- 
ately, Write: H, G, Hatch, Hatch Chev- 
rolet Co., Los Altos, California, giving 
full resume of experience and references. 








SALES EXECUTIVE 


VOLKSWAGEN 


One of the largest Volkswagen distributors 
is seeking an aggressive sales executive with 
10 to 15 years in marketing and sales man- 
9g + with aut tive background, Knowl- 








edge of retail automobile dealerships and | 
sales promotion, strong personality, ability! 
to plan, delegate, supervise and evaluate 
work of subordinates and field men, are 
very essential qualifications. 

must be complete in every 


resume with recent photo to 
Detroit 7. 


Applications 
respect, Send 
Box 713, c/o Automotive News, 


OO 
EE 


TIME SALES FINANCE COMPANY 
SALESMAN who has dealer following in 
Philadelphia area. Must be able to pro- 
duce volume of profitable dealer con- 
sumer goods retail paper. Salary com- 
mensurate with results. Send full partic- 
ulars including recent employment and 
references. Box 683, c/o Automotive 
News, Detroit 7. 





EXPERIENCED AUTOMOBILE FIELD 
REPRESENTATIVE, preferably 24 to 40 
years old, to represent Renault distribu- 
tor in Virginia, West Virginia and the 
Carolinas, Excellent future for aggres- 
sive man. Liberal salary, Send resume to 
Box 643, c/o Automotive News, Detroit 7. 


SALESMEN WANTED 
To Call On 
New Car Dealers 


You'll sell the highest quality, best promoted 
line of station wagon mattresses, 1960 models 
ready now, Exclusive territory, liberal com- 
missions. Write stating present lines, experi- 
ence and territory traveled. 


Travel-Ease Corporation 
14th St, Cleveland, Ohio 


SALESMEN—ALL LARGE CITIES. Call 
on fleets, Product for engines, Liberal 
commission, Box 702, c/o Automotive 
News, Detroit 7, 





AUTOMOBILE DIRECT MAIL CONCERN: 


Sales representatives—$7,000 plus to 
start. High caliber; car necessary. Ex- 
clusive territory. Excellent future. Box 
722, c/o Automotive News, Detroit 7. 





SALES MANAGER—Chevrolet-Oldsmobile, 


located Ohio city 6,500, trading area 
75,000 midway between two metropoli- 
tan cities. The man we need will be 


capable of selling 600 new cars and 
trucks and 900 or more used in an hon- 
est, aggressive and competitive manner. 
Compensation open. If you have proven 
ability, send a complete resume, photo 
and availability in first letter to Box 
723, c/o Automotive News, Detroit 7. 





WANTED: EXECUTIVE MANAGER-AU- 
TOMOTIVE PARTS BUSINESS jobber 
operation, warehouse redistribution, with 
machine shop at Miami, Florida. Should 
be qualified in all phases of parts busi- 
ness, particularly administrative and 
sales, Well established, highly reputable 
firm doing $1,000,000 annual gross with 
unlimited growth potential, Salary $12,- 
000 a year to start for qualified indi- 
vidual, Your initial reply should con- 
tain full details of experience, earnings, 
business references and other qualifica- 
tions. It will be held confidential and 
acknowledged. Reply to: Senior Vice- 
President, P. O. Box 33-816, Miami, 
Florida. 





FOR QUICK RESULTS 
TRY AUTOMOTIVE NEWS 
CLASSIFIED ADS 


RATES: TWENTY- 
Tle PER WORD. PA 








Dcibebiy ic cactheneked Atacehe ‘Aadidash wniichnd<th am ighaohtis Ak tha uentesrasoiniinssive (aban 
© CENTS (22c) PER WORD FOR EACH INSERTION. POSITION WANTED ADS, 
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and address at regular rates. Add One Dollar ($1) per 
Box Number ads are forwarded to advertiser, unopened. 
TEN DAYS IN ADVANCE OF PUBLICATION DATE. Contract 
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HELP WANTED 


POSITION WANTED 


DEALERSHIPS AVAILABLE 








POSITION AVAILABLE for a top notch | 


general manager capable of managing 
import car agency, Renault and Volvo, 
with a potential of from 200 to 350 
new cars per year. Pay scale will 
prorated on profits made for the com- 


pany. Please reply to R. C. Lilienthal, 
Lilienthal’s Auto 
Jamestown, 


Agency, 1209 E, Sec- 


ond S8t., New York, 








Are You a Top Salesman 
Now Earning $10,000? 


You can earn $15,000 or more the first year 
as exclusive agent selling Childers Carports 
to car dealers, National advertising and di- 
rect mail support, No investment. 300 car 
dealers already using. Read about revolu- 
tionary new Childers Carport, see our ad on 
Page 35. If you have sales background with 
annual earnings of $10,000, air mail your ex- 
perience with business references to Bob 
Childers, Childers Mfg. Co., P. O. Box 7467, 
Houston 8, Texas, Our references: First City 
National, Houston; Dun & Bradstreet rating 


B+. 


be | 


ACCOUNTANT, BOOKKEEPER,’ Insurance 
broker desires management position with 
progressive dealer, Eastern Pennsylvania 


or Philadelphia area preferred, Write 
Box 711, c/o Automotive News, De- 
troit 7. 





GENERAL MANAGER 

Presently employed with large Ford Dealer 
doing volume of 2,000 New, 2,500 Used and 
500 Trucks per year. 
PERSONAL QUALIFICATIONS: Age 38 yrs., 
married, 3 children, reliable, dependable, 
honest, aggressive and intelligent. Active in 
community and Civic affairs. Character of 
the highest standards 
OCCUPATIONAL “QUALIFICATIONS: Col- 
lege, 12 yrs. experience in Factory Manage- 
ment as well as an unequalled retail record 
of accomplishment. Capable and experienced 
in development and installation of effective 
controls and operational and Sales _ pro- 
cedures, Highest Factory and Dealer recom- 
mendations. 
Desire association with either large Ford 
or Chevrolet Dealer where earning potential 
will be in the $30,000 to $50,000 range. Part 
of salary to be on a partial "Buy In’ basis. 
All inquiries to be considered highly confi- 
dential for the benefit of both parties. 

Box 729, c/o Automotive News, Detroit 7. 











WANTED: 


1 Exclusive Cadillac Salesman 
1 Used Car Salesman 
1 Used Car-Sales Manager 


Experience, excellent background and refer- 
ences necessary. Permanent position. 


NORTHWESTERN CALIFORNIA'S 
LARGEST 
OLDS-CADILLAC 
DEALER 


Write to Box 72i, 
Detroit 7. 


c/o Automotive News, 











Pesta Wanted 
this 


























GENERAL MANAGER or SALES MAN- 
AGER for young man, 32 years old, 
married, with 10 years’ automotive sales 
management experience in Chevrolet deal- 
ership. Graduate of Chevrolet Graduate 
School. Willing to relocate if position 
will offer security and a future, Im- 
mediate availability, Salary requirement 
$10,000, Write Box 712, c/o Automotive 
News, Detroit 7. 


OFFICE MANAGER. I will solve your ac- 
counting and office management prob- 
lems. Proven ability in business man- 
agement. GM and Ford experience in 
top level management. D.O.C., complete 
financial statements. Dependable refer- 
ences. Will relocate. Box 724, c/o Auto- 
motive News, Detroit 7. 








WOMAN with over 10 years’ experience in 
General Motors bookkeeping, general of- 
fice routine and can operate a Burroughs 
Sensimatic Bookkeeping machine, Reply 
Box 714, c/o Automotive News, Detroit 
Fe 





SECRETARY-TREASURER, age 30, five 
years’ experience with General Motors 
accounting and Motors Holding proced- 
ures, Prefer Motors Holding dealership. 
Best of references. Box 715, c/o Auto- 
motive News, Detroit 7. 


POSITION WANTED BY EXECUTIVE- 
TYPE service manager—23 years’ ex- 
perience in Oldsmobile retail service man- 
agement. Capable of taking complete 
charge of service and body shop depart- 
ments, complete knowledge of customer 
and factory relations, customer follow-up 
systems and service promotion, Would 
welcome the challenge of a dealership 
where customer labor is not meeting 
dealership potential, Have attended GM 
Institute on advanced retail service man- 
agement. Would like to locate in Indi- 
ana, Illinois, Ohio, Michigan, or on the 
west or east coast of Florida, Will con- 
sider GM, Ford or Chrysler products. 
Presently employed by new car dealer as 
service manager, do not like product. 
Can make change on short notice, Will 
gladly give past employers and factory 
personal references. Box 716, c/o Auto- 
motive News, Detroit 7. 

GENERAL-SALES MANAGER, Former 
successful Chevrolet dealer for six years, 
GMIT Dealer-Management graduate, also 
graduate of highly rated university, 30 
years old, thoroughly familiar with all 
phases of operating a 500 new car and 
truck franchise. Desire position with an 
aggressive medium size dealer, Prefer 
Chevrolet or other GM line and west 
coast location, but will consider any of- 
fer. Box 717, c/o Automotive News, 
Detroit 7, 








Automotive Sales or General Manager 
Foreign or Domestic Cars 
Successful record of more than 10 years’ 
handling wholesale and retail automotive 
sales (last 7 with leading N. E. foreign car 


distributor). Aggressive, capable, pleasing 
personality. Best of references. Available 
immediately—Will relocate. Write: C. R. 
(Chuck) Langlois, 188 Prospect St., Ashland, 


Mass. Tel: TRinity 5-5194, 








DEALERSHIPS AVAILABLE 








Opportunity Knocks 
But Once! 


$300,000 TO 
$500,000 


carry forward 


TAX LOSS 
HOTTEST “BIG 3” 


medium-priced franchise for sale—must 

qualify. Great Lakes area, History auto- 

mobile distributor, dealer and financing 
- « also manufacturing background. 

Broad method of recovery. Two Corpo- 

rations filing consolidated return, Either 

er both Corporations may be purchased. 
Box 730, c/o Automotive News, 

Detroit 











BOOMING CAPE CANAVERAL FLORIDA 
—Handling Plymouth-Lark-Simca in Ti- 
tusville. Lease new facilities, well 
equipped, low overhead. Owners other 
interests reason selling. Eight thousand 
dollars will handle, Contact: J. A. Hoop- 
er, Box 526, Cocoa, Florida, NE 6-8161. 

IN FAST GROWING TALLAHASSEE, 
FLORIDA, dealership for sale with 5 
county franchises handling Studebaker- 





Lark and Willys-Jeep. Excellent going 
business, Owner’s health forces sale. 
Write or wire: H. G. Smith Realty, 


P. O. Box 1035, Tallahassee, Florida. 





HANDLING OLDSMOBILE-CADILLAC 


dual with foreign car franchises avail- 
able. This excellent franchise is  lo- 
cated in central California on busy U. S. 
Highway 99, adjacent to a large U. S. 
Air Force Base, and close to a large 
metropolitan area. PP 75 Cads and 120 
Olds and a top used car operation, It’s 
a real money maker. Cash in on the pre- 
dicted auto boom for ’60 and in Golden 
California. Box 725, c/o Automotive 
News, Detroit 7. 





| tial. 


FLORIDA — HANDLING PLYMOUTH- 
SIMCA, 350 potential, modern facilities, 
favorable lease. Write Box 674, c/o Au- 
tomotive News, Detroit 7. 





AGENCY HANDLING CHEVROLET-Olds- 
Buick, average 300 new car sales yearly. 
Good money maker, close in to Phoenix, 
Arizona, Fine resort town and excellent 
living conditions. No blue sky asked. 
Selling due to other interests. Must be 
assured of factory approval, Contact: 
W. D. Smith, P, O. Box 848, Wicken- 
burg, Arizona, or call MUtual 4-5436. 





HANDLING 
CADILLAC-OLDSMOBILE 
AND FOREIGN CARS 


Beautiful building, large used-car lot, 150-car 
potential. Located on main highway in Ver- 
mont. Owner will assist buyer in selling tem- 
porarily, if needed. Owner wishes to retire 
eventually, Write Box 660, c/o Automotive 
News, Detroit 7. 





Dealership Handling 
BUICK-PONTIAC & OPEL 
Located in area of approx. 60,000 in South- 
west Virginia. Potential 100 to 125 cars. Many 
fine industries, large national manufacturing 
concern preparing plans for largest plant in 
their chain. Excellent agriculture, dairy, min- 
ing and ranching, Building, lots and facil- 
ities excellent investment—property values in- 
creasing rapidly. $45,000 handles, Sickness in 
family and other interests force sale. Usual 
factory approval a pre-requisite, Confiden- 
Write Box 728, c/o Automotive News, 

Detroit 7. 

ERSTE a ca RCE FE 

CAPITAL WANTED, Imported car dealer 
located in New Jersey has need for capi- 
tal for expansion purposes. Man with 
automobile experience preferred but not 
necessary, Box 718, c/o Automotive 
News, Detroit 7. 

ILLNESS FORCES SALE — Murdo Auto 
Co., dealer handling Chevrolet franchise. 
Good parts and service business, tremen- 
dous potential in aggressive area, Con- 
tact: F. R, Albers, Murdo, South Dakota. 

DEALERSHIP AVAILABLE Handling 
Studebaker-Packard—in beautiful suburb 
of Los Angeles, Established over 30 
years and volume of cars this year will 
be 400 to 500 new units, Owner retiring, 
will sell cash or long term basis to re- 
sponsible party. Building and used car 
lot for sale or lease, Usual factory ap- 
proval will be pre-requisite. Box 719, c/o 
Automotive News, Detroit 7. 














BE A HAPPY 
Panhard Dealer 
See Ad Page 34 

















DEALERSHIP WANTED 


WANTED—C HEVROLET OR FORD 
FRANCHISE, 200-400 potential, south- 
west. Pay all cash, lease or buy facil- 
ities. Factory approval assured. Would 
consider buying interest and managing 
operation up to 700 potential. Success- 
ful background. Replies confidential, Box 
726, c/o Automotive News, Detroit 7. 

WANTED—Will buy out or into Chevro- 
let dealership, Have wholesale and retail 








experience, Prefer the south, Capital 
available, Confidential, Box 720, c/o Au- 
tomotive News, Detroit 7. 





DEALERSHIPS AVAILABLE 











$1,398 


PRINZ 
lights, front and rear 
price is 1 
cars may have. 

economy—55 m.p.g.! 





PRINZ 
PRINZ 


PRINZ 
PRINZ 


craftsmen. 





Now Accepting Dealer Applications for 


NSU PRINZ 


Latest West German Import Automobile 


$1,398 price is P.O.E. New York, including heater, defroster, turn 
mper guards, outside mirror. 
from any impact the “Big 3” compact 


Top speed—72 m.p.h.! 

is a 4-seater, all aluminum air-cooled 26 h.p. 
mountain climbing pep and roadability, eaubte tres performance. 
is quality through and through 
Factory founded in 1873. 
PROFIT POTENTIAL iS EXCELLENT! 


Write Us Today! 


MID-WEST IMPORTS COMPANY 


Box 708, c/o Automotive News, Detroit 7. 


Exclusive distributors for the NSU PRINZ in Ohio, Michi 
Illinois, Wisconsin 


FULL 
RETAIL PRICE! 


rear engine. Famous 


- « « made by West German precision 


Inedi. 


Kentuck 





ve 








NO 
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DEALERSHIP WANTED 
WANTED — GM, FORD OR CHRYSLER 





product franchise in Chicago suburb, 
Wisconsin, Michigan, Illinois, Ohio or 
Iowa, Pay all cash, lease or buy facili- 
ties. Factory approval assured, Confi- 
dential, Box 689, c/o Automotive News, 
Detroit 7. 





DEALER SERVICES 








Let Military Acceptance 
Help You SELL 
MORE MILITARY PERSONNEL 


Military Acceptance Corporation will help 
you make more auto sales to Military per- 
sonnel . because: 

1. We finance up to 36 months, 

2. Cars may be taken overseas without 
refinancing, 

3. We make auto loans, finance, or re- 
finance, anywhere in the world, at low, 
money-saving rates, for officers and non- 
commissioned officers of pay grades E5 
and above . . . on a simplified, non- 
recourse basis. 

a of ACCEPTANCE CORP. 
Dept. 2166, 800 Broadway 
San Anionto, MR, A. CApitol 6-268! 
“Worldwide Financing for Military Personnel" 
USAA Insurance available 
to qualified officers) 


CARS FOR SALE 


CARS FOR SALE 


PARTS FOR SALE 











1958 TAXICABS 
FOR SALE! 
Over 100 


Fords - Studebakers 
FROM $350 EACH 
F.O.B. NEW YORK 

These cars are all 6-cyl., 

standard shift. From 11 to 

13. months old (taken in 

trade on new Studebakers), 

sold on first come, first 
served basis. Good tires ... 
good mechanically. 

Write ¢ Wire ¢ Call 

STUDEBAKER TAXICAB 

CORP. OF MANHATTAN 


787 11th Ave., New York 19, N. Y. 


6th Floor. Phone: Plaza 7-2400, 
Ext. 28 











TWO ESSENTIAL SERVICES 


INVENTORY SERVICE 


Parts, accessories and similar goods. 


APPRAISAL SERVICE 
iture—E 


Reports, Tax, Banking and Insurance 
Write for free 
“Hidden Earning Power” booklet. 
AUTOMOTIVE INVENTORY & APPRAISAL CO. 
10040 Freeland Ave. Detroit 27, Michigan 
WeEbster 3-6445 











$50.00 REWARD—For information leading 
to the recovery of a 1955 Pontiac fordor 
Star Chief; Texas license #PR 7934; mo- 
tor #T855H 9726; 
of John W. Young. Contact: 
Chevrolet Co., West Columbia, 
Phone collect, Dickens 5-3133, 


registered in the name 
Wright 
Texas 





SEE PAGE 18 
for the nation's 
TOP AUTO AUCTIONS 








CARS FOR SALE 


VOLKSWAGENS 


Order Now 1960 Models For 
Early a Dall, 
Immediate Delivery 
1959-58 sedans, convertibles, Karmann- 


Ghias, Micro Buses, All Commercial 
models—All cars fully Americanized. 








* 
English — Available 


America's Larges 


TOD-O-CAR; INC. 


On Hand at 7 Two Locations 


1415 HAINES STREET 
PHILADELPHIA 26, PA. 
Phone: WAverly 7-3500 


* 

DARLINGTON, SOUTH CAROLINA 
CLANTON'S AUTO AUCTION 
Phone: Express 3-286! 

NOW for the Midwest at big transporta- 
tion savings, deliveries to Great Lakes 
ports: Buffalo, Cleveland, Detroit, Chi- 

cago, Duluth. 














If desired, arrangements can be 
made to ship direct to your near- 
est port of destination. 


Volkswagens 
and 


Ghias 


ALL MODELS-— 
ANY QUANTITY 


Titles & State inspection guaranteed 


LONG IMPORTS, Inc. 
44 Whitehall St. New York 4, N. Y. 
Whitehall 3-0650 
N. Y. OFFICE 








1960 RENAULT 
DAUPHINES 


$1,350 Full Price 


Delivered East Coast & Southwest Ports. 
$1,395 West Coast. Twenty car minimum 
order. Letter of credit or letter of com- 
mittment only. 


Circle Discount Corp. 


2401 Pennsylvania Ave., N. W., 
Washington, D. C. 


FEderal 7-3900, Mr. La France 








We Buy and Sell 
All Types of Foreign Cars 


Call or Write for Prices. 
Always a Selection of: 


MERCEDES ¢ VOLKS- 
WAGENS ¢ HILLMANS 
MGS ¢ RENAULTS 
AND OTHER MAKES 


We Quote on All Quantities, 
1 to 100. 


Immediate Delivery 


Charles Motor Co., Inc. 
Foreign and Sports Cars of Quality 
488-494 N. Main St., Providence, R. |. 
Phone: TE 1-6686, 1-7736 

















Mercedes Benz 


We Import and Distribute Direct 
No Middleman 
All Models 1951 — 1959 
Cars are serviced and cleaned, 
ready for resale. Cabriolets our specialty. 
Supply on hand. Telephone: NEwburgh 2248 


Globe Automotive Imports, Inc. 


Box 508 Montgomery, New York 











VOLKSWAGENS 


Immediate Delivery 
1960 Models 


Sedans, vinyl interior and double bumper, 
fully Americanized. 


1960 Models at $1,481.00 
1959 Models at $1,265.00 
Freight paid to any East and Gulf Coast 
port. Bank and Trade references will be 

furnished. 
RUDI ARONS, INTERNATIONAL 
AGENCIES G.M.B.H. 


Neve Rabenstrasse 32, Hamburg 36, 
many 


Cable address: 
RARONS HAMBURG 


Also supplying VW and other parts. 








For Fast, Accurate Directions to 
Leading U. S. Auto Auctions, Dealers 
Look in LUCAD. 








VOLKSWAGEN 


1958, 1959, 1960 
Sedans, Sunroofs, Ghias 


MERCEDES 


Immediate delivery, direct shipments to New 
York, Philadelphia, Houston, Jacksonville, 
Los Angeles. 


LINTON ENTERPRISES, INC. 


1860 Broadway, New York 23, N. Y. 
CIRCLE 5-0630 


Jacksonville: EL 6-7551 
Houston: WAlnut 8-2671 








Attention 
Foreign Car Buyers 
VOLKSWAGENS 
OPELS - MERCEDES 
TAUNUS 


"56 to "59 Models 


Specializing in direct shipments to your 
closest port. Eliminate the middie man, 
save with our low, direct to you prices. 
Guaranteed titles. 


GERMAN IMPORTS, INC. 


2401 Pennsylvania Ave., N. W. 
Washington, D. C. 








Phone: FEderal 7-3900 Mr. Volks 
FOR SALE 
150 
1958 STUDEBAKER 
TAXICABS 


SCOTSMAN MODEL — 6-CYL. 
Standard Transmission. 
In use 12 months. 
GOOD CONDITION 
Brand new tubeless tires. 


‘375 <3 


N. * ‘oy 
Buy as many as you wish. 


REASONABLE DELIVERY ARRANGED. 
CALL WRITE WIRE 


SID LAVENE 


Henry Hudson Hotel, 353 A 57th St., 
New York, N. Y. 


Phone COlumbus 5-6100 Extension 2135 
or Tivoli 2-9921 











CARS WANTED 





"56 CHRYSLER IMPERIAL 2- 
door hardtop with full power, Must be 
low mileage car. Advise color, mileage 
and price. Box 727, c/o Automotive 
News, Detroit 7. 


1955 OR 


LLOYD PARTS—Orders shipped promptly. 
Al Lloyd Motors, Inc., Fort Lauderdale, 
Florida. Attention Dan Smith. 

LLOYD PARTS — complete stock, Prompt 
shipment, Importers and distributors for 
Lloyd cars and trucks, Greene County 
Motors, Catskill, New York. Phone: 1582. 

LLOYD PARTS: Large stock available. 
Immediate shipment. J, C, Lewis Motor 
Co., Savannah, Georgia. 











ABOUT $4,000.00 ACTIVE 


BUICK PARTS 


30% Under Dealers’ Cost on Orders 
of $100 or more. For Complete List 


Write or Wire 
GRANT MOTOR COMPANY 


P. ©. Box 8, Kannapolis, North Carolina 











BUSES FOR SALE 











PP 


SCHOOL 
BUSES 


We are prepared to deliver immediately 
GMC and International chassis with Ward 
Deluxe bodies, 60-passenger. 

Call, Write or Wire 

FRANK T. MEE, JR. 


SAFETY PRODUCTS, 
INC. 
655 Bridgeport Ave. 
Milford, Connecticut 
TRinity 4-6755 


— 
PPPPD LLLP PPP 








SHOP EQUIPMENT WANTED 


FLOOR CRANE—two ton; bench vises— 
seven or eight inch; Hydraulic press, ten 
to twenty ton. P, O. Box 124, East Liv- 
erpool, Ohio. 

FLORIDA TRADE 

WILL EXCHANGE beautiful large lake 
block home with everything, including 
private beach, boating, swimming, fish- 
ing, in West Palm Beach, for property in 
Georgia, Alabama or South Carolina, or 
sacrifice. Write to: P. O. Box 6383, West 
Palm Beach, Florida for details. 

DECAL TRANSFERS 

TRUCK DECALS: Durable, brilliant col- 

ors, Designed to your specifications, Low 

















cost, easy to apply. Write for samples. 
Allied Decals, Inc., 8356 Hough, Cleve- 
land 3, Ohio. 





SEVEN PASSENGER CADILLAC limou- 
sines, Ridgway-Baker, Belmont 4-6611. 
2836 N. E. Sandy, Portland 12, Ore, 





Always Buying 
USED THUNDERBIRDS 


Any Year—Any Equipment—Any Condition 
Will Pay High Dollar 
Call: Vince Furio or Earl Baugh 
RALPH HORGAN, INC. (FORD) 
1842 Broadway, N. Y. 19 — Plaza 7-1700 








PARTS FOR SALE 


CHEVROLET PARTS, antique or classic. 
Louis Chevrolet, Box 51, Thompsonville, 
Connecticut. 











ONE 
SOURCE 
FOR 
FOREIGN 
AUTO 
PARTS 


Replacement parts for over 40 
makes carried in stock. Only 











—-- YF 





ACCESSORIES WANTED 
WANTED: Surplus auto air conditioners 
and parts—any make, Price must be 
right. Also convertible top for 1957 Ford 
Thunderbird, Beach Auto Service, P, O. 
Box 4052, Columbia, South Carolina, 
ANTIQUE CARS FOR SALE 
CLEAN 1938 LINCOLN ZEPHYR coupe 
V-12. Original paint; 21,000. Trade late 
Volkswagen, Holt of Ellsworth, Maine. 


MISCELLANEOUS 


SWISS WATCHES 


For premiums—$2.95 up. Swiss Electric Shavers 
AC 110/220 V. Sample $7.50. Swiss Hearing 
Aid, miniature all transistor with built-in tele- 
phone pick-up, $135. Free catalog. Special 
quantity prices. 


TRANSWORLD 


565 Fifth Ave., New York City 




















MISCELLANEOUS 








BLUE © CHIP 
TOW-PILOT 


WITH LUBRICATED 
AUTOMATIC BRAKE 


& BRAKE CABLE 
DEALERS’ SPECIAL (F.O.8. Factory Net) 


$52.35 Fed. Tax Included 


THE FAMOUS 
MOTO-MATIC 


TOW . GUIDE 


With Universal Swivel 


Action 


Four Clamp Hook-Up 
DEALERS’ SPECIAL Fr.0.8. Factory Net) 


.85 Fed. Tax included 


Liberal Quantity Discounts 
To Distributors 
Write for Illustrated Catalog 
Factory Sales Division 


PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's 


“Leaders in the Industry 














Since 1939" 
Canadian Distributors 
Eastern: Western: 
Five Wheels Ltd. Five Wheels 
599 Yonge St. (Western) — 
Toronto, Ontario 525 Main 
Winni 2, 
Manit 











1960 PRICEMASTER 


With new model changes and new prices, will 
be ready before long. The encyclopedia of 
dealer cost prices of all large and the new 
small American made cars, three trucks, 25 
foreign cars—plus all optional accessories. 
Shows all standard equi ipment for all models. 
Yearly subscription price $10.00, 5% discount 
for cash with all orders received before Oct. 
|. All supplements free, with all the addi- 
tional information about the new small Ameri- 
can cars, makes the 1960 PRICEMASTER a 
most valuable asset. Sold only to dealers 
and automotive affiliates. Help us to give 
you the best of service. ORDER YOURS NOW 
—TODAY—DON'T DELAY. K. B. SALES CO., 
INC., DEPT. 3A, 924-lith St., Rock Island, Th 





The “ORIGINAL YELLOW" 


Automatic BraKinG 


Is the ONLY—TOW BAR—TODAY 
TH THE UNIVERSAL 
p+ $5] 45 


“WRIST ACTION" 
Incldg. BRAKE HOOK-UP 

TowKinG 4.220, $45°° 
TRAIL-KING $37.50 
Ail Foreign ond. Fits 2" Ball 


American Cars 


CLOSING OUT RED ARROW 
PARTS AT 50% DISCOUNT 


Protecto Covers (Tailor Made)...... $6.9: 
Carrying Bags ..............+++ $2.00 & 33:50 
SAFETY SCHAINS, set of 2, only...... 


Tow Bar Sales Co. 


Exclusive Factory Distributors 
DE 2-0700 AN 3-8888 Nites: BA 1-8717 











40 So. Clinton St., Gitcone 6, il. 








U. S., Canada and 
One Year $9 [] or 


New Subscription Order 


Send Automotive News to Address Below 


All Other Countries — One Year $13 [] or Two Years $22 [1] 


U. S. Possessions 
Two Years $16 [] 
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STAINLESS 
STEEL 
OIL RING 


U. S. Pat. No. 
2,789,872 


STAINLESS STEEL 


OIL RINGS 
does stop smoking 
in high compression 

engines 


Sealed Power 3-piece stainless steel oil rings stop 
smoking and here’s why: 





The enlargement below shows a cross-section of the 
stainless steel oil ring in the piston groove. Note the 
unique angle of the shoulders (arrows). This angle 
produces the side pressure which holds the rails snugly 
against the sides of the groove. Thus oil cannot pass 
around the back of the ring—no smoking, even under 
high vacuum operation. 


The exclusive design of the Sealed Power stainless 
steel expander spacer assures full support to the 
chrome-faced rails. No flutter, no instability. 


Stainless steel (a new material) retains its original, 
built-in tension for the life of the ring. Therefore this 
new design principle works at full efficiency during 
entire ring life. 


OTHER KEY FEATURES: 


® Proper cylinder wall conformability © Instant oil 


control ® Quick seating ® Chrome-plated for long 
life @ No oil ring clogging e They are easy to install 


PISTONS 
CYLINDER SLEEVES 














